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BBegeHue

Yuye6Hoe nocobue OpPMEHTUMPOBAHO Ha CTYAEHTOB CMeLWansHOCTH
«DKOHOMMKA».

CoyeTaHMe ayTEHTUYHbIX TEKCTOB 3KOHOMWUYECKOW TemaTuKw,
TEKCTOB  OpPUTMHaNbHbIX  KOHTPAaKTOB W 06pasyoB  KOMMeEp4ecKoi
LOKYMEHTaLUN. HaleNeHo Ha fanbHeiwee (GOpPMMPOBaHWE HaBLIKOB U
YMEHUA B pasnMyHbIX BUAAX UTeHWs, B paboTe C JIEKCUKON 1
TEPMUHONOTMEl npodeccnoHanbHOM cdepbl GU3Heca, a Takxe 06ydeHue
YCTHbIM (hopMam O06LLeHWs, YMEHWI KpaTKo nepefaBaTb COfepXKaHue
NpoUNTaHHOTO MaTepuana Ha 6a3e pa3paboTaHHbIX YNPaXHEHUIA.

Llenb faHHOl paboTbl - NOATOTOBUTb CTYAEHTOB K MNpPaKTUYecKOM
peatenbHocTu (yMeHMto pa6oTaTb C NUTepaTypoii Mo CrneyuansHoOCTU U
BeCcTW Gecefly Mo TemaTuke TekcToB). [pegycMaTpuBaeTcs AasbHeiillee
COBEpLUEHCTBOBAHWE HAaBbIKOB W YMEHWIA B pa3fMYHbIX BUAaX UTEHWs, a
TakKe 06yyeHMe YCTHbIM (opmMaM O0OLWEeHNs No ChneuuansHoOCTU  Ha
mMaTepuane NpPeaiodXeHHbIX TEKCTOB U YNpaXHEeHW. 3ajaHus K TekcTam, B
OCHOBHOM, HanpaBfeHbl Ha aKTUBM3ALMIO CneunanbHON NeKCUKU U CTaBAT
LeNblo pa3BMBaTh y CTYAEHTOB NOTMYECKOe MbILUEHNE U YMEHUEe KpaTko
nepefaBaTtb coAepXaHne NPOYNTAHHOIO TEKCTa.

Yye6Hoe nocobue pa3paboTaHO Ha OCHOBE TEKCTOB MO 3KOHOMUKE U
6n3Hecy, B3ATbIX M3 CNeLManbHbIX XYpPHanoB W caliToB ceTu WHTepHeT.
3TW TEKCTbl NPEACTaBAAT NPAKTUYECKNI 1 NO3HaBATeNbHbIA MHTepec Ans
CTYAEHTOB 3KOHOMUYECKMX CMEeLnanbHOCTEN.

MepBas yacTb NOCO6GMA COCTOMT M3 6/10KOB. OHU MpeaHa3HavYeHbl Ans
paboTbl  MOA  PYKOBOACTBOM  npenogasatens.  Kaxgomy  TekcTy
npesLecTBYOT MNOATOTOBUTENbHbIE YMNPaXHEHWUS, KOTOpble HanpasfieHbl
Ha CHATMe A3bIKOBbIX TPYAHOCTEW BOCMPUATUA TekcTa. 3aTeM TekcT
NPOYMTLIBAETCA C LENbl PasBUTUSA HaBblka MOHMMaHUs ero obuiero
cofepxaHus. llocne 3ToOro MOXHO MPUCTYNaTb K BbIMOMHEHUIO APYTrUX
yNpaXHeHW, aKTUBU3NPYIOLLMX CheunanbHyo NeKcMKy B npouecce
pasBUTUA y CTYEHTOB HaBbIKOB YCTHOW peun 1 TOTMYECKOTO MbILL/IEHUS.



1 Mogaynb. TeKCTbl Y 3ajaHnsa 4719 U3yyeHus

11 [MpountaTb TeKCT, MNepeBecTU. BbifenuTb HOBblE C/i0Ba U
BblYUUTb.

Corporations

The purpose of a business corporation an institution is making profit.
It is operated by individuals. Their shares are represented by stock
certificates. A person who owns a stock certificate is called a stockholder.

There are several advantages of the corporate form of ownership. First
is the ability to accumulate financial resources. The second advantage - the
corporation can raise a large amount of capital and invest in plants,
equipment and research. And the third, a corporation can offer higher
salaries and thus attract talented managers and specialists.

The privately owned business corporations is one type of corporation.
There are some other types too. Educational, religious, charity institutions
can also incorporate. Usually such corporations do not issue stocks and are
nonprofit. If there is a profit, it is reinvested in the institution rather than
distributed among the private stockholders.

In some western countries federal government and special agencies
can establish government corporations. A few examples of these are state
universities, state hospitals and city owned utilities. Governmental
corporations are non-profit as a rule and do not issue stock certificates.

1. The owners of a business corporation are
A) State;

B) Individuals;

C) Employees;

D) Management.

2. A person who owns a stock certificate is called
A) Stockkeeper;

B) Stockowner;

C) Stockholder;

D)Stockproprietor.

3. Each corporation

A) may issue stock certificate;

B) is profitable;

C) must issue stock certificates;

D) issues stock certificates.



12 TpounTaTb TeKCT, nepesBecTW. BbigennTb HOBble cnosa U
BblyUYNTb.

Functions of Management

There is a statement: «Management is getting work done through
people». Most of achievements in any society take place because groups of
people get involved in joint effort. Almost everyone is, was, or someday
will be a manager, i.e. the person who coordinates human, information,
physical, and financial resources of an organization. In order to perform
their functions adequately, managers need interpersonal, organizational,
and technical skills.

Management is a team of managers who are in charge of the
organization at different levels. Regardless of the specific job, most
managers perform five basic functions:

- planning;

- organizing;

- staffing;

- directing;

- controlling.

Planning involves determining overall company objectives and
deciding how these goals can best be achieved. Managers consider
alternative plans before choosing a specific course of action at all
managerial levels. Planning is listed the first management function because
the others depend on it. However, even as managers move on to perform
other functions, planning continues as goals and alternatives are further
evaluated and revised.

Organizing, the second management function, is putting the plan into
action. Organizing involves allocating resources, especially human
resources, so that the objectives can be attained; creating new positions and
determining responsibilities. Staffing, i.e. choosing the right person for the
rightjob, is also a part of the organizing function.

Fourth is the day-to-day direction and supervision of employees. In
directing, managers guide, teach, and motivate people so that they reach
their potential abilities, and at the same time achieve the company goals set
in the planning stage.

At last managers control and evaluate how well overall company
objectives are being met. If there are any problems and objectives are not
being met, changes need to be made in the company's organizational, or
managerial, structure. In making changes, managers might have to go back
and replan, reorganize, and redirect. Effective managers achieve the goals
of the company through a successful combination of planning, organizing,



staffing, directing, and controlling. Personal business management is a one-
semester course for the high school students. Its purpose is to provide
students with a variety of tools necessary to meet future needs - making
career decisions, managing money, providing economic security, managing
credit, and keeping up to date with technology. It is useful for all the
students for better understanding and adaptating to the financial world they
will enter. A student examines his or her societal and personal expectations,
needs and wants, controls and restraints both for the present and future. The
emphasis is made on decision-making skills, planning and analysis. The
informed person is better able to draw maximum benefit and is well-
adjusted to the social, economic, and technological changes.

OTBeTUTb Ha BOMpPOChHI

1What is management?

2 What are managerial tasks/goals?

3 Why is planning the first managerial function?

4 What are the other managerial functions?

5 How do the managers achieve the goals of a company?
6 What kind of skills must a manager have?

7 What is Personal Business Management?

8 Is it necessary to introduce this subject in Russia?

3anomMHNTe TO/IKOBaHWE 3TUX CMOB Ha aHT/INIACKOM $si3blKe

Management (1)  a team of managers responsible for driving/leading an
organization toward its objectives

Manager (n) a person who has the skills or is in the position to
oversee the functions of an organization

Objective (n) a statement derived from an organization's goals

Alternative (n) a choice or option; in decision-making - a potential
solution to a problem

Budget (m) plan of incomes and expenditures

Supervision (n) control of employees' performance, training and
motivating

Position (n) ajob in a company or organization

Personal secretary who provides special help to a manager or

Assistant (n) director

Personnel a department in a company, that keeps, records,

Department (n) training and recruitment



MepeBecTy cregytoLie TepMuHbI. COCTaBUT NPeANoXKeHUs

To govern an organization
To run a company

To meet objectives

To attain goals

To perform functions

To centralize authority

To delegate authority

To achieve goals

To establish objectives
To assign tasks

11 To perform tasks

To make changes

To respond to changes

To reach someone's potential abilities
To adhere to rules.
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[MepeBecTn gnanor M cocTaBuUTb MoXoXWni ananor

Arranging a meeting

A: What about the Draft Contract?

B: Oh, I haven't finished it yet. Don't worry, it'll be ready on time.

A: Good. I've got a meeting with the lawyer tomorrow at 9. Will you
come?

B: Just a moment. I'll look into my diary. ..

Yes, that'll be OK. What are you going to discuss?

A: We're going to talk about packing.

B: Right, I'll certainly be there.

A: Great. Look, I'm going to have lunch in halfan hour.

B: Sorry, I've got another appointment for lunch. We could meet later
this afternoon.

A: OK, let's say at 3 o'clock P.M. in my office.

B: Fine, I'll be there.



1.3 lMpouunTaTb TeKCT, nepesBecTu. BblfennTb HOBLIE Cfl0Ba U
BblyUYNTb.

Marketing

In modern terms, marketing is defined as the movement of goods and
services from manufacturer to consumer in order to satisfy the customer
and to achieve the company's objectives. It can be considered as dynamic
field that involves a wide variety of activities.

The ABC of marketing is the so-called marketing mix. It includes the
four P's: product, price, placement, and promotion.

Product (service) is often connected with development of a new
product or service, searching the potential markets, and, finally,
introduction it to the market. Target market selection is the most important
task for any firm. A target market is a group of individuals who will
probably buy the product. That involves the development of a marketing
strategy. A successful marketing mix depends on the knowledge about
consumers and their buying habits, gained through market research as well
as correct identification of the target market. Price is the most changeable
element of all the four P's. Its definition is exchange of something of value
for something else. There are three pricing options the company may take:
above, with or below the prices its competitor are charging. For example, if
the average price for blue jeans is $ 50, a company that charges $ 50, has
priced with the market, a company that charges $ 47 has priced below the
market, and a company that charged $ 53 has priced above the market.
Most companies price with the market, selling their goods and services for
average prices established by major producers in the industry known as
price leaders.

Placement involves getting the product or service to the customer.
This takes place through the channels of distribution. A common channel
of distribution is: Manufacturer - wholesaler - retailer - customer.

Promotion includes all kinds of communication with individuals,
groups, or organizations to directly or indirectly facilitate exchange by
informing and persuading them to accept an organization product or
service. There are two major' ways promotion occurs: through personal
selling, as in a store; and through advertising, as in a newspaper. One
should distinguish advertising campaign which can be developed by
personnel within the firm or in conjunction with advertising agencies, and
publicity, that is the means of communication transmitted through a mass
media at no charge. All marketing activities must be oriented toward
creating and sustaining satisfying exchanges. Both the buyer and the seller
must be satisfied. The first should be satisfied with goods, services or ideas



obtained in the exchange. The seller should receive something of value,
usually financial reward. All marketing variables are highly interrelated.

Marketing helps companies generate profit, the lifeblood of economy.
About half of each consumer dollar is spent on marketing activities.

OTBeTUTb Ha BOMPOChI

1 What is marketing?

2 What are the four main elements of marketing?

3 What are three pricing options that a company may take?

4 What does placement involve?

5 Do you think restaurants provide food on a wholesale or retail basis?
6 What is the difference between advertising and publicity?

BblﬁepVITe noaxoasiiee M3 BblAeNeHHbIX C/I0B U BCTaBbTe €ro B
npeanoxedHune

lidentification/ identify

A. Market analysts the target market for a particular product.
B. When travelling, one must not forget taking his or her

2 promotion/ promoted

A. Advertising agencies are concerned with the of a product.
B Last week the boss me because of my efficient work.

3 competitor/ compete

A. In the marketplace, businesses with each other.

B. Sony is a major of General Electric.

4 determination/ determines

A. The combination of the four P's the marketing mix.

B. An analyst makes an accurate___ of the company's target markets.

MepeBeanTe BCTYN/eHME K Auanory U cam AuWanor Ha pyccKuii
A3bIK. COCTaBbTe MO aHaNOrnu Ananor U3 5 BonpocoB 1 5 0TBETOB.

Price is all around us. You pay rent for your apartment, tuition for
your education, and fee to your doctor. The price of an executive is salary,
the price of a salesperson may be a commission, and the price of a worker
is a wage. Sometimes you may negotiate the price for a good or service.
Let us try to learn how to bargain in a correct and polite way.

A: We were wondering if you could offer us a discount?

B: Well, we could certainly discuss it.



N1: What sort of discount were you thinking of?
B: We would be willing to offer you 2 per cent.
N: I'm afraid that's much lower that we're expecting.
B: Well, I'm sure you'll understand that's a reasonable offer.
A: Yes, but, considering our excellent relationships, I'm sure you
could offer a bit more?
: Perhaps we could consider 2.5 per cent?
: We were thinking in terms of 5 %.
. I'm afraid that's far too high.
: Well, perhaps we could say 3.5 %?
. I'm sorry, that's still too high.
: I'm sure I don't have to point out what a valuable customer we are?
: Certainly, we're very aware of ten. Maybe we could settle on 3 per

W>wW>w>>w

cent?
A: That sounds fine.
: Good. Let's leave it at that, shall we?

os)

1.4 TMpounTaTb TeKCT, nepeBecTU. BblgenuTb HOBbIE cnoBa U
BblyUUTb.

An Accounting Overview

Accounting is frequently called the «language of business» because of
its ability to communicate financial information about the organization.
Various interested parties, such as managers, potential investors, creditors,
and the government, depend on a company's accounting system to help
them make informed financial decisions. An effective accounting system,
therefore, must include accurate collecting, recording, classifying,
summarizing, interpreting, and reporting of information on the financial
status of an organization.

In order to achieve a standardized system, the accounting process
follows accounting principles and rules. Regardless of the type of business
or the amount of money involved, common procedures for handling and
presenting financial information are used. Incoming money (revenues) and
outgoing money (expenditures) are carefully monitored, and transactions
are summarized in financial statements, which reflect the major financial
activities of an organization.

The work of accountants is rather sophisticated. People who specialize
in the field of accounting are known as bookkeepers and accountants.
Bookkeepers deal in taxes and different business transactions of the
company. The accountant's responsibility is to analyze and interpret the
financial data and make it understandable for users. In the United States,

10



accountants arc usually classified as private, government, and public.
Private accountants work solely for private companies or corporations that
hire them to maintain financial records, and governmental accountants
work for governmental agencies. Both private and governmental
accountants are paid on a salary basis, whereas public accountants receive
fees for their services. Public accountants work independently and provide
accounting services such as auditing and tax computation to companies and
individuals.

Many accountants have special certificates after they pass
examinations in Institute of Accountants. Certified accountants in England
are called chartered accountants. In the USA the certified accountants are
called certified public accountants (CPJ1).

Through effective application of commonly accepted accounting
systems, accountants provide accurate and timely financial information
that is necessary for organizational decision-making. No expansion or
reorganization is planned without them. New products and advertising
campaigns are also prepared with the help of the accountant.

OTBeTUTb Ha BOMNPOChI

1Why is accounting called the «language of business»?

2 What are revenues and expenditures?

3 How is a standardized accounting system achieved?

4 What is the difference between a bookkeeper and an accountant?
5 How are accountants classified in the USA?

6 What kind of services do certified accountants provide?

7 How are they called in Britain and the USA?

[NpuBeauTe B COOTBETCTBUE TEPMUHbLI U3 NeBO  KOMOHKW C  UX
TONNKOBaHuWemM 13 npaBon KOJTOHKM

Procedure money paid to professional people
Monitor present data to someone(s)

Revenues outgoing money

Agency a formal way of doing something

Reflect watch closely

Expenditures incoming money

Report give a particular impression of something
Fee the organization that provides services

un



15 lNMpoyntaTb TEKCT, NepeBecTW. BblAgennTb HOBbIe cnoBa W
Bbly4UTb

Financing a Company

Let us take an example. The Smiths were planning to start up a small
retail business. Before making the final decision, they looked at the amount
of personal capital they had to invest. The remaining funds they would
have to finance through various short-term and long-term arrangements.
Another consideration was the type of equipment they would have to
purchase initially. Similarly, the Smiths evaluated the costs of inventory,
employee salaries and benefits, and other general expenses. After
reviewing all these factors, the Smiths decided to open their business.

So, when going into business money is one of the most important
factors. Without sufficient funds a company cannot begin operations. The
money needed to start and continue operating a business is known as
capital. A new business needs capital not only for ongoing expenses but
also for purchasing necessary assets. These assets - inventories, equipment,
buildings, and property - represent an investment of capital in the new
business. Capital is also needed for salaries, credit extension to customers,
advertising, insurance, and many other day-to-day operations. In addition,
financing is essential for growth and expansion of a company. Because of
competition in the market, capital needs to be invested in developing new
product lines and production techniques and in acquiring assets for future
expansion.

How this new company obtains and uses money will, in large
measure, determine its success. The process of managing this acquired
capital is known as financial management. In general, finance is securing
and utilizing capital to start up, operate, and expand a company. In
financing business operations and expansion, a business uses both short-
term and long-term capital. A company utilizes short-term capital to pay
for salaries and office expenses that last a relatively short period of time.
On the other hand, a company seeks long-term financing to pay for new
assets that are expected to last many years. When a company obtains
capital from external sources, the financing can be either on a short-term or
a long-term arrangement. Generally, short-term financing must be repaid in
less than one year, while long-term financing can be repaid over a longer
period of time.

Finance involves the securing of funds for all phases of business
operations. In attracting and using this Capital, the decisions made by
managers affect the overall financial success of a company.

12



OTBeTUTb Ha BOMPOChHI

1 What does a new business need to start operations?

2 What is capital?

3 Why does a company need capital?

4 Give the definition of finance.

5 What is the difference between short-term and long-term financing?
6 Who makes financial decisions in a company?

BblyunTb cnegyuime cnosa Ha aHTTNIACKOM $i3blKe

Financing (n)
Property (n)
Investment (m)
Budget ()
Fund(n)
Source (n)
Expansion (n)
Policy (n)
Strategy (n)
Capitalize on (v)
Monetary (adj)

acquiring necessary capital

anything owned by a person or a company
placing of money so that it will increase in value
plan of expected spending

money for a specific purpose

any thing or place from which something is obtained
development in size and importance

decision on the way of doing something

plan of future action

take advantage of

of or pertaining to money

MpuBeanTe B COOTBETCTBME TEPMUHbLI U3 NeBOl KOMOHKM € UX
TO/NNKOBaHMEM U3 ﬂpaBOVI KOJIOHKN

Investment
Source
Expansion
Fund
Limited
Budget
Property
Monetary

placing of money so that it will increase in value
anything owned by a person or a company

plan of expected spending

money for a specific purpose

of or pertaining to money

any thing or place from which something is obtained
development in size and importance

restricted, small in amount

13



1.6 lMpoynTaTb TeKCT, MepesBecTW. Bbifenntb HOBbIe cfioBa U
BblyYUTb.

Computer-Based Information Search

Today the computer has made locating, gathering, and analyzing data
much faster and cost-effective. Even individual who owns a good computer
and a modem can access databases and conduct in-depth intelligence
searches that in the past only large corporations and libraries could afford.

Nowadays, using public and specialized online computer databases,
one researcher can accomplish what formerly took the entire department far
longer to accomplish. Some of the hardware required for efficient
computerized searches include a modem, fax machine, and high-speed
printer. The faster the transmission mode, the more efficient your research
is likely to be.

The Internet

Many electronic network systems were created in 1989 and have
continued to grow since then. They now offer access to information and the
means to communicate with other individuals, businesses, or countries all
over the world. A tremendous amount of pertinent information is available
on what is termed the Internet. In fact, you do not even have to leave your
computer to obtain information from the world famous libraries.

The Internet is a global computer network. It is developing very
rapidly. You can read many publications (newspapers, magazines, journals)
through the Internet. E-mail is the most popular service. A great many of
people, who have access to the Internet, use the network only for sending
and receiving E-mail messages. In many countries the Internet provides
businesspersons a reliable alternative to the more expensive and unreliable
telecommunications systems. That is always cheaper, because you send E-
mail messages, you only have to pay for phone calls to your local service
providers, not for calls across your country or around the world. For these
services you pay your service provider a monthly or an hourly fee. Part of
this fee goes towards its costs to connect to a larger provider, another part
received by the larger service provider goes to cover its costs of running a
worldwide network of wires and wireless stations.

Internet services combine the use of audio, video, graphics, and text
for procuring information. If the topic of your paper is NAFTA, and you
have narrowed this down to an update on the North American Trade
Agreement, it is possible to gather material through an Internet service.

14



When you enter this term, you might find dozens of sources. Therefore,
you must make choices to narrow down your topic as you work.

However, the Internet is considered unreliable source of information.
It is very important as you use the Internet to keep in mind the thesis of
your research. Because it is so easy to gather information and nothing
guarantees its quality and accuracy, the writer must not become distracted
and must be the final judge of the facts obtained.

Another problem is its insecurity. When you send an E-mail message
to someone, it travels through many different networks and computers. The
information is constantly being directed towards its destination by special
computers called routers. So it is possible to intervene into any of the
computers along the route, read and even change the data being sent on the
Internet. That is why you cannot send original contracts, letters of credit,
invoices and other important documents through the Internet. However,
these commercial and technical problems must be resolved in the nearest
future.

Another popular Internet application is World-Wide Web. The
number of Web-pages is hundreds of millions. There is a searching system
to find the proper Web-page. Such a page contains a short description of a
subject (program, institution, etc.) and the reference to other Web-
documents.

Home Computer and the Internet. Availability of a home computer
along with an on-line service could be very helpful. That involves
installation and a monthly charge for the use of an on-line service. These
charges are computed on the basis of time, however they are not computed
according to the distance to your contacts. Therefore, the opportunities
offered by having a home computer with on-line services may be cost-
effective.

Electronic Mail and How to Use It. Electronic mail (E-mail) combines
the advantage of writing with the responsiveness of the telephone. E-mail
systems turn computers into in-boxes. As quickly as the term E-mail was
established, the ability to communicate with different libraries and
countries has increased through linking it to an electronic network such as
Internet.

E-mail is used widely for internal and external messages and suits
itself particularly well to short informal messages. Increasingly,
organizations are adopting e-mail as the primary mode of internal
communication. Some organizations have policies in place that treat e-mail
as a business asset, not a personal asset; thus from a legal perspective, e-
mail is admissible in court.

15



JIN you need to get started in E-mail is access to a computer with the
right hardware, the appropriate software, and an E-mail address.

OTBeTUTbL Ha BOMPOCHbI

1What are the main sources of information nowadays?

2 What are advantages of using the computer?

3 Name what is necessary to begin computer based information
search.

4 When were network electronic systems first introduced?

5 What can you do through Internet?

6 How can you use home computer?

7 What do you need to get started in E-mail?

8 How should you use E-mail?

3anoMHUTb TEPMUHBI

Research (n)  study or investigation of a subject

Source (n) place where something can be found

Deadline (n)  date or dates that assignments given to must be customer
or instructor an

Selection (n)  choice

Feedback (n) reactions to ideas or text

Detail (n) piece of information

Sequence(n)  anything that follows a special order

Electronic special messages sent communicated on an electronic
mail (n) network

MporpynnupoBaTb Ha  WCYUCASIEMble U HeUcUUcNseMble
CyLLeCTBUTENbHbIE

Desk, office, furniture, screen, telephone, information, service,
product, diary, equipment, personnel, screen, paper, security, newspaper,
person, advice, honesty, computer, data.
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1.7 MpounTaTb TeKCT, MepeBecTW. BbigenuTb HOBLIE c/ioBa W
BblyUYUTb.

Dealing with Numerical Data

Statistics deals with so called quantitative side of things. However, the
quantitative side is closely connected with the qualitative side of things. So
statistics is a science studying mass numerical data. Most people working
in various areas spend a lot of time dealing with facts and figures. Reading,
hearing, pronouncing, and writing figures and numbers requires practice.

The objective of studying numbers is to enable students to recognize,
understand and use numbers in English. They must be confident using
different types of business numerical data. It is necessary for the following
reasons:

- Analyzing the financial reports and current business problems of a
company;

- Describing a market;

- Negotiating a contract or an agreement;

- Considering the financial position of a nation, its major economic
and financial indicators.

OTBETUTbL Ha BOMpPOChHI

1Why do we use numbers?

2 How can you translate 'business numerical data'?

3 Can we say 'the lab had a large number of equipment?
4 What date is it today?

5 What day ofthe week was yesterday?

6 Can you tell us the time?

MpuBegMTe B COOTBETCTBUME TEPMWUHbLI U3 NeBO  KOMOHKM € UX
TONNKOBaHnem 13 I'IpaBOVI KOJIOHKMN

Expand get smaller
Contract correct to nearest 10 or 100
Decline increase in size
Amount diagram which displays information visually
Round get bigger
Number slow fall
Chart quantity of non-count nouns
Expansion quantity of count nouns
; pOB
= M**Y-ply
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1.8 MpounTaTb TEKCT MepeBecTH

Economic Policy

An economic policy is a course of action that is intended to influence
or control the behavior of the economy. Economic policies are normally
implemented and administered by the government. The goals of economic
policy consist of value judgements about what economic policy should
strive to achieve. While there is some disagreement about the appropriate
goals of economic policy, there are three widely accepted goals including:

- economic growth: It means that the incomes of all consumers and
firms (after accounting for inflation) are increasing over time.

- full employment: It means that every member of the labor force who
wants to work is able to find work.

- price stability: It means to prevent increases in the general price level
known as inflation, as well as decreases in the general price level known as
deflation.

Economic analysis

Opportunity cost is the important concept in economic analysis. The
opportunity cost of a decision or choice that one makes is the value of the
highest valued alternative that could have been chosen but was instead
forgone. For example, suppose that you is faced with several ways of
spending an evening at home. The choice made is to study English (perhaps
because there is an English test tomorrow). The opportunity cost of this
choice is the value of the highest valued alternative to the time spent
studying English. While there may be many alternatives to studying
English — making a date, watching TV, talking on the phone — there is
only one alternative that has highest value. In this example, the alternative
with highest value depends on one's own preferences. Say, it may be
making a date. It would be considered the opportunity cost of studying
English. There is also a fundamental assumption used in many economic
models ceteris paribus. It is Latin for «all else being equal».

OTBeTUTb Ha BOMpPOChHI

1 What are the goals of economic policy?

2 What is economic growth?

3 How can you explain the meaning of full employment?

4 What is the definition of price stability?

5 How can you explain the meaning of the economic analysis?
8 Mogaynb
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1.9 MNpoynTaTb TEKCT NepeBecTun

Inflation

Inflation is a steady rise in the average price and wage level. The rise
in wages being high enough to raise costs of production, prices grow
further resulting in a higher rate of inflation and, finally, in an inflationary
spiral. Periods when inflation rates are very large are referred to asl
hyperinflation.

The causes of inflation are rather complicated, and there is a number
of theories explaining them. Monetarists, such as Milton Friedman, say that
inflation is caused by too rapid increase in money supply and the
corresponding excess demand for goods.

Therefore, monetarists consider due government control of money
supply to be able to restrict inflation rates. They also believe the high rate
of unemployment to be likely to restrain claims for higher wages. People
having jobs accept the wages they are being paid, the inflationary spiral
being kept under control. This situation also accounts for rather slow
increase in aggregate demand.

On the other hand, Keynesians, that is, economists following the
theory of John M. Keynes, suppose inflation to be due to processes
occurring in money circulation. They say that low inflation and
unemployment rates can be ensured by adopting a tight incomes policy.

Incomes policies, though, monetarists argue, may temporarily speed
up the transition to a lower inflation rate but they are unlikely to succeed in
the long run2.

The costs of inflation depend on whether it was anticipated and on the
extent to which the economy's institutions allow complete inflation
adjustment.

The longer inflation continues, the more the economy learns to live
with it. Indexation is a means to reduce the costs of some inflation effects.
Indexed wages or loans mean that the amount to be paid or repaid will rise
with the price level. Indexation has already been introduced in countries
that had to live with inflation rates of 30 or 40 percent for years. And the
more countries adjust their economies to cope with inflation, the closer
they come to hyperinflation. Indexation means that high rates of inflation
are much more likely to continue and even to increase.

OTKpPbIT CKO6KYM U NOCTaBUTL F1aron B NpaBubHON (opmMe

1 With money supply (to grow) relatively slowly (much less than four
or five percent per year), this (to interpret) as a result of a tight monetary
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policy. 11 relatively rapid growth in the money supply (to consider) (to be)
aresult of an easy policy.

2 The difference between the real rate of interest and the nominal one
is that the former (to adjust) for inflation whereas the latter (not to be).

3 A great number of people (cannot) (to increase) their wages rapidly
and largely enough (to compensate) for price increases because they (to
work) under long-term contracts.

4 Lenders (to be likely) (to hurt) by inflation.

5 A two-percent increase in the rate of inflation (to find) (to cause) a
reduction in the real income of elderly households by about 10 percent.

6 In periods of inflation the value of money (to know) (to reduce).

7 Good results (to know) (to achieve) in Soviet economy during the
early 1960s due to (to decentralize) decision-making and emphasis on
profit rather than carrying out plans.

8 For the past fifty years, the price level in the United States (to move)
only one way - up. In practically all years during this period, prices (to
rise). Since 1955, there (not to be) any year when the price level (tofait).
This (not to be) a hyperinflation, but it (to result) in a very large erosion in
the value of the dollar. Like a beach slowly (to wear) away by the ocean,
the dollar (to lose) gradually a considerable share of its value. Prices now
(to be) over five times what they (to be) fifty years ago. Although a
creeping (nonsyuas) inflation (to be) much less harmful than
hyperinflation, it (to have) a number of social costs.

1.10 TlpounTaTb TEKCT MepeBecTn

Taxation

Taxation is one of the most prominent and controversial topics in
economic policy.

Taxes are levied by the federal and local authorities, and embrace
different spheres of economy. The most usual taxes are sales taxes,
individual income taxes, property taxes, the corporation income tax, excise
taxes, payroll taxes, etc.

There are four objectives of tax policy: simplicity, efficiency, fairness,
and revenue sufficiency. While these objectives are widely accepted, they
often conflict.

Simplicity means that relations of the taxpayer and the revenue
authorities are as easy as possible. Further, the ultimate tax liability should
be certain. Efficiency means that taxation interferes as little as possible in
the choices people make in the private marketplace. The tax law should not
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induce a businessman to invest in real estate instead of research and
development - or vice versa.

Taxes always affect behavior. Taxing an activity (like earning a
living) is similar to a price increase. With the tax in place, people will
typically buy less of a good - or partake in less of an activity - than they
would in the absence of the tax. The most efficient (ax is a head tax, a tax
on each person that is not affected by that person's income or by any of the
person's characteristics. A head lax would not reduce the incentive to work,
save, or invest. The problem with such a tax is that it would take the same
amount from a high-income person as from a low-income person.

Fairness, to most people, requires that equally situated taxpayers pay
equal taxes («horizontal equity») and that better-off taxpayers pay more tax
(«vertical equity»). The problem, though, is how to I judge whether two
taxpayers are equally situated. For example, one taxpayer might receive
income from labor while another j receives the same income from inherited
wealth. And even if one taxpayer is clearly better off than another, there is
little agreement about how much more the better-off person should pay.

Revenue sufficiency might seem a fairly obvious criterion of tax
policy. Yet, the revenue sufficiency may conflict with efficiency and with
fairness.

Likewise, other objectives of tax policy conflict with one another.
High tax rates for upper-income households are inefficient but are judged
by some to make the tax system fairer. Intricate legal provisions to prevent
tax sheltering and thus make taxes fairer would also make them more
complex. Such conflicts among policy objectives are a constant constraint
on the making of tax policy.

OTBETUTb Ha BOMpPOChI

What authorities are taxes levied by?
What are most usual taxes?
What are four objectives of tax policy?
What does simplicity of tax policy mean?
What does efficiency mean?
Why can't tax policy interfere in the choice people make in the
private marketplace?
7 What are the advantages and disadvantages of the head tax?
8 What does the fairness principle require?
9 What happens when legal provisions to prevent tax sheltering
become more and more intricate?
10 How do taxes affect people's behavior in the market?

oD WN b
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1.11 TlpounTaTb TEKCT MnepesBecTn

Foreign Trade

What is now called international trade has existed for thousands of
years long before there were nations with specific boundaries. Foreign
trade means the exchange of goods and services between nations, but
speaking in strictly economic terms, international trade today is not
between nations. It is between producers and consumers or between
producers in different parts of the globe. Nations do not trade, only
economic units such as agricultural, industrial, and service enterprises can
participate in trade.

Goods can be defined as finished products, as intermediate goods used
in producing other goods, or as agricultural products and foodstuffs. In-
ternational trade enables a nation to specialize in those goods it can pro-
duce most cheaply and efficiently and it is one of the greatest advantages of
trade. On the other hand, trade also enables a country to consume more
than it can produce if it depends only on its own resources. Finally, trade
expands the potential market for the goods of a particular economy. Trade
has always been the major factor ensuring good economic relations among
nations.

Different aspects of international trade and its role in the domestic
economy are known to have been developed by many famous economists.
International trade began to assumelits present form with the establishment
of nation-states in the 17th and 18th centuries, new theories of economics,
in particular of international trade, having appeared during this period.

In 1776 the Scottish economist Adam Smith, in The Wealth of Na-
tions, proposed that specialization in production leads to increased output
and in order to meet a constantly growing demand for goods it is necessary
that a country's scarce resources be allocated efficiently. According to
Smith's theory, it is essential that a country trading internationally should
specialize in those goods in which it has an absolute advantage - that is, the
ones it can produce more cheaply and efficiently than its trading partners
can. Exporting a portion of those goods, the country can in turn2 import
those that its trading partners produce more cheaply. To prove his theory
Adam Smith used the example of Portuguese wine in contrast to English
woolens3.

Haifa century later, having been modified by the English economist
David Ricardo, the theory of international trade is still accepted by most
modern economists. In line with the principle of comparative advantage, it
is important that a country should gain from trading certain goods even
though its trading partners can produce those goods more cheaply. The
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comparative advantage is supposed to be realized if each trading partner
has a product that will bring a better price in another country than it will at
home. If each country specializes in producing the goods in which it has a
comparative advantage, more goods are produced, and the wealth of both
the buying and the selling nations increases.

Trade based on comparative advantage still exists: France and Italy
are known for their wines, and Switzerland maintains a reputation for fine
watches. Alongside this kind of trade, an exchange based on a competitive
advantage began late in the 19th century. Several countries in Europe and
North  America having reached rather an advanced stage of
industrialization, competitive advantage began to play a more important
role in trade. With relatively similar economies countries could start
competing for customers in each other's home markets. Whereas
comparative advantage is based on location, competitive advantage must be
earned by product quality and customer acceptance. For example, German
manufacturers sell cars in the United States, and American automakers sell
cars in Germany, both countries as well as Japanese automakers competing
for customers throughout Europe and in Latin America.

Thus, international trade leads to more efficient and increased world
production, allows countries to consume a larger and more diverse amount
of goods, expands the number of potential markets in which a country can
sell its goods. The increased international demand for goods results in
greater production and more extensive use of raw materials and labour,
which means the growth of domestic employment. Competition from
international trade can also force domestic firms to become more efficient
through modernization and innovation.

It is obvious that within each economy the importance of foreign trade
varies. Some nations export only to expand their domestic market or to aid
economically depressed sectors within the domestic economy. Other
nations depend on trade for a large part of their national income and it is
often important for them to develop import of manufactured goods in order
to supply the ones for domestic consumption. In recent years foreign trade
has also been considered as a means to promote growth within a nation's
economy. Developing countries and international organizations have
increasingly emphasized such trade.
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BcTaBnTb cnoBa B NpefsioXeHue

development (2), developing (2 or 3), developed (3), less developed (1
or 2), to develop

1 Economists should clearly understand the difference between the
economic growth and economic ... of the country.

2 The ... countries include Western Europe, North America, Japan,
Australia and New Zealand, these rich countries contributing the largest
share to world trade and world income.

3 To hold the leading role in the market it is important... new
technologies and materials and introduce different innovations more
widely.

4 The General Assembly of the United Nations called for international
cooperation to reduce the growing gap (pa3pbiB) between the ... and the ...
countries.

5 Many countries have realized that the way to the economic ... lies
through the expansion of industries producing manufactured goods.

6 The ... countries ranging from rather poor, such as Yemen and India,
to nearly rich, such as Brazil aind Mexico, want to make their own
manufactured goods and export them throughout the world including the ...
countries.

7 Both ... middle-income countries, such as Argentina and Chile, and
very poor ... countries of Africa and Asia belong to the countries of the
Third World.
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2 Mopynb. TeKCTbl AN UTeHus

2.1 MNpounTaTb TEKCT U NEPEBECTU

What is economics?

One of the things that people discover every day is that you can't have
everything. You are reminded of it every time you shop. Although you may
see twenty or thirty items that you would really like to buy, you know that
you will have to limit your selection to one or two. Everyone goes through
life having to make choices.

Every business, even sports teams, must pick and choose from among
the things they would like to have because they cannot have everything.
Governments, too, cannot have everything. Every year the most important
political debates concern questions about spending taxpayers' money.

Neither individuals nor societies can have all the things they would
like to have. There simply is not enough of everything. Economists note
that there is no limit to the amount or kinds of things that people want.
There is, however, a limit to the resources, things used to produce goods
and services, available to satisfy those wants. Once that limit is reached,
nothing else can be produced. In other words, when nation's resources (all
its workers, factories, farms, etc.) are fully employed, the only way it will
be able to increase the production of one thing will be by reducing the
production of something else.

To summarize: human wants are unlimited, but the resources
necessary to satisfy those wants are limited. Thus, every society is faced
with the identical problem, the problem of scarcity.

Economics: the study of scarcity and choice

Since there is not enough of everything, everyone - individuals,
business firms, and government - needs to make choices from among the
things they want. In the process they will try to economize, to get the most
from what they have. With this in mind, we can define economics as the
social science that describes and analyzes how society chooses from among
scarce resources to satisfy its wants.

The need to choose is imposed on us all by our income, wealth and
ability to borrow. Individuals and families are limited by the size of their
personal income, savings and ability to borrow. Similarly, business firms
are limited by their profits, savings and borrowing power, and governments
by their ability to tax and borrow.
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Income, savings, profits and taxes enable people, institutions and
government to purchase goods, products you can see or touch, and services,
work performed for pay that benefits others. The problem that each must
face, however, is that once the decision has been made to choose one set of
alternatives, one loses the opportunity to choose the other. Economists
describe these kinds of trade-offs as opportunity costs. The opportunity cost
of something is its cost measured in terms of what you have to give up to
get it.

Business is also faced with the problem of choices and opportunity
costs.

What do economists do?

Economics deals with the problems of scarcity and choice that have
faced societies and nations throughout history, but the development of
modem economics began in the 17th century. Since that time economists
have developed methods for studying and explaining how individuals,
businesses and nations use their available economic resources. Large
corporations use economists to study the ways they do business and to
suggest methods for making more efficient use of their employees,
equipment, factories, and other resources.

Microeconomics vs. macroeconomics

Economists have two ways of looking at economics and the economy.
One is the macro approach, and the other is the micro. Macroeconomics is
the study of the economy as a whole; microeconomics is the study of
individual consumers and the business firm.

Macroeconomics examines questions such as how fast the economy is
running; how much overall output is being generated; how much total
income. It also seeks solutions to macro-economic problems such as how
employment can be increased, and what can be done to increase the output
of goods and services. Microeconomics examines cause-and-effect
relationships that influence choices of individuals, business firms and
society.

It is concerned with things such as scarcity, choice and opportunity
costs, and with production and consumption. Principal emphasis is given
by micro economists to the study of prices and their relationship to units in
the economy.

Factors of Production. The resources that go into the creation of goods
and services are called the factors of production. The factors of production
include natural resources, human resources, capital and entrepreneurship.
Each factor of production has a place in economic system, and each has a
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particular function. People who own or use a factor of production are
expecting a «return or reward.» This generates income which, as it is spent,
becomes a kind of fuel that drives the economy.

Natural Resources or «Land». Natural resources are the things
provided by nature that go into the creation of goods and services. They
include such things as minerals, wildlife and timber resources. Economists
also use the term «land» when they speak of natural resources as a factor of
production. The price paid for the use of land is called rent. Rent becomes
income to the owner ofthe land.

Human Resources or «Labor». Economists call the physical and
mental effort that people put into the creation of goods and services labor.
The price paid for the use of labor is called wages. Wages represent income
to workers, who own their labor.

Capital. To the economist, physical capital (or «capital» as it is
commonly called) is something created by people to produce other goods
and services. A factory, tools and machines are capital resources because
they can be used to produce other goods and services. The term capital is
often used by business people to refer to money they can use to buy
factories, machinery and other similar productive resources. Payment for
the use of someone else's money, or capital, is called interest.

Entrepreneurship. Closely associated with labor is the concept of
entrepreneurship, the managerial or organizational skills needed by most
firms to produce goods and services. The entrepreneur brings together the
other three factors of production. When they are successful, entrepreneurs
earn profits. When they are not successful, they suffer losses. The reward to
entrepreneurs for the risks, innovative ideas and efforts that they have put
into the business, they obtain the money that remains after the owners of
land, labor and capital have received their payments.

The basic economic problem

The central problem of economics is to determine the most efficient
ways to allocate the factors of production and solve the problem of scarcity
created by society's unlimited wants and limited resources. In doing so,
every society must provide answers to the following three questions:

1 What goods and services are to be produced, and in what quantities
are they to be produced?

2 How are those goods and services to be produced?

3 Who will receive and consume (get to use) those goods and
services?

The solution of these questions depends on the economic system of
each particular society.
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Banking

The goldsmiths of the seventeenth century were the first real English
bankers.

Gold and silver were accepted internationally for the payment of
debts. Gold was most commonly used in this country. Consequently,
merchants needed to keep some in reserve to meet their demands. They
placed these stocks in gold with the goldsmiths for safekeeping. In return
for the gold the goldsmiths issued receipts, upon presentation of which the
gold would be repaid. From this process two customs naturally emerged.
The merchants realized that it was not necessary to go to the goldsmiths
and withdraw gold every time they needed money when other merchants
who knew or trusted the goldsmith were willing to accept a receipt instead.
This was the beginning of the use of paper money. Soon the goldsmiths
realized that while people who had deposited gold with them would want to
withdraw it at some time, not everyone withdrew simultaneously.
Consequently, as long as sufficient gold was retained to meet the demand
for withdrawals, the rest could be lent to reliable customers on payment of
interest. From these beginnings gradually emerged the foundations of the
modern banking system. Today this is sophisticated, highly organized and
efficient, but the basic functions, namely to receive deposits and keep them
safe, make loans and facilitate the transfer of money, still remain.

Banks

Banks are closely concerned with the flow of money into and out of
the economy. They often cooperate with governments in efforts to stabilize
economies and to prevent inflation. They are specialists in the business of
providing capital, and in allocating funds on credit. Banks originated as
places to which people took their valuables for safekeeping, but today the
great banks of the world have many functions in addition to acting as
guardians of valuable private possessions.

Banks normally receive money from their customers in two distinct
forms: on current account, and on deposit account. With a current account,
a customer can issue personal cheques. No interest is usually paid by the
bank on this type of account.

With a deposit account, however, the customer undertakes to leave his
money in the bank for a minimum specified period of time. Interest is paid
on this money.

The bank in turn lends the deposited money to customers who need
capital. This activity earns interest for a bank, and this interest is almost
always at a higher rate than any interest, which the bank pays to its
depositors. In this way the bank makes its main profits.
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We can say that the primary function of a bank today is to act as an
intermediary between depositors who wish to make interest on their
savings, and borrowers who wish to obtain capital. The bank is a reservoir
of loanable momey, with streams of money flowing in and out. For this
reason, economists and financiers often talk of money being 'liquid’, or of
the 'liquidity’ of money.

Many small sums which might not otherwise be used as capital are
rendered useful simply because the bank acts as a reservoir.

The system of banking rests upon a basis of trust. Innumerable acts of
trust build up the system of which bankers, depositors and borrowers are
part. They all agree to behave in certain predictable ways in relation to each
other, in relation to the rapid fluctuations of credit and debit. Consequently,
business can be done and cheques can be written without any legal tender
visibly changing hands.

English banks

Today the British banking is a complicated tripartite system like a
three-layer cake. The system is headed by the Bank of England.

This bank was established under a royal charter in 1694. The head of
the Bank is Governor of the Bank appointed by the Queen on the
recommendation of the Prime Minister. The Queen also appoints Deputy
Governor and the Court of Directors, which consists of 16 directors.

The Bank of England is a central bank or a national bank. It controls
the British banking system, issues banknotes and mints coins. It lends and
borrows money for the government, manages the national debt and is in the
control of the nation's gold reserve. The other two layers are:

- the commercial orjoint stock clearing banks

- specialized banking institutions such as the discount houses and
merchant banks.

The commercial orjoint stock banks deal with the general public. The
four large English commercial banks are known as the Big Four. They are
Barclays, Lloyds, the Midland, and the National Westminster. Together
they have upwards of 10,000 branches. Commercial banks render various
services to companies and individuals. Some of the services are:

- to receive or accept from their customers the deposit of money

- to collect and transfer money both at home and abroad against
deposit and current accounts

- to provide overdrafts to both personal and business customers

- to lend loans to their customers

- to exchange money

- to supply economic information and to prepare economic reviews to
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be published

- to make foreign exchange transactions, including spot transactions,
forward transactions and swap transactions

- to issue various banker's cards

Merchant banks and discount houses deal only with special customers
providing funds for special purposes. They accept commercial bills of
exchange and offer quite a lot of financial services. They provide advisory
services about new issues of securities, mergers, take-overs and
reorganizations. They also arrange financing for their customers and
provide fund-management services.

Besides there is a big group of banks in the UK made up of foreign
banks. All the major foreign banks are represented in the UK by subsidiary,
branch, representative offices or consortium. They provide finance both in
sterling and in other currencies and offer a wide range of financial services.

Lombard Street is the symbol of British banking. This is the place
where the first bankers coming from ltaly settled.

Business Writing

The aim in business writing is to communicate as clearly and
concisely as you can. In our high-tech culture we expect many tasks to take
far less time than they do. Writing is one of them. The ability to write well
- clearly and concisely - is not an ancillary skill; it is an essential skill.
Contrary to general belief, writing is not something only 'writers' do; it is a
basic skill for getting through life. However, writing is a high-level
conceptual skill and it does take time. Many mental activities are taking
place while you are writing: analyzing the audience, remembering and
deciding on what information to present, organizing the information,
putting it into comprehensible sentences, paying attention to the ailes of
good writing, proofreading, etc.

When getting started, remember, if you gain control of yourself, you
will gain control of your topic.

- First of all you ask yourself the question about the purpose of your
writing: Are you writing to inquire, inform, persuade, motivate, or do you
have more than one purpose?

Second, get interested in its scope:

- Given your needs and your reader's needs, how much information
should you include?

Third, see clearly the contents of your writing:

- What kind of information will help you to achieve your purpose?
Do you have all information you need? How, or where, can you get
additional information?
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At last, you should ask yourself about the available constraints:

- What makes your task more difficult? Time or cost constraints?
Your reader's attitudes? Your own lack of credibility?

Put yourself in your reader's place and look at the message through his
eyes. Most of the readers want the results of your thinking, not the thinking
itself. Remember that there is a difference between thinking and
communicating. When experimenting with various ways to organize the
information be guided by two factors: (1) your reader's knowledge and
interest and (2) your purpose and the information itself. The contents of any
letter may be summarized as follows: (1) opening, (2) purpose; (3) action,
and (4) polite expressions.

Employment
The purpose of any education or training is further employment.
Finding employment takes hard work in itself; so does finding a better
position once employed. A wide variety of skills is required for almost any
job, anything from taking instructions to giving them, from being
supervised to supervising. Often what makes a prospective applicant stand
out is the attitude that comes through in the cover letter.

A cover letter/letter of application is necessary in the following
situations: (a) when answering a specific ad from the newspaper, (b) when
writing to a specific person whose name you got from someone else, and
(c) when writing to a specific company that you feel is a good place for you
to get ajob. The letter has one main objective: to interest the employer in
your qualifications so you will get an interview. It should accompany either
a CV/ resume or a completed application form.

A letter of application should be prepared very carefully. It can decide
whether an employer will pass it to the personnel department with the note,
«This looks worth a follow-up», or will quietly drop it into the nearest
wastebasket. Employers receive many letters and cannot pay attention to all
of them; if you want yours to «set you apart», or to attract attention,
observe the following rules.

1 Whenever possible, address your letter by name to the appropriate
person in the company.

2 Use standard-size, good-quality white bond paper.

3 Type the letter or have it typed. Make sure there are no errors!

4 Be very careful with spelling and punctuation.

5 Be brief - your letter should take up no more than a page.
Businesslike letters will receive more attention. Three paragraphs is an
ideal length.
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6 In your first paragraph, mention the job you are applying for and
where you saw it advertised. If you are not applying for a specific job,
identify yourself, mention who referred you, if anyone, and why you are
applying to this company.

7 In the second paragraph, state (a) why you think you are qualified
for this job; (b) what contribution you can make to this company; and (c)
any related work experience. If in the past you worked for a good company,
it is important to mention that. Tell how many years of experience you
have and add that you are enclosing a resume. Mention your most
outstanding qualification as stated on the enclosed resume.

8 The closing paragraph should ask for an interview and say where
and when you can be reached. You may suggest that you will phone for an
interview. Make sure you telephone the company within a week after
mailing the letter.

9 Keep a copy of every letter you sent. The purpose of mailing any
letter of application and resume is being granted an interview. If you are
lucky, remember the following things. What we do is often more important
that what we say. The way we dress, the way we walk, the way we sit and
where we sit, the way we look or don't look at other people, how early or
late we are - these things, which are all elements of nonverbal
communication, are responsible for over 60 percent of the impression we
make on other people. Keep in mind that the employer is not only
considering the way you speak, but is looking at you as a whole. Don't
underestimate the importance of qualities other than job skills, which you
can bring to the job: maturity and life experience, responsibility,
willingness to learn new things, willingness to work hard, ability to adapt
to difficult situations, initiative, pride in your work, dependability,
creativity, or the ability to work in an organized way. These are qualities to
emphasize.

When you leave an interview, thank the interviewer for his or her time
and consideration. Ask when you will be notified of the company's
decision. Most companies will inform you within two weeks. If you have
not received an answer after a reasonable amount of time, follow up with a
letter or telephone call. '

Of course, you may decide on the basis of your interview that you do
not want the job. If you are offered the job, ask for a day or two to consider
the offer and then inform the interviewer what you have decided. Never
accept ajob and then fail to show up. Keep in mind that employers in the
same field often know each other. Unprofessional behavior with one
employer could cause you trouble with another employer.
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3 Mogaynb. TecToBble 3afiaHNSA

1. The study of the choices people make in an effort to satisfy their
wants and needs is called:

A) economics;

B) service;

C) wants;

D) needs;

E) product.

2. An action or activity done for others for a fee is called:

A) wants;

B) economics;

C) service;

D) needs;

E) product.

3. A physical object that can be purchased is called:

A) service;

B) economics;

C) wants;

D) needs;

E) goods.

4. The people who wish to buy goods and services are called:

A) the entrepreneur;

B) producers;

C) consumer goods;

D) consumers;

E) human resources.

5. The goods that consumers buy are called:

A) consumer goods;

B) factors of production;

C) capital goods;

D) natural resources;

E) human resources.

6. The people who make the goods and provide services that
satisfy consumers’ wants and needs are called:

A) producers;

B) consumers;

C) consumer goods;

D) the entrepreneur;

E) human resources.
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7. Resources that can be used to produce goods and services are
called:

A) capital goods;

B) consumer goods;

C) factors of production;

D) natural resources;

E) human resources.

8. Items provided by nature that can be used to produce goods
and to provide services are called:

A) capital goods;

B) consumer goods;

C) natural resources;

D) factors of production;

E) human resources.

9. Anyone who works is considered:

A) factors of production;

B) consumer goods;

C) capital goods;

D) a human resource;

E) natural resources.

10. The money and capital goods that are used to produce
consumer products are called:

A)capital resources;

B)consumer goods;

C)natural resources;

D)factors of production;

E)human resources.

11. The use of science to create new products or more efficient
ways to produce products is called:

A) technology;

B) economics;

C) wants;

D) needs;

E) service.

12. The risk-taking and organizational abilities involved in
starting a new business or introducing a new product to consumers
arecalled:

A) the entrepreneur;

B) consumers;

C) producers;

D) entrepreneurship;
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new

E) human resources.

13. A person who attempts to start a new business or introduce a
product:

A) consumer goods;

B) consumers;

C) the entrepreneur;

D) producers;

E) human resources.

14. Find Kazakh equivalent for the following word: consumer:

A) notpebuTenbckne ToBapbl;

B) npegnpuHmarens;

C) npon3soauTenb;

D) notpebutens;

E) ocHOBHble cpeAcTBa.

15. Find Kazakh equivalent for the following word: producer:

A) noTpebunTenbCKMe ToBaphbl;

B) npegnpuHmarens;

C) npon3BoguTens;

D) noTtpe6utens;

E) ocHOBHble CpeAcCTBa.

16. Find Kazakh equivalent for the following word: entrepreneur:
A) noTpebuTensCcKne ToBapsl;

B) npegnpuHmarens;

C) npon3BoanTenb;

D) notpebuTens;

E) ocHOBHble cpeAcTBa.

17. Find Kazakh equivalent for the following word combination:

consumer goods:

A) noTpebuTenbcKne ToBapsl;

B) kanuTan komnaHus;

C)nepcoHan;

D) npupogHble pecypchl;

E) oCHOBHble cpefcTBa.

18. Find Kazakh equivalent for the following word combination:

capital goods:

A) nepcoHan;

B) kanuTan KoMnaHus;

C) OCHOBHbIe CpefCcTBa;

D) npupojHbIe pecypcbl;

E) noTpebuTenbckme ToBapsl.
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19. Find Kazakh equivalent for the following word combination:
natural resources:

J1) nepcoHan;

B) kanutan KomnaHus;

C) OCHOBHble CpefCcTBa;

D) npupofHble pecypchbl;

E) noTpebutenbckue ToBapsbl.

20.Find Kazakh equivalent for the following word combination:
capital resources:

A) nepcoHan,

B) kanutan KomnaHus;

C) OCHOBHbIe CPeAcTBa;

D) npupofHble pecypchbl;

E) noTpebutenbckune ToBapsbl.

21. Find English equivalent for the following word: nepcoHan:

A) purchase;

B) producer;

C) human resources;

D) service;

E) goods.

22. Find English equivalent for the following word: ToBapbl:

A) purchase;

B) producer;

C) goods;

D) service;

E) human resources.

23. Find English equivalent for the following word combination:
oKasaHue ycnyyr:

A) service;

B) producer;

C) purchase;

D) goods;

E) human resources.

24. Find English equivalent for the following word combination:
TeXHWYeCKNin nporpecc:

A) factor of production;

B) technology;

C) satisfy;

D) need;

E) technological advances.

25. Find English equivalent for the following word: geduunTt
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) scarcity;

B) need;

C) want;

D) satisfy;

E) service.

26. A business owned and controlled by one person
A)a partnership;

B)a sole proprietorship;

C)a corporation;

D)Govemment Organizations;

E)private business.

27. A business that is owned and controlled by two or more people

S:

A) a sole proprietorship;

B) a partnership;

C) a corporation;

D) Government Organizations;

E) private business.

28 A business organization that is treated by law as if it were an
individual person is:

A) a corporation;

B) a sole proprietorship;

C) a partnership;

D) Government Organizations;

E) private business.

29. Find Kazakh equivalent for the following word: stockholder:

A) eHaipyLi;

B) kacinkep;

C) TYTbIHYWHbI;

D) akunoHep;

E) Herisri Kypangap.

30. Find English equivalent for the following word combination:
KOMMEPYECKOe NpesnpusiTue:

A) commercial wants;

B) business organization;

C) government organization;

D) general partnership;

E) human resources.

31. People wishing to acquire goods and services:

A) sellers

B) buyers
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C) producer;

D) human resources;

E)sole proprietorship.

32. People wishing to sell goods and services:

A) buyers;

B) sellers;

C) a partnership;

D) human resources;

E) sole proprietorship.

33. The amount of a good that people are willing to buy over a
given time period at a particular price is:

A) the demand for a product;

B) the quantity of goods;

C) supply;

D) the goods;

E) service.

34. The quantity of goods and services that producers offer at
each price is called:

A) the goods;

B) the quantity of goods;

C) the demand for a product;

D) supply;

E) service.

35. The information showing the amount of the product that
consumers are willing to buy at different prices - not what they
actuallydo buy is:

A) the demand for a product;

B) the quantity of goods;

C) supply;

D) the desired demand,;

E) service.

36. Information that is not already available is:

A) marketing department;

B) secondary information;

C) market research;

D) primary information;

E) market expansion.

37. Information that is already available to the firm:

A) secondary information;

B) primary information;

C) market research;
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D) marketing department;

E) market expansion.

38. Find Kazakh equivalent for the following word: buyer:

A) npopasel;

B) npeanpuHumarens;

C) nokynarenb;

D) npon3soauTens;

E) 0CHOBHble CpefCcTBa;

39. Find Kazakh equivalent for the following word: seller:

A) npogasel;

B) npegnpuHumarens;

C) nokynaTtenb;

D) npounsBoauTens;

E) oCHOBHbIe CpeacTBa;

40. Find Kazakh equivalent for the following word combination:
market research:

A) CTPYKTypa pblHKa;

B) nccnefoBaHne KOHBIOHKTYPbI;

C) opraHusaumna npofBuXeHMe;

D) paclumpeHune pblHOYHbIX FpaHuL;

E) MapKeTWMHroBble 1CCNeA0BaHNS.

41. Find Kazakh equivalent for the following word combination:
marketing department:

A) CTPYKTYpa pblHKa;

B) nccnesoBaHne KOHbIOHKTYPbI;

C) opraHu3sauus npoaBumxeHue;

D) pacluvpeHue pbIHOUYHbIX FpaHuL;

E) MapKeTUHroBble UCCnef0BaHus.

42. Find English equivalent for the following word: Hanu4Hble
fLeHbrn:

A) cost;

B) cheque;

C)cash;

D) credit;

E) demand.

43. Find English equivalent for the following word: cnpoc:

A) supply;

B) cheque;

C) cost;

D) credit;

E) demand.
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44. Find English equivalent for the following word: npegnoxeHue:

A) supply;

B) cheque;

C) cost;

D) credit;

E) demand.

45. Find English equivalent for the following word combination:
MUPOBOW PbIHOK:

A) local market;

B) international market;

C) national market;

D) market structure;

E) market research.

46. Find English equivalent for the following word combination:
MECTHbI/ PbIHOK:

A) local market;

B) international market;

C) national market;

D) market structure;

E) market research.

47. The economic rivalry that occurs among businesses when
producers in a given industry attempt to gain a larger share of
themarket is:

A) competition;

B) monopoly;

C) competitor;

D) natural monopoly;

E) pure monopoly.

48. Complete the following sentence by choosing the one correct
variant that best completes the sentence: The most competitivetype of
industry is that with :

A) pure monopoly;

B) monopoly;

C) total production;

D) natural monopoly;

E) perfect competition.

49. Complete the following sentence by choosing the one correct
variant that best completes the sentence: Perfect competition
and are theopposite extremes of the market structure
continuum:

A) pure monopoly;
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1) monopoly;

() total production;

1)) natural monopoly;

I 1 competition.

50. rinc) Kazakh equivalent for the following word: competition:

A) KOHKYpeHLus;

H) KOHKypupoBaTh;

C) komKypeirrilocnoco6HOCTb;

1)) Nnpon3BoACTBO;

}) nocTaBLMK.

51. Kind Kazakh equivalent for the following word: invention:

J1) Npon3BOACTBO;

1)) aBTOpPCKME MpaBa,;

C) nareHT;

D) KOHKypeHuus;

E) nocTtaBLyuK.

52.  Find English equivalent for the following word:
KOHKYpPeHLNs:

A) compete;

B) competition;

C) competitor;

D) competitive;

E) copyright.

53. Find English equivalent for the following word combination:
aHropckue npa.a:

A) patent laws;

B) general welfare;

C) copyright;

D) exclusive right;

E) public utilities;

54. The process responsible for identifying, anticipating and
satisfying customer requirements profitably is:

A) sale;

B) economics;

C) management;

D) law;

E) marketing.

55. What is «the marketing mix» (4 Ps):

A) sale, buy, produce, promotion;

B) buyer, seller, producer, consumer;

C) product, price, seller, producer;
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D) promotion, place, seller, producer;

E) product, price, promotion, place.

56. The period of time over which a product appeals to customers
is called:

A) place;

B) product;

C) price;

D) promotion;

E) the product life cycle.

57. SWOT stands for:

A) strengths, weaknesses, opportunities, threats;

B) product, price, promotion, place;

C) buyer, seller, producer, consumer;

D) sale, buy, produce, promotion;

E) strengths, weaknesses, product, price.

58. Find Kazakh equivalent for the following word: marketing:

A) MapKETUHT;

B) MeHemKMEHT;

C) ynpaBneHue;

D) noTpebuTtensckue ToBapsbl;

E) npopaxa.

59. Find Kazakh equivalent for the following word: price:

A) peanusauus;

B) mecTo;

C) ueHa;

D) npogyKT;

E) ckugka.

60. Find Kazakh equivalent for the following word: discount:

A) cKnaka,

B) ueHa;

C) 60Hyc;

D) ToBap;

E) cpeacTtso.

61. Find Kazakh equivalent for the following word combination:
distribution channel:

A)kaHan pacnpegeneHus

B)MapkeTMHroBas cMecb

C)6naronpusTHas BO3MOXHOCTb

3J)pO3HNYHAA TOproeas ToYkKa

E)XU3HEHHbIV UMK ToBapa
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<2 |l ind Kazakh equivalent for the following word combination:
pwsoniil selling:

N)kanan pacnpegeneHus

AMapKeTUHrosas cMecb

("Y6naronpusTHas BO3MOXHOCTb

1))po3HMyHas ToproBas Touka

C(KM3HEHHbIV LMKN ToBapa

63. Find English equivalent for the following word: peknama:

A) advertising;

B) anticipate;

C) promotion;

D) preference;

E) discount.

64. Find English equivalent for the following word combination:
NpoABMXXeHMe ToBapa:

A) discount;

B) advertising;

C) purchase;

D) service;

E) sales promotion.

65. Find English equivalent for the following word combination:
LMKN ToBapa:

A) sales promotion;

B) product life cycle;

C) pricing policy;

D) personal selling;

E) human resources.

66. A firm may calculate its average costs of producing a product
and then simply add a profit <mark-up», say 10%, on to average costs.
Find the pricing method:

A) marginal-cost pricing;

B) cost-plus pricing;

C) price discrimination;

D) personal selling;

E) sales promotion.

67. The firm looks not at its average costs but at marginal costs,
i.e. the firm calculates the additional cost of producing the next unit or
set of units of output andthefirm charges a price (plus a ‘mark-up’)
according to the marginal cost. Find the pricing method:

A) personal selling;

B) cost-plus pricing;
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C) price discrimination;

D) marginal-cost pricing;

E) sales promotion.

68. Several firms are able to charge different prices for a similar
product. Find the pricing method:

A) personal selling;

B) cost-plus pricing;

C) marginal-cost pricing;

D) price discrimination;

E) sales promotion.

69. A tactic adopted by a company when it is first entering (or
penetrating) a market and is trying to establish a market share is:

A) penetration pricing;

B) skimming price;

C) loss leader pricing;

D) limit-pricing;

E) predatory pricing.

70. A pricing strategy where a firm charges a high price for a
product in order to «skim» the «top end» of the market is:

A) skimming price;

B) penetration pricing;

C) loss leader pricing;

D) limit-pricing;

E) predatory pricing.

71. A pricing strategy when firms offer prices below the cost of
producing the item (hence making a loss) in order to encourage the
sale of the products is:

A) loss leader pricing;

B) penetration pricing;

C) skimming price;

D) limit-pricing;

E) predatory pricing.

72. A pricing strategy when a firm, which normally has a large
market share, drops the price of its product to limit or deter the entry
of other newcompetitorsoccurs:

A) skimming price;

B) penetration pricing;

C) limit-pricing;

D) loss leader pricing;

E) predatory pricing.
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7.V A pricing strategy when the firm prices its product in line with
(hose of its competitors is:

A) skimming price;

IM) penetration pricing;

(") competitive pricing;

1)) limit-pricing;

E) predatory pricing.

74. Find Kazakh equivalent for the following word combination:
competitive pricing:

A)ueHoobpa3oBaHue MO NPUHLMUMY «3aTpaThbl NAOC NPUGLINL»

B)KOHKYpeHTHOe LeHoobpa3oBaHme

C)TaKTuKa 3aHMKEHUA LieHbl

OUeHoo6pa3oBaHne Ha OCHOBE NpefefibHO BbICOKMX 3aTpaT

E)ueHoBas guckpuMuHalms

75. Find Kazakh equivalent for the following word combination:
price discrimination:

A)ueHoBas AUCKpUMUHAL WS

B)ueHoo6pa3oBaHMe Mo NPUHLMNY «3aTpaTbl NAKC NPUGHLIIbY»

C)TaKTuKa 3aHWKEHUA LieHbl

OLleHoo6pa3oBaHMe Ha OCHOBE NpefielbHO BbICOKMX 3aTpat

E)KOHKYpeHTHOe LieHoo6pa3oBaHue

76. Find English equivalent for the following word: ycTtaHoBKa
LeHbl:

A) pricing;

B) anticipate;

C) promotion;

D) preference;

E) discount.

77. Find English equivalent for the following word combination:
CpeAHAsa CTOMMOCTb:

A) additional cost;

B) average cost;

C) marginal costs;

D) skimming price;

E) standard price.

78. Find English equivalent for the following word combination:
0EeMNUHTOBbIE LieHbl:

A) additional cost;

B) dumping pricing;

C) marginal costs;

D) skimming price;
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E) standard price.

79. Advertising can be classified into two broad categories:

A) informative and persuasive;

B) legal and decent;

C) newspapers and magazines;

D) legal and informative;

E) cost-effective and persuasive.

80. Complete the following sentence by choosing the one correct
variant that best completes the sentence: The general goal of
advertising is to eitherimmediately or in the future, and to
do so profitably:

A) increase sales;

B) easy recognition;

C) sense of responsibility;

D) target consumer;

E) mass media.

81. Complete the following sentence by choosing the one correct
variant that best completes the sentence: The function of advertising is
to inform customersofgoods or services and to people’s
behaviour:

A) influence;

B) easy recognition;

C) sense of responsibility;

D) target consumer;

E) mass media.

82. Complete the following sentence by choosing the one correct
variant that best completes the sentence: All advertisements should be
prepared witha to the consumer:

A) sense of responsibility;

B) easy recognition;

C)increase sales;

D) target consumer;

E) mass media.

83. Complete the following sentence by choosing the one correct
variant that best completes the sentence: The advertising is intended to
build familiarityand of package or trademark:

A) target consumer;

B) sense of responsibility;

C) increase sales;

D) easy recognition;

E) mass media.
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M. hind Kazakh equivalent for the following word: trademark:

N (uenesas ayputopus

It (npogaBubl

C (Toprosass Mapka

1>)Tovap

| (wkana UeH

Nfi. Kind Kazakh equivalent for the following word combination:

dlrrcl mail:

A(6naronpuaTtHas BO3MOXHOCTb

I1(ykpenutb 60eBOM Ayx

('(nouToBas peknama

[) (po3HuuHas Toprosas Touka

11)peknamHas AeaTeNIbHOCTb

86. Find Kazakh equivalent for the following word combination:

advertising efforts:

I (peknamHas fesaTenbHOCTb

B(ykpenutb 60eBOW Ayx

Co6naronpnaTHas BO3MOXHOCTb

1)(po3HMYHas Toproeas To4kKa

nouToBas peknama

87. Find English equivalent for the following word: peknamHas

MH(opMaLmns:

A) promotion;

B) anticipate;

C) message;

D) preference;

E) discount.

88. Find English equivalent for the following word combination:

YBEMUUTb 06bEM NPOJaX:

A) build morale;

B) build familiarity;

C) increase sales;

D) miss out;

E) run the advertising campaign.

89. Find Kazakh equivalents for the following English sentence: In

economic terms, a good is a physical object that can be purchased:

N)B TepMuHax 3KOHOMWKMW, TOBap - 9TO (U3NYECKMA 06bEKT,

KOTOPbI/ MOXHO KynUTb

[*Heo6xoAMMOCTb BbIGOpPa NPOUCXOAMT M3-3a NPOGAEMbI HEXBATKM
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Ol lpnpofHbI/ pecypc MOXET paccMaTpyMBaTbCA Kak ABWXKYLLAs cuna
npou3BOACTBa TONbKO B TOM C/ly4vae, €CiM OH WUCMOMb3yeTcs ANf
Npoun3BO/ACTBA TOBAPOB M 0Ka3aHUA ycnyr

0)9KOHOMUCTBI  NPOBOAAT  XKECTKOe  pasrpaHuyeHue  Mexay
cpeAcTBaMu NPOM3BOACTBA M TOBapamyl HapoO4HOro noTpebieHuns

E)TexHuyeckunii nporpecc B 06/1aCTM KOMMbIOTEPHOW TEXHONOIWU, K
NpuMepy, 3HaUNTENbHO NOBbLICUN 3PPEKTUBHOCTL HA pabouem MmecTe

90. Find Kazakh equivalents for the following English sentence:
The need for making choices arises from the problem of scarcity:

A)Heobx0anMOCTb BbIGOpPa MPOUCXOANT 13-3a NPOGIEMbI HEXBATKM

B)B TepMMHax 3KOHOMWKW, TOBap - 3TO (PM3NYECKWIA O0OBEKT,
KOTOPbI/i MOXHO KynuTb

C)MpupoaHbIA pecypc MOXET pacCMaTpMBaTbCA Kak ABVMXKYLLAd cuna
NpousBOACTBA TO/MIbKO B TOM Cnyyae, €eCiM OH UCMOMb3yeTca A/1d
Npoun3BO/ACTBA TOBAPOB M OKa3aHUa ycnyr

0)OKOHOMMUCTbI  MPOBOAAT  XKECTKOe  pasrpaHuyeHne  Mexgy
cpeAcTBaMu NpPoOM3BOACTBA M TOBapamy HapoO4HOro noTpebieHuns

E)TexHuuyecknii nporpecc B 06/1aCTU KOMMbIOTEPHO TEXHONOrMK, K
npuMepy, 3Ha4YUTENbHO NOBbLICUA 3P(EKTUBHOCTb Ha paboyeM mMecTe

91. Find Kazakh equivalents for the following English sentence: A
natural resource is considered a factor of production only when it is
used to produce goodsandto provide services:

A)MprpoaHbIA pecypc MOXET paccMaTpyBaTbCs Kak [ABMXKYLLasa cuna
npou3BOACTBa TONbKO B TOM Ciy4vae, €CiM OH WCNONb3yetcs ANf
Npou3BO/ACTBA TOBAPOB M 0Ka3aHUA ycnyr

B)B TepMuHax 9KOHOMWMKWM, TOBap - 3TO (M3NYECKUA O0OBEKT,
KOTOPbIA MOXHO KynuTb

C)HeobxogMMoCTb BbI6GOpPa NPOMCXOANT U3-3a NPO6EMbI HEXBATKMN

0)OKOHOMUCTbI  MPOBOAAT  XECTKOe  pasrpaHuyeHune  Mexay
cpeAcTBaMun MpPoOM3BOACTBA M TOBapamy HapoO4HOro noTpebieHuns

E)TexHuueckunii nporpecc B 061aCTM KOMMNbIOTEPHON TEXHOMOTUU, K
NpUMepy, 3HaYUTENbHO NOBbICUN 3PMEKTUBHOCTb Ha paboyem MecTe

92. Find Kazakh equivalents for the following English sentence:
Economists make an important distinction between capital goods and
consumer goods:

A)Heo6x04MMOCTb BbI6GOPA MPOMCXOAMT U3-3a MPO6AEMbI HEXBATKM

B)B TepMuMHax 3KOHOMWKW, TOBap - 3TO (OM3NYECKWii O0OBEKT,
KOTOPbI/i MOXHO KynuTb

C)3KOHOMUCTbI  MPOBOAAT  KECTKOe  pasrpaHuyeHue  Mexay
cpeAcTBamMy NPOM3BOACTBA U TOBapaMW HapoAHOro notpebneHuns
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1))l IpMpoAHbI pecypc MOXeT paccMaTpmMBaTbCA Kak ABVMIKYLLas cuia
Npon3BOACTBA TO/MLKO B TOM Ciyvae, €CAM OH WUCMONb3yeTca Ans
Npon3BOACTBA TOBApPOB W OKa3aHWs ycnyr

I-NTexHnyecknii nporpecc B 06/1aCTM KOMMbIOTEPHON TEXHONOMUN, K
npumMepy, 3Ha4nTeNbHO NOBbICUN 3DEKTUBHOCTL Ha paboyem MecTe

43. Find Kazakh equivalents for the following English sentence:
lechnoiouicai advances in the computer industry, for example, have
increased efficiency intheworkplace:

NT))KOHOMWCTBI  MPOBOAAT ~ JKECTKOe  pasrpaHuyeHue  Mexay
cpeAcTBamy NPOM3BOACTBA M TOBapaMu HapoAHOro notpebneHms

H)B TepMuHax 3KOHOMWKMW, TOBap - 3TO (WM3NYECKWii 0ObBEKT,
KOTOPbI/i MOXHO KYMUTb

C)1 leo6x0aMmoeTb BbIGOpa NPOMCXOANT M3-3a NPO6NEMbI HEXBATKMU

D)l IpupoaHbIiA pecypc MOXET paccMaTpyBaTbCA Kak ABMXKYLLas cuna
Npou3BOACTBA TOMbLKO B TOM Cflyyae, eCAiM OH WUCMONb3yeTca [Ans
Npov3BOACTBA TOBAPOB U 0Ka3aHUA ycnyr

E)TexHuueckunii nporpecc B 061acTM KOMMbHOTEPHOW TEXHOMOTMU, K
npuMepy, 3Ha4UnTeNbHO NOBbICUA 3MHEKTUBHOCTb Ha paboyem MecTe

94. Find English equivalents for the following Kazakh sentence: :
OpraHusauum  cosgaroTcss  AAsi  Toro, 4To6bl  YAOBNETBOPSATb
notpebHoOCTN obLLecTBa:

A) Organizations are established to meet wants in society;

B) Stockholders are individuals who invest in a corporation by buying
shares of stock;

C) A partnership is a business that is owned and con- trolled by two or
more people;

D) Corporations can buy property and resources, hire workers, make
contracts;

E) Growth and development of the firm are the only way to ensure its
survival.

95. Find English equivalents for the following Kazakh sentence:
AKUMOHEpblI - 3TO /uua, KOTOpble BKNajblBalwT cpeicTBa B
Koprnopauuilo nyTemMnpuoGpeTeHMUsinakeTa akumii:

A) Organizations are established to meet wants in society;

B) Stockholders are individuals who invest in a corporation by buying
shares of stock;

C) A partnership is a business that is owned and controlled by two or
more people;

D) Corporations can buy property and resources, hire workers, make
contracts;

E) Growth and development of the firm are the only way to ensure its
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survival.

96. Find English equivalents for the following Kazakh sentence:
ToBapuiecTBO - 6U3HEC, KOTOPbIM BfaAeT U YNPaBAAT LBOE UK
6o0nee yenosek:

A) A partnership is a business that is owned and controlled by two or
more people;

B) Organizations are established to meet wants in society;

C) Stockholders are individuals who invest in a corporation by buying
shares of stock;

D) Corporations can buy property and resources, hire workers, make
contracts;

E) Growth and development of the firm are the only way to ensure its
survival.

97. Find English equivalents for the following Kazakh sentence:
Kopnopauun nmeloT npaBo npuo6petaTb COGCTBEHHOCTb M pecypchl,
HaHMMaTbpaboumnx,3aKnYaTbh KOHTPAKThI:

A) Corporations can buy property and resources, hire workers, make
contracts;

B) Organizations are established to meet wants in society;

C) Stockholders are individuals who invest in a corporation by buying
shares of stock;

D) A partnership is a business that is owned and controlled by two or
more people;

E) Growth and development of the firm are the only way to ensure its
survival.

98. Find English equivalents for the following Russian sentence:
Poct » pa3BuTve QUPMbI - 3TO eAWHCTBEHHbIA NyTb, YTOGbI
rapaHTMpoBaTh ee BbDKMBaHMWE

A)Growth and development of the firm are the only way to ensure its
survival

B)Organizations are established to meet wants in society

C)Stockholders are individuals who invest in a corporation by buying
shares of stock

D)A partnership is a business that is owned and controlled by two or
more people

E)Corporations can buy property and resources, hire workers, make
contracts

99. Find Russian equivalents for the following English sentence: A
market can be defined as any form of contact between buyers and
sellers for the purposeofbuying and selling goods and services
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A(PbIHOK MOXHO oOnNpejennTb Kak /06yl (GopMy KOHTakTa
nokynateneii M NPoAaBLOB C LeNbH MNOKYMNKW WA MPOJaXW TOBapoB W
ycnyr

1))Bbino yCTaHOBMEHO, YTO COLMANbHOE MOMOXEHMEe W POA 3aHATWIA
4acTo OnpefensoT NoKynaTenbCKue NpUBbIYKK NOTpebuTenei

C)C6op wuHoOpMauMM ©3 PasMYHbIX WCTOYHWUKOB, TaKMX Kak
rocyfjapCTBeHHas CTaTUCTUKA, AeNOBble U TOProBble M3AaHWI, HasbiBaeTCA
pa3paboTKON CTaTUCTMYECKOW JOKYMEeHTauun

D)Ha obwuii o6bem cnpoca Ha pbiHKe OyAyT OKa3blBaTb BAUSIHUE
06beM HacefneHus, ero pacnpefeneHue Mo BO3pacTy W rocyfapCTBEHHas
nonnTuKa

E)WccnegoBaHus noTpe6butens moryT 6biTb MpoBedeHbl LleHTpamu
MapKEeTUHIOBbIX nccnefoBaHuni, cneuunannsnpyowmnMncs Ha
npegocTaBneHn NPoM3BOACTBEHHbIM KOMNAHWAM YCAyr Takoro poga

100. Find Russian equivalents for the following English sentence:
It has been established that social position and occupation often
determine consumers’buyinghabits

A)BbINO yCTaHOBEHO, YTO COLManbHOe MOMOXEHWE W poj 3aHATUIA
4acTo ONpeAenstoT NOKynaTeNbCKue NPUBLIYKK NOTPebuTenei

B)PbIHOK MOXHO oOMnpefennuTb Kak /00yl0 (OopMy KOHTaKTa
nokynarteneii U NpoAaBLOB C LEeMbi MOKYMKUW WM MPOJaXW TOBapoB U
ycnyr

C)C6op wuHoOpMaLMn U3 pasnyHbIX WCTOYHWMKOB, TakKUX Kak
rocyflapCTBeHHas CTaTUCTMKa, [eN0Bble Y TOProBble U3JaHWNA, Ha3blBaeTCs
pa3paboTKON CTaTUCTUYECKONW JOKYMeHTauuu

D)Ha o6wunit 06bem crnpoca Ha pblHKe 6yAyT OKasblBaTb BAWUSHUE
06beM HaceneHus, ero pacnpefesieHue Mo BO3pPacTy M rocyfapCcTBeHHas
nonnTuKa

E)ccnepoBaHns notpebuTtens moryT 6biTb NpoBeAeHbl LieHTpamu
MapKeTUHIOBbIX nccnefoBaHuni, cneuunanmsnpyowmnMncs Ha
npegocTaBneHnn NPoOuM3BOACTBEHHbIM KOMMaHUAM YCyr Takoro poja

101. Find Russian equivalents for the following English sentence:
Gathering information from a variety of sources, such as government
statistics and businessandtrade publications is called desk research

A)PbIHOK MOXHO OnNpejennTb Kak /obylo (opMy KOHTaKTa
nokynartenein 1 NpofaBLOB C LEMbl MOKYMKW UAU MPOAaXU TOBAapoB U
ycnyr

B)C6op uWH(popmauun M3  pasfiMYHbIX WUCTOYHWMKOB, TaKUX Kak
rocyfiapCcTBeHHas CTaTUCTWKa, [eN0Bble U TOProBble U3AaHWIA, Ha3blBaeTCs
pa3paboTKOW CTaTUCTUYECKO AOKYMEHTaL MM
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C)b>bII0 yCTAHOBNEHO, YTO COLManbHOE MOJIOXEHWE W POL 3aHATUIA
4acTo OMpeaenstoT MoKynaTenbCk1e NPUBbLIYKMA NOTpe6uTenelt

D)Ha o06wmii 06bem crnpoca Ha pblHKe OYyAyT OKasblBaTb B/IMSHWE
06beM HaceneHus, ero pacnpegefieHne no BO3pacTy W rocyAapcTBeHHas
nonnMTuKa

E)V/ccnegoBaHma notpebutens moryT 6biTb npoBegeHbl LieHTpamu
MapKeTUHIOBbIX nccnefoBaHui, cneuvanusnpyoLmmmcs Ha
npegocTaBneHn NPon3BOACTBEHHbIM KOMNAHWAM YCNyr Takoro poga

102Find Russian equivalents for the following English sentence:
The total market demand will be influenced by the size and age
distribution of the populationandgovernment policy

A) Ha o6wuit o6vem crnpoca Ha pbiHKe 6YyAyT OKasblBaTb BAWSHWE
06beM HaceneHus, ero pacnpegeneHue no BO3pacTy W rocygapCcTBeHHas
noanTmKa

B) PblHOK MOXHO onpegenuTb Kak /06yl (GopMy KOHTakTta
nokynartenein 1 NpofasLOB C LeNbl MOKYNKW WM MPOAAXW TOBAapoB W
ycnyr

C) Bblf0 yCTaHOBNEHO, YTO COLManbHOE NOOXEHWe W Poj 3aHATUN
4acTo onpefensoT NoKynaTenbCKue NPUBbLIYKKM NOTPe6UTenelt

D) C6op wuHdopMauum w3 pasfUYHbIX WUCTOYHUKOB, TakKMX Kak
rocyapcTBeHHas CTaTUCTUKA, AeN0Bble 1 TOProBble M3AaHWiA, Ha3blBaeTCA
pa3paboTKOl CTaTUCTMUECKOW AOKYMEHTaLun

E) WccnegosaHns noTpebutens mMoryT 6biTb nposefeHbl LieHTpamu

MapKeTUHI0BbIX nccnefoBaHui, crneunannsnpytowmMmmncs Ha
npeAocTaBfeHnn NPON3BOACTBEHHBIM KOMMaHUAM YCayr Takoro poja
103. Find Russian equivalents for the following English sentence:

Consumer research can be carried out by the Market Research
Centers which specializeinproviding this service for manufacturing
companies

A)BbINO yCTaHOBEHO, YTO COLMaNbHOE MOMOXEHWE W POj 3aHATWIA
4acTo OMpeaenstoT NOKynaTeNbCKUe MPUBLIYKK MOTpebuTenei

B)PbIHOK MOXHO onpefenutb Kak /o6yt (OopMy KOHTakKTa
nokynartenein 1 NpofasLOB C LeNbi MOKYNKU WaW Npogaxku TOBapoB W
yenyr

C)WccnepgoBaHua notpebutens MoryT 6biTb nposefeHbl LleHTpamu
MapKeTUHIOBbIX nccnefoBaHui, crneymann3npyowmmMmmcs Ha
npefocTaBNeHNN NMPON3BOACTBEHHLIM KOMMAHUAM YCyr TaKoro poga

D)C60p wuHGOpMaUUM W3 PasINYHbIX WCTOYHWKOB, TaKuX Kak
rocyAapcTBeHHas CTaTUCTUKA, 4eNOBble U TOProBble M3AaHWiA, Ha3blBaeTCA
pa3paboTKoii CTaTUCTMYECKON JOKYMeHTaLMK
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i.)lla obwunii o6bem cnpoca Ha pblHKe OyAyT OKasblBaTb BAUSIHWE
OT,CM HaceneHus, ero pacnpefeneHve no BO3PacTy W rocyfapcTBeHHas
nonmnTMKa

104. Find English equivalents for the following Russian sentence:
Ucrmpe «P» - ToBap, LeHa, NPOABMXKEHUE, MECTO MOFYT coyeTaTbecsi
pasnuyHbIM 06pas3om

M)'The four Ps - product, price, promotion and place - can be
combined in different ways

B)A low price may make consumers suspicious

C)If the price of the product is higher it means that the quality of the
product is higher

D)The firm usually gives a discount for bulk buying

E)The launching of a new product usually needs a lot of advertising

105. Find English equivalents for the following Russian sentence:
Hu3kasa ueHa MOXeT BbI3BaTb Yy NoTpe6uUTeneil Nojo3peHmne

A)The firm usually gives a discount for bulk buying

B)The four Ps - product, price, promotion and place - can be
combined in different ways

C)If the price of the product is higher it means that the quality of the
product is higher

D)A low price may make consumers suspicious

E)The launching of a new product usually needs a lot of advertising

106. Find English equivalents for the following Russian sentence:
Ecnu ueHa ToBapa BblLlUe, 3TO 03HAYaeT, YTO Ka4YeCcTBO TOBapa Bbille

A)If the price of the product is higher it means that the quality of the
product is higher

B)The four Ps - product, price, promotion and place - can be
combined in different ways

C)A low price may make consumers suspicious

D)The firm usually gives a discount for bulk buying

E)The launching of a new product usually needs a lot of advertising

107. Find English equivalents for the following Russian sentence:
®upmMa 06bIYHO NPejoCTaB/IseT CKUAKY Ha ONTOBbIE 3aKyNKu

A)The launching of a new product usually needs a lot of advertising

B)The four Ps - product, price, promotion and place - can be
combined in different ways

C)A low price may make consumers suspicious

D)If the price of the product is higher it means that the quality of the
product is higher

E)The firm usually gives a discount for bulk buying

53



108. Find English equivalents for the following Russian sentence:
BbINycK HOBOro ToBapa Ha PbIHOK 06bIYHO TPeGyeT MHOFO peK/ambl
A)The launching of a new product usually needs a lot of advertising

B)The four Ps - product, price, promotion and place -

combined in different ways

sells

sells

sells

sells

sells

C)A low price may make consumers suspicious

can be

D)If the price of the product is higher it means that the quality of the
product is higher

E)The firm usually gives a discount for bulk buying

109. Match the words with their definitions: produce:

A) To make things for sale;

B) An amount of money that you must pay to the government;
C) When a person has his own company and he produces,
goods or services;

D) It helps you to buy things;

E) The right to choose between several things.

110. Match the words with their definitions: money:

A) It helps you to buy things;

B) An amount of money that you must pay to the government;
C) When a person has his own company and he produces,
goods or services;

D) To make things for sale;

E) The right to choose between several things.

111. Match the words with their definitions: tax:

A) The right to choose between several things;

B) It helps you to buy things;

C) When a person has his own company and he produces,
goods or services;

D) To make things for sale;

E) An amount of money that you must pay to the government.
112. Match the words with their definitions: choice:

A) An amount of money that you must pay to the government;
B) It helps you to buy things;

C) When a person has his own company and he produces,
goods or services;

D) To make things for sale;

E) The right to choose between several things.

113. Match the words with their definitions: business:

A) It helps you to buy things;

B) When a person has his own company and he produces,
goods or services;
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C) The right to choose between several things;

D) To make things for sale.

E) An amount of money that you must pay to the government

114. Choose the right variant and complete the sentences: The
system by which a country s money and goods are produced and used
is called

A) resource;

B) economy;

C) economist;

D) employ;

E)use.

115. Choose the right variant and complete the sentences:
Kazakhstan is rich in mineral

A) use;

B) economy;

C) economist;

D) employ;

E) resource.

116. Choose the right variant and complete the sentences: The
main aim of an is to study the way in which money and goods
are produced and usedandthe systems of business and trade:

A) resource;

B) economy;

C) economist;

D) employ;

E) use.

117. Choose the right variant and complete the sentences: | always

this sort of toothpaste:

A) resource;

B) economy;

C) use;

D) employ;

E) economist.

118. Choose the right variant and complete the sentences: The
company 2000 people worldwide:

A) employs;

B) economy;

C) resource;

D) use;

E) economist.
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119. Find English equivalents for the following Russian sentence:
LleHa ABNsieTCA OAHWM M3 MHOTMX (haKTOPOB, KOTOPble ONpejensioT
cnpoc Ha ToBap

A)Price is one of many factors that determine the demand for a
product

B)Supermarkets frequently adopt loss leader pricing to encourage
people into the stores

QSometimes firms charge different prices for a similar product

D)When a company tries to establish a market share it adopts
penetration pricing

E)The success of non-price competition depends on packaging and
design of the product

120. Find English equivalents for the following Russian sentence:
Ycnex HeLeHOBO KOHKYPEHLUMN 3aBUCUT OT YNaKOBKU 1 0hopMeHUs
ToBapa

A)The success of non-price competition depends on packaging and
design of the product

B)When a company tries to establish a market share it adopts
penetration pricing

C)Price is one of many factors that determine the demand for a
product

D)Supermarkets frequently adopt loss leader pricing to encourage
people into the stores

E)Sometimes firms charge different prices for a similar product
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Cnosapb

A

ad valorem tax - Hanor Ha CTOMMOCTb

adjusted gross income (AGI) - CKOppeKTUPOBaHHbIA Bas0BO AOX04

adjustment - KOppeKTUPOBKa, pPerynmpoBka, cornacoBaHune

aggregate - COBOKyNHas Be/IMYMHa,

aggregate demand curve - KpuBas COBOKYMNHOro crnpoca

aggregate supply curve - KpnBas COBOKYNHOI0 NpesnoXeHns

allocation of resources - pacnpegeneHune pecypcos

appreciation - nogopoxaHue, BbICOKas OLeHKa

appropriability - cooTBeTCcTBME YCNOBMAM aCCUrHOBaHMA

asking price - nepBas LeHa, HasblBaeMasl MPOAABLLOM; HauyanbHas LeHa

assessment - oOUeHKa uWMmyLllecTBa (1M60 4ero-To ApYyroro) pans
06/10)KEHMS1 HANOTOM

asset-substitution effect - agh(heKT 3amelLleHNs aKTUBOB

assets - akTUBbI

asset-backed security — ABS - UeHHble 6Gymaru, o6ecneyeHHble
aKTMBaMm

average cost - cpefjHVe 3aTpatbl

average revenue - CpeAHss Bbipyyka

average tax rate - cpefHss CTaBKa Hanora

average hourly earnings - cpeHsas 3apnnarta 3a vac

B

balance of payments - nnaTexHblii 6anaHc

balance on capital account - canbgo cueta onepayuii ¢ KanuTanom

Balance sheet - otyer (Tabnuua) 0 (MHAHCOBOM COCTOSIHWM,
HanpumMep 6aHKa AW KoMMaHWu. B HeM yKasaHbl aKTWBbI, 0643aTeNbCTBa,
CO6CTBEHHbIN KanuTan KomnaHuu (6aHka).

balanced budget - c6anaHcMpoBaHHbI BlOAXKET

beggar-thy-neighbor policy - nonuTuka, «pasopsatowas» cocega

bill - Bekcenb

bond- o6nunraymns

boom - 6ym, pocT

borrowing constraint - orpaHuyeHve 3aMMCTBOBaHMWIA

budget deficit (surplus) - 6t04KeTHbIA gedunumnT (M3nULLEK)

budget line - cTaTba 6logKeTa

budget outlay - 6t0fXeTHbIE pacxombl

business confidence - goBepue B 4enoBoOW cpefe
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business fixed investment - KanuTanbHble BNOXeHUs 6MU3Heca

C

capital - kanuTan

capital goods - cpeacTBa Npon3BoACTBa

case law - npeuefeHT, nNpeLeeHTHOe MpaBo

cash flow - NOTOK HaNNYHbIX AEHEr, TMKBUAHOCTM

cash profit - HannuHas Npubsib

ceiling prices - MakcMManbHbl€e LieHbl

Central Bank - LieHTpanbHbIA 6aHK

chronic i n flation- xpoHnyeckas nHpNALNA

clean floating - cB060AHO NnaBalLWNA OOMEHHLIV KypC

collateral - 3anorosoe o6ecneueHue

commercial paper - KOMMep4ecKunil BeKcenb

commodity money - ToBapHble fieHbI U

common currency - ej1Has BanoTa

common stock - 06blUHble aKLMK

comparative advantage - cpaBHUTeNbHOE NPEUMYLLECTBO

compensated labor supply curve - KOMMNeHCMpOBaHHast KpuBas
npeanoXxeHus Tpyaa

compensated saving supply curve - KOMMNeHCUpOBaHHas KpuBas
npeanoXxeHuns cbepexexnii

competition - KOHKypeHUUs

creditor - kpeguTop

current account balance - 6anaHc (canbfo) No TEKYLUM onepaymsm

D

day order - pblHOYHble OpAepa, KOTOpble AENCTBYHOT B TeYeHUW
O[JHOTO IHA 1O KaKOro-nn6o BpeMeHU.

day's spread - gHeBHas pasHMLA KypCOB - paspbiB MexAy Kypcom
nokynartens v Kypcom npojasLa 3a TOPro.blii AeHb

day traiding - OTKpbITME W 3aKpbiTMe TOProBOW MO3WULMM 33 OAVH
pabounii feHb

debt finance - ¢pMHaHCMpoOBaHMEe NOCPEACTBOM NOMyYEHMS 3aiiMOB

debt servicing - o6¢cnyxmBaHue gonra

debt to equity ratio - KoathULUEHT HhMHAHCOBOIO NleBepUXKaA

default - Hennatex, gedont

deflation - gethnauuns

delta - pgenbTa - OTHOLWEHMe LeHbl OMUMOHA K HanMYHOW LeHe
(hMHAHCOBOr0 MHCTPYMEHTA, NeXallero B ero OCHoBe.
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deposit - genosut

direct finance - npsmoe uHaHcUpoBaHue

discount - AUCKOHT, cKuka

1). PasHnua mexay LeHON amuccum LeHHOW Bymarn u ee TeKyllei
PbIHOYHO LieHOA.

2). PasHuua mMexay HannyHbIM 1 hopBapAHbIM Ba/lOTHIM KypCcoM,

discount rate - yyeTHas CcTaBKa, MO KOTOPOW Ha [EHEXHOM pbIHKE
YUUTLIBAKOTCA BEKCENS.

discontinued hedge - npepBaHHOe XemXWpPOBaHWE, MNpU KOTOPOM
Cfie/Ka npespaLlaeTcs M3 CTPaxoBOi B CNEKYNSATUBHY!IO.

disposable income - cBo60oaHbIE CpeAcTBa, pacrnonaraemblil LOX0O4

distributions - pacnpegeneHune goxoaa.

divergence - MBEpPreHLMns, pacxoxaeHue.

diversification - gusepcudunkayms

double bottom - gBoliHOE AHO

double top - gBoliHaa BepwKnHa

down payment - nepBblii B3HOC

down trend - HUCXOAALWMIA TPeHA,

down trendline - HUCXOAAWAA NUHUA TPEHAA

E

earning power - JOXOAHOCTb

earnings - goxoab! (Mpu6bIIb)

earnings before interest and taxes - EBIT - pgoxogbl fO BblyeTa
NPOLEHTOB W HaNOroB

earnings per share - EPS - 10X04 Ha aKuuio

earnings retention ratio - KO3(MUMEHT ypepxaHus npubbinn (oT
pacnpegeneHns No akuusam)

earnings yield - nokasatenb JOXOAHOCTK

economic union - 3KOHOMWYECKWNIA COIO3

effective annual interest rate - geiicTBytoWw,as rogoBas NpoLEHTHas
cTaBKa

effective rate - hakTnyeckasn (geicTeyoLLan) cTaBKa

efficient portfolio - aghdpeKTUBHBIA NopTdens

embedded option - BHyTPEHHWIA ONUMOH

emerging markets - EM - pa3BuBaroLLnecs pbiHKK

equityholder - akyunoHep

equity market - pbIHOK aKuuii

equity multiplier - koathuuneHT co6CTBEHHOrO KanuTana

equity options - ONLMOHbI Ha akuun

equilibrium rate - Hopma paBHOBeCKS, ypaBHOBELLEHHAs CTaBKa
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eurobond - eBpo o6nurayms

eurocurrency - eBpoBantoTa - eBpo

eurodollar bonds - eBpogonnapoBbie 06 A1 MTFrayL MM UM eBpo o6 N n
rauwum, [eHOMUHUPOBaHHbIe B gosinapax CLUA

€XCEesS reserves - n3bbITOUHbIE pe3epBbl

exchange - 6upxa

exchangeable Security - ueHHas 6ymara, nognexatias 06MeHy

exchange controls - BantoTHbI KOHTPONb

exchange rate - 06MeHHbI Kypc

exchange traded funds (ETF) - 6upxeBble MHAEKCHblE (OHAbI - TO
ecTb Takme oHAbl, Nan (aKuum) KOTOPbIX KOTUPYIOTCH Ha Gupxe.

ETF - 3To ueHHasa 6ymara, C KOTOPOW MOXHO MPOBOAUTL Te >e
onepauum, 4YT0 U C OObIYHBIMU aKUMAMKU Ha KPYMHEWLWMUX MUPOBbIX
pbIHKaX.

expiration - nctTeyeHve cpoka AeiicTBMA ONLMOHa

external market - BHELWHWIA PbIHOK

extinguish - norawarb gonr

existing home sales - gaHHble NO npofaxaM HeABMXXMMOCTU Ha
BTOPUYHOM PbIHKE

F

factory orders - NpOM3BOACTBEHHbIE 3aKa3bl

federal funds rate - npoueHTHaa cTaBka no (efepanbHbIM (oHAaM
financial instrument - puHAHCOBbIE NHCTPYMEHTbI.

financial markets - huHaHcoBble pbIHKK

fiscal year - 6104>KeTHbIN rog

fixed exchange rate, stable exchange rate - ¢uKcMpOBaHHbIi
06MEHHbIA Kypc
fixed-income trading - TOproBns  UeHHbIMM  Gymaramu C

(hMKCUPOBAHHOMN [LOXOAHOCTLIO

fixed interest rate - KcMpoBaHHaA NPOLEHTHAasA CTaBKa

fixed investments - UHBECTULMM B OCHOBHOI Kanutan

flat - ueHa HaxoguTCcA B Y3KOM [fmana3oHe (HW MNOBbILAETCH, HU
nagaet)

floating exchange rate - nnaBatownii 06MeHHbIN Kypc

floating interest rate - nnaBatow,as NPOLEHTHas CTaBKa

flow - noTok.

food price index - MHAEKC LIEH Ha NPOAOBONLCTBEHHbIE TOBaPbI

food stamps - NpoA0OBONLCTBEHHbIE TAMOHbI

forecast - nporHos

foreign exchange - 06mMeH 3apy6eXXHol BastoThbl
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forex - hopekc, MeXxayHapoAHbIA Ba/tOTHbIA PbIHOK

forward deal - hopBapaHbIii fOrosop

forward guidance - nonuTMka 06HapoA0BaHNA fanbHERLWNX AeNCTBUIA
fundamental analysis - hyHAamMeHTaNbHbIA aHann3

futures - broyepc

futures contract - QpblOYEPCHbI KOHTPaKT

futures deal - bbrouepcHas caenka

G

gearing - nesepemx

general cash offer - BbINyCK HanW4HbIX feHer

gilts - npmBenurepoBaHHble LeHHble Bymarm

golden parachute - a3onoToil napawoT

gold exchange standard - 301070 cTaHAapT

gold standard - 3onoToli cTaHAapT

government debt - rocyaapcTBeHHbI gonr

government bond - rocygapcTBeHHble 06aMrauun

Government National Mortgage Association (Ginnie Mae) -
HaLMOHaNbHOEe UMOTEYHOEe KpeAUTHOEe 6po

government securities - rocyjapCTBeHHble LieHHble Bymaru

growth rates - Temn pocTa

H

hedge fund - xemx-thoHg

hedge ratio - KO3phMLUMEHT XeAKMPOBaHNA

hedging - xegxupoBaHue

hedging instruments - MHCTPYMEHTbI XeAKNPOBAHMNSA
housing starts - cTpoOMTeNbCTBO HOBbLIX JOMOB

|

income bond - goxogHasa obanrayuns

income stock - goxofHas akuus

industry - oTpacnb NPOMbILLIEHHOCTH

inflation - nHnsUMA

inflation risk - MHONALMOHHBIN puck

breakeven inflation rate - cpegHAs oXxwugaemas WHPAAUMA Ha
ropu3oHTe obpaleHnsa obnurauni

input prices - LeHbl CPeACTB NPOM3BOACTBA

insider - uHcaligep

insider trading - wWHcaiigepckas TOpProens - onepauuyn C LEHHbIMK
6ymaramy Ha OCHOBe KOH(UAeHLManbHOW UHhopMaLum
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insolvent - HennaTeXxecnoco6HbI

institutional investors - MHCTUTYUMOHa/bHbIE NHBECTOPbI

intangible asset - HemaTepnanbHble aKTUBbI

interest coverage ratio - KO3()(MUNEHT NOKPLITUA NPOLLEHTHbIX CTABOK

interest rate - NPOLEHTHaA CcTaBka

intermediate-term - cpegHECPOYHbIA - OT HECKONbKUX MecaueB fo
HECKONbKUX NeT.

intermediation - nocpegHNYeCcTBO

internal market - BHyTpeHHWIi PbIHOK

International Monetary Fund - MeXayHapoAHbIin BantoTHbIA (HOHA,

investment income - LOXO0A OT KanuTan0B/I0XEHWIA

investments - MHBECTULUN (KanWTan0BNOXEHUS)

investor - nHBecTop

issue - amuccmns (LeHHbIX bymar)

K
key interest rates - OCHOBHble NPOLEHTHbIE pa3mepbl
key money rate/central rate - Ka4eBas JeHeXHas cTaBka [/

LUeHTpanbHaa CTaBKa

L

labour force participation rate - ypoBeHb yyacTus pabouein cune
leverage - neBepuax

liquid - NMKBMAHOCTb

liquidity constraint - eTimMginikTi wekTey

loan - ccypga

loan loss reserve - pe3epB KpeJUTHLIX pecypcoB

loanable funds - kpeauTHble cpefcTBa

long run-gonrocpoyHbIii

long run break even price - gonrocpoyHas LeHa 6e3y6bITO4HOCTH
long term contracts - fOArocpoyHbIe fOroBopa

M

M1, M2, M3 - geHexblHble arperaTTapbl
macroeconometric model - MakpoakoHOMMUYecKas Mogenb
manufacturing - npon3BoAcTBO

microeconomics - MUKPO3IKOHOMUKA

marginal tax rate - Map>XXuHafibHasA Hanoroeas CTaBka
market liquidity - pblIHOYHas NMKBMAHOCTb

market price - pblHOYHaa LeHa

mis-selling (4acTo misselling) - He3akoHHas npogaxa
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money market (MM) - onepaunn Ha JEHEXHOM PbIHKE

money supply - AeHeXHO0e NpeanoxeHue

money market fund - MHBECTULMOHHBIA (hOHA HAa AEHEXXHOM pblHKE
moving average - HemoABMXHas cpeja

N

natural rate of interest - NpoUeHTHbIV pasmep

net foreign assets - YMCTble BHELIHWE aKTUBbI

net foreign investment - 4ncTble MHOCTPaHHbIE aKTUBbI

nonfarm payrolls - enge aybin LapyalwbiibiFbiHA apHanFaH akbl/bl
TeneMzep YLWiH XYMbICKa OpHanacy

national income - HayWoHanbHbIE LOXOA

national product - HauMoHanbHbIA NPOAYKT

net assets - YNCTble aKTUBbI

(0]

obligation - ob6nurayma - ueHHas bymara, pacnucka, 3akpennstoLlias
obellaHne fJoMmkKHUKa (febuTopa) 3annatuTh 3aéM C NpoLeHTamu

off-balance-sheet activities - 3abanaHcoBble (BHebGanaHCOBbIE)
onepaumun (BUAbl AeATeNbHOCTW, He 3aTparusaloline 6anaHcoBble CTaTby
aKTVBOB UK 0653aTeNbCTB)

off-balance-sheet account - 3a6anaHcoBblli (BHe6anaHCOBbLIA) cUHeT

open market operations - onepauun Ha OTKPbITOM pblHKe

operating earnings - onepaLyoHHble LOXOAbI

opportunity costs - anbTepHaTUBHbIE N3AEPXKKM

order - opaep

outflow (inflow) of capital - oTTok (NnpnTOK) KanuTana

output gap - paspbiB MexXay (aKTUYeCKUM U MOTeHLUaNbHbIM
06bEMOM NpPOM3BOACTBA

output prices - LeHbl BbIMyCKaeMoli NpogyKLuu

outsiders - ayTcaigepbl

oversold - nepenpofaHHOCTb pPbIHKA

P

par value - HOMMWHaNHbIN LOXOA,

payroll jobs - o6ecneuyeHne pabounmun mectamm

perfect complements - ngeansHble LONONHEHUS

permanent income - MOCTOSIHHbIA A0X04,

personal consumption expenditure - WHANBUAYaNbHbIE
noTpebuTeIbCKMe 3aTpaThl

poverty - 6efHOCTb
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poverty line - nuHMAa 6egHocTn

present value - TekyLias CTOMMOCTb

price - UeHa

price ceiling - NoTONOK LieH

price elasticity of demand - anacTuyHocTb cnpoca
price floor - HW3KWiA nopor LeH

private fixed capital - ocHoBHOIN KanuTan

private saving - MHAMBUAYaNbHbIA c60p

Q

Quantitative easing - KoM4yeCcTBEHHOE CMArYeHUe

R

rally - pannn, mogepHu3aums pbiHKa, AAUTENbHOE ABUXKEHUE LieH B
OAHOM HanpaBneHun

range - AuanasoH

ratios - Ko3a(hpuuneHT

rebalancing - 6anaHcoBoe U3MeHeHue

rebound - Bo3Bpar

redemption yield - goxogHOCTb BbliKyna

resistance - conpoTuBieHNe

resistance level - ypoBeHb CONPOTUBEHMA

retail price - MHAEKC PO3HUYHBIX LEH

retail sales - po3HM4YHasa Toproens

Retracement - koppekuus

risk premium - BO3HarpaxjaeHue no puckam

risk spread - cnpep pucka

S

saving - c6op

savings deposits - nownuHbl

seasonally adjusted data - wcnpaBneHHble AaHHble ANA CE30HHbIX
N3MeHeHU

securities - LeHHasa 6ymara

shock - wok

short sale - KopoTKas mpojaxka 4OMa-3TO TakWe MPOAaXMW, COracHoO
KOTOpbIM NpefnaraemMast pblHOYHaa LieHa JoMa MeHblle ocTaTka CCyAHOro
ponra.

short run - KpaTKOCPOYHbIA Nepnog,

short run average cost - cpefjHeKpaKoCpOUHble 3aTpaThl

short run marginal cost - KpaTKOCPOUHble MapXMHaNbHbIe PacXofbl
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shortage - gemymnt
spot price - TeKyLiasa LeHa
surplus (deficit) on current account -npounuMT TeKyL,Ero cyeta

T
target zone - ueneBas 30Ha

targeting - Uenesas rocygapcTBeHHas noMTuka
tax evasion - y/fOHeHWs OT yniaTbl HaNoroB
taxable income - Hanoroobnaraemas npuobbinb
taxes - Hanoru

terms of trade - TOproBble TEPMUHbI

term premiums - CpoYHble Npemun

threshold price - npegenbHas ueHa .

time deposits - BpeMeHHble BKNagbl

trade balance - Toprosbiii 6anaHc

transaction costs - TpaHCaKLVOHHbIE N3LEePXKN

U

unemployment - 6e3paboTumua

unemployment insurance - cTpaxoBaHusi 0T 6e3paboTuLbl
unemployment rate - ypoBeHb 6e3paboTuLibl

\Y%

vacancies - cBo6ofHble paboyne mecTa
value added - go6aBo4YHas CTOMMOCTb
venture capital - BeHUypHbI KanuTan

w
wait unemployment - oxugaemas 6espa6oTtumua
World Bank - BcemupHbIii 6aHK

Y

yield - peHTabenbHOCTb

yield curve - kpuBas npubbinn

yield of bond - npoueHTHbI goxo4 No o6anraunam

yield spread - cnpef AOXOQHOCTWU - pasHMLA MeXAy AOXOAHOCTAMMU
no ABYM pas3/IMYHbIM A0NTOBbIM WHCTPYMEHTaM, pacCcyuTbiBaeMas nyTem
BbIYNTAHUSA OXOAHOCTU OAHOIO MHCTPYMEHTA U3 JOXOAHOCTU ApPYroro.
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