
Федеральное агентство по образованию 

 

Государственное образовательное учреждение 

высшего профессионального образования 

 

НИЖЕГОРОДСКИЙ ГОСУДАРСТВЕННЫЙ  

ЛИНГВИСТИЧЕСКИЙ УНИВЕРСИТЕТ  

ИМ. Н. А. ДОБРОЛЮБОВА 

 

 

 

 

 

ТУРИЗМ И ГОСТЕПРИИМСТВО 

Учебное пособие 

 

  

 

 

 

 

 

 

 

 

 

 

 

Нижний Новгород 2007 



Печатается по решению редакционно-издательского совета ГОУ ВПО 

НГЛУ. Специальность: Социально-культурный сервис и туризм. 

Дисциплина: Иностранный язык. 

 

УДК 811.111: 338.48 ( 075,8 ) 

ББК  81.432.1- 933 

 Т 79 

 

Туризм и гостеприимство: учебное пособие – Нижний Новгород: 

Нижегородский государственный лингвистический университет им. Н. А. 

Добролюбова, 2007. – 147 с. 

 

В пособии предлагаются материалы по темам: «История туризма», 

«Туризм как одно из основных понятий сферы отдыха», «Виды туризма», 

«Транспортное обеспечение в туризме», «Профессии в туризме», «Типы 

туркомпаний»,  «Организация гостиничного бизнеса», «Отели и их виды». 

Используемые материалы дают возможность не только 

совершенствовать навыки владения английским языком, но и узнать много 

полезной информации о тенденциях развития туризма в России и за 

рубежом. Структура пособия предполагает развитие всех навыков речевой 

деятельности. 

Пособие предназначено для студентов вечернего отделения, 

обучающихся по специальности «Социально-культурный сервис и 

туризм». 

 

Составитель С. В. Варнаков, канд. пед. наук, доц. 

Рецензенты: С. И. Нестеренко, канд. филол. наук, доц. 

А. В. Терехин, канд. философ. наук, доц. 

© Издательство ГОУ ВПО НГЛУ им. Н. А. Добролюбова, 2007 



 

 

3 

 

CONTENTS 
 

Part I History of Tourism 

Text 1 The Major Factors Providing the Growth of Tourism 5 

Text 2 History of Tourism 8 

Part II Basic Concepts of Tourism. Types of Tourism.  

Text 1 Tourism 12 

Text 2 Recreation or Leisure Tourism 16 

Text 3. Sport Tourism 20 

Text 4 Business Tourism 24 

Text 5 Incentive Tourism 27 

Text 6 Familiarization Tourism  31 

Part III Transportation in Tourism  

Text 1 Traveling by Railway 36 

Text 2 Bus Travel in Tourism 44 

Text 3 Automobile, Car Rental Industry and Recreation Vehicle Travel 50 

Text 4 Sea Cruise Industry 54 

Text 5 Air Transport in Tourism 61 

Part IV Professions in Tourism  

Text 1 The Tour Operator 68 

Text 2 The Travel Agent 69 

Text 3 The Tourism Manager 71 

Text 4 The Tour Guide 73 

Text 5 The Animator 78 

Part V Types of Tourist Companies  

Text 1 The Tour Operator Company 83 

Text 2 Travel Agencies 86 

Text 3 Tourist Information Centres 89 



 

 

4 

 

Text 4 Tourist Outlets 90 

Text 5 Free Lancers 93 

Part VI Hospitality Business  

Text 1 Hospitality as One of the Major Aspects of the  

 Tourist Companies and Travel Agencies Work 96 

Text 2 Professions in Hospitality 98 

Text 3 The Departments and Services of the Hotel 102 

Text 3.1 The Front Office 102 

Text 3.2 The Bell Service 103 

Text 3.3 The Housekeeping Department 105 

Text 3.4 The Telephone Department 107 

Text 3.5 The Security Department 108 

Text 4 Catering at the Hotel 110 

Text 5. Professions in Catering 114 

Part VII Hotels  

Text 1.1 Classification of Hotels in Hospitality (part1) 120 

Text 1.2 Classification of Hotels in Hospitality (part2) 123 

Text 2 The Inexpensive Hotels in Hospitality 129 

Text 3 The Moderate Hotels 132 

Text 4 The Expensive Hotels 134 

Text 5 The Deluxe and Superdeluxe Hotels 138 

Text 6 Russian Hospitality Today 142 

Литература 146 



 

 

5 

 

PART I HISTORY OF TOURISM 

 

TEXT 1. THE MAJOR FACTORS PROVIDING THE GROWTH OF 

TOURISM 

 

VOCABULARY. LEARN THE WORDS 

consumer-driven force, dynamic, gross output, tremendous opportunities, to 

challenge, labour-intensive, the multiplier effect, benefits, hospitality, 

commercial establishment, manufacturer, impact, 

 

Assignment 1.1 Read and translate the text: 

The tourist industry is one of the largest growing industries in the world. 

It is a dynamic, evolving and consumer-driven force. It appeared in the 19th 

century as the result of the industrial revolution when people started to earn 

enough money and have enough time to travel. 

At the end of the 19th century tourism acquired new forms and new 

words such as “comfort”, “express”, “liner”. Industrialization produced better 

conditions for tourism. Among them is the appearance of a large number of 

people with an amount of disposable income – income above and beyond what 

is needed for basic expenses such as food, shelter, clothing and taxes. 

With the growth of large cities many people had to go somewhere to 

have a rest in a clean sunny place. Thousands of factory workers in Northern 

Europe left the polluted cities and took their paid vacations in Southern 

European countries. In many cases the cost of the holiday was subsidized partly 

or wholly by government, trade unions or employers. The subsidized 

recreational travel was called social tourism. 

The gross output of the tourist industry in recent years has been 

approximately $3.5 trillion. Tourism grows much faster than other sectors of 

economy. Growing so rapidly, tourism presents tremendous opportunities and 

challenges for the young people who study to work in tourism and hospitality. 

There are some major factors that provide the growth of tourism. Among 

them we can mention tourism benefits, the multiplier effect of the tourist dollar, 

the labour-intensive character.  



 

 

6 

 

Let´s consider these factors. 

Tourism benefits all the commercial establishments of the destination. 

But first of all it benefits airlines, hotels, restaurants, local shops, taxi-drivers. 

Besides it benefits the manufacturers of such varied items as cameras, films, 

souvenirs, sunglasses, sport clothing, jewels. 

So, the tourism industry is very closely connected with the local 

economy. It is said to produce secondary impacts on it, because when a tourist 

spends money on travel, hotels, restaurants the money is recycled by these 

businesses to purchase more goods. This phenomenon is called “the multiplier 

effect of the tourist dollar”, which can be explained as the number of times that 

money from tourism is spent within the economy of a tourist destination area. 

Usually the multiplier effect is between 1.7-2.0. This means that the tourist 

dollar is used in the same community about two times. 

The third factor concerns the number of people involved in tourism. The 

tourism industry is one of the most labour-intensive ones. It has the highest 

proportion of workers to the number of people served. This is a common feature 

of service industries. Tourism employs about 183 million people that represent 

10.2 percent of the global workforce. That means that it employs one of every 

ten workers. It´s the largest employer in the world. 

 

Assignment 1.2 Answer the following questions: 

1. Which is one of the fastest growing industries of the world? 

2. Which industry is evolving and consumer-driven? 

3. What did tourism acquire at the end of the 19th century? 

4. What has industrialization produced for tourism? 

5. Why did people have to go somewhere? 

6. Where did the workers in Northern Europe go to have their paid 

vacations? 

7. What is the gross output? 

8. Does tourism present any opportunities and challenges for the young 

people who want to work in tourism? 

9. Which are the major factors in the growth of tourism? 

10. What does tourism benefit? 
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11. Why does tourism produce great impacts on the local economy? 

12. What is the multiplier effect of the tourist dollar? 

13. How can the multiplier effect be explained? 

14. How many times is the tourist dollar used in some communities? 

15. Why is the tourism industry one of the labour-intensive ? 

16. How many people does it employ? 

17. Is it the largest employer in the world? 

 

Assignment 1.3 Use the appropriate words from the list: 

labour-intensive, impacts, the manufacturers, the growth of tourism, social, the 

cost of the holiday, disposable, consumer-driven, the largest growing 

1. The tourist industry is one of … industries in the world.  

2. It is a dynamic, evolving and … force. 

3. Among them is the appearance of a large number of people with an 

amount of … income. 

4. In many cases … was subsidized partly or wholly by government, trade 

unions or employers.  

5. The subsidized recreational travel was called … tourism. 

6. There are some major factors that provide … . 

7. Besides it benefits … of such varied items as cameras, films, souvenirs, 

sunglasses, sport clothing, jewels. 

8. It is said to produce secondary … on it, because when a tourist spends 

money on travel, hotels, restaurants the money is recycled by these 

businesses to purchase more goods. 

9. The tourist industry is one of the most … ones. 

 

Assignment 1.4 Translate the following sentences from Russian into 

English: 

1. Индустрия туризма – одна из самых быстро развивающихся в мире. 

2. В конце XIX века туризм получил новые формы и слова, такие как 

«комфорт», «экспресс», «лайнер». 

3. Тысячи рабочих фабрик Северной Европы покидали загрязненные 

города и проводили оплачиваемый отпуск в южно-европейских 
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странах. Во многих случаях стоимость отдыха была частично или 

полностью субсидирована правительством, профсоюзами или 

нанимателями. Этот субсидированный отдых назывался социальным 

туризмом. 

4. Туризм развивается быстрее, чем другие сектора экономики. 

5. Туризм приносит выгоду всем коммерческим предприятиям. Но, 

прежде всего, он приносит выгоду авиакомпаниям, отелям, 

ресторанам, местным магазинам и водителям такси. 

6. Индустрия туризма – одна из самых трудоемких в мире. В ней самое 

высокое соотношение числа обслуживающего персонала на одного 

отдыхающего. Это является характерной чертой всех сфер 

обслуживания. 

 

TEXT 2. HISTORY OF TOURISM 

 

VOCABULARY. LEARN THE WORDS 

nomads, pilgrims, merchants, traders, rafts, channel, camel, steamship, explorer, 

glory, treasure, speedy, space tourism 

 

Assignment 2.1 Read and translate the text: 

Tourism as a travel developed together with the development of the 

major means of transportation. The first travelers were nomads, pilgrims, 

merchants and traders who went to different countries and even continents to 

sell all sorts of goods. 

The people who traveled in the earliest centuries used the earliest means 

of transport such as boats, canoes, sometimes rafts, as they have to travel on 

rivers, lakes, channels and seas. Besides these early means of water modes of 

transportation people used camels, dogs and very often horses for traveling on 

land. 

Then steamships and ferries appeared which carried passengers on the 

oceans and seas. They helped people to get from one continent to another. 

People of different countries learned about the greatest explorers of the past who 

were not tourists in the direct meaning of this word but they were the greatest 
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lovers of travel. They discovered new lands in the far away places and brought 

not only fame and recognition to their countries but gold, too. 

It is well known that people at those times traveled for the three “G-s”: 

God, Glory and Gold. In the name of God they discovered new lands, their 

travellings and discoveries brought them Glory in their own countries and very 

often they found Gold and other treasures in the discovered lands. 

At the beginning of the 19th century trains appeared. They became a new 

inexpensive but very comfortable and speedy way of transportation not only of 

goods but of people too. The first trains carried people along the country 

showing the scenes of everyday life of humble people, the spectacular views of 

the countryside. Very soon trains became the most popular modes of 

transportation not only in Great Britain but also in the whole Europe. 

It was James Cook who took the advantage of the train and organized the 

first package tours by train. 

At the end of the 19th century the first motorcars appeared which 

replaced trains in most places, especially between towns and cities. People 

became more flexible traveling by car. 

But the plane brought the greatest change in the world of traveling. 

Planes appeared at the beginning of the 20th century. They became the fastest, 

the most comfortable and convenient mode of transportation. One of the 

quickest among all planes was Concord, which helped to produce the traveling 

between North America and Europe to 4 hours instead of 9. 

Nowadays space tourism is becoming quite popular. 

 

Assignment 2.2 Answer the following questions: 

1. How did tourism develop? 

2. Who were the first travelers in the history of mankind? 

3. What were the first means of transportation? 

4. Where did people travel by ship? 

5. What did the first travelers do? 

6. Why did they travel? 

7. Whom of the first travelers of the past can you mention? 

8. What are the three “G-s”? 
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9. Which mode of traveling came into being at the beginning of the 19th 

century? 

10. What kind of transportation emerged in the 20th century? 

11. Which is your favourite method of traveling? 

 

Assignment 2.3 Use the appropriate words from the list: 

flexible, motorcars, discoveries, the advantage, modes of transportation, 

carried, inexpensive, century, discovered, Glory, treasures 

1. In the name of God they … new lands, their travellings and … brought 

them … in their own countries and very often they found Gold and other 

… in the discovered lands. 

2. At the beginning of the 19th … trains appeared.  

3. They became a new … but very comfortable and speedy way of 

transportation not only of goods but of people too.  

4. The first trains … people along the country showing the scenes of 

everyday life of humble people, the spectacular views of the countryside. 

5. Very soon trains became the most popular … not only in Great Britain but 

also in the whole Europe. 

6. It was James Cook who took … of the train and organized the first 

package tours by train. 

7. At the end of the 19th century the first … appeared which replaced trains 

in most places. 

8. People became more … traveling by car. 

 

Assignment 2.4 Translate the following sentences from Russian into 

English: 

1. Туризм как путешествие развивался вместе с развитием основных 

средств передвижения. Первыми путешественниками были 

кочевники, пилигримы, купцы и торговцы, которые ездили в разные 

страны и даже на другие континенты, чтобы продавать различные 

товары. 

2. Люди, путешествовавшие в ранние века, использовали старинные 

средства передвижения, такие как лодки, каноэ, иногда плоты, так 
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как им приходилось путешествовать по рекам, озерам, каналам и 

морям. Люди в разных странах узнавали о великих 

путешественниках прошлого, которые не были туристами в прямом 

смысле этого слова, но любили путешествовать. 

3. Поезда стали новым, недорогим, но очень удобным и быстрым 

средством перевозки не только груза, но и людей. 

4. Самолеты появились в начале XX века. Они стали самым быстрым, 

самым удобным и приятным средством передвижения. 

 

Assignment 2.5 Write an essay on the travel of one of the greatest explorers 

of the world: 

Marco Polo (the 13th century) 

Afanasy Nikitin, Christopher Columbus, Vasco de Gamma (the 15th 

century) 

Amerigo Vespucci, Magellan (the 16th century) 

James Cook (the 18th century) 

 

Assignment 2.6 Comment on the following quotations: 

1. When we travel we learn about ourselves as well as the places we visit. 

2. Home is where the heart is. 

3. He who travels west, travels not only with the sun but with history. (Hal 

Borland – US journalist) 

4. The world is a book, and those who do not travel, read only a page. (Saint 

Augustine – Roman philosopher) 

5. A rolling stone gothers no moss, (traditional) 

6. A man travels the world over in search of what he needs, and returns 

home to find it. (George Moor – Irish author/poet) 
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PART II. BASIC CONCEPTS OF TOURISM.  

TYPES OF TOURISM. 

 

Text 1. TOURISM 

 

VOCABULARY. LEARN THE WORDS: 

Pleasure, recreation, destination, catering, services, internal, domestic, 

international, excursion, accommodation, multiplier effect, labour-intensive, to 

require, to exceed, the growth-rate, intensively developed 

Assignment 1.1 Read and translate the text 

Tourism is a travel from a person´s usual place of residence for a period 

longer than 24 hours usually for pleasure or recreation and to different places of 

rest, called destinations. Tourism also involves people traveling for business or 

health, or to visit friends and relatives. 

The person traveling is a tourist. The basic principle in tourism is 

catering to the needs of tourists and satisfying of all their wishes and requests. 

The tourist destination is a place or area to which tourists travel. It may 

be a resort, or a big city. In summer it may be a resort on a shore of a sea or an 

ocean as all tourists are likely to seek for the three “s”: sun, sea, and sand. 

Tourism may be of the two main types: internal and international. 

When tourists travel between two or more countries, this tourism is called 

international. When they travel within the same country, this is internal or 

domestic (home) tourism. 

In any season of the year tourists go on short travels to different 

destinations. Such trips for less than 24 hours are called excursions. A person 

who takes such a trip is called excursionist. The length of his trip distinguishes 

an excursionist from a tourist, who is away from his usual place of residence for 

more than 24 hours. 

When traveling, a tourist needs a place to have a rest. Such places are 

called accommodations. There a traveler may obtain a bed. These places are 

hotels, motels, inns, camping grounds, hostels and so on and so forth. In a hotel 

a person traveling may also obtain food and drink. These are catering services 

provided by restaurants and bars. 
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There are some very important attractions in tourism. The first one is the 

multiplier effect of the tourist dollar. Money paid for wages or in other ways is 

spent not once, but sometimes several times for other items in the economy – the 

food that hotel employees eat at home, the house in which they live, or the 

durable goods that they buy. 

Besides, in many countries tourism is a very important part of 

economics, as it is rather labour-intensive. It requires a great number of 

workers in proportion to the number of people served in tourism. 

The tourist industry has become one of the most important economic 

influences of modern times. It has also been one of the fastest growing in recent 

years. The growth rate of tourism generally exceeded the growth rate for the 

worldwide economy. The sun and sea areas spring up every year. The shores of 

the Mediterranean and the Caribbean seas, the Pacific coastlines of Mexico, 

Florida and Hawaii, the South-Eastern coast of Asia, the shores of Australia and 

New Zealand have been intensively developed in the past few years. 

 

Assignment 1.2 Answer the following questions: 

1. How can tourism be defined? 

2. What kinds of people are involved in tourism? 

3. What is the word for a person traveling? 

4. In what way does tourism cater to the needs of the people who 

travel? 

5. What is the difference between international and internal tourism? 

6. What is a resort? 

7. What is a tourist destination? Is it always a resort? 

8. What is an excursion? How does it differ from any other tourist 

travel? 

9. What does accommodation mean? 

10. What do catering services include? 

11. What does the multiplier effect mean? 

12. Why is tourism labour-intensive? 

 

Assignment 1.3 Complete the sentences: 
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1. Tourism is a …  

2. The person traveling is … 

3. The tourist destination is … 

4. When tourists travel between two or more countries it is … 

5. When they travel within the same … 

6. A person who takes a short trip is called … 

7. All tourists are likely to seek for … 

8. A place to have a rest is … 

9. In a hotel tourist may obtain … 

10. The place where any person may be accommodated is … 

11. Restaurants and bars provide … 

Assignment 1.4 Match the words with their definitions: 

1. Residence                                            a. a place to rest usually near the sea 

2. Destination                                          b. employing a lot of people 

3. Recreation                                          c. to look for 

4. labour-intensive                                 d. a place with many sights and hotels 

5. Resort                                                 e. a place to live or to stay 

6. Tourist                                                f. travels within the country 

7. Accommodation                                 g. a person attending sights 

8. seek                                                     h. places to stay, hotels, guesthouses ect. 

9. Excursionist                                        k. a person traveling 

10. Internal tourism                                 l. travels abroad 

11. International tourism                        m. rest 

 

Assignment 1.5 Some words are very similar in meaning, and it is 

important to know exactly when, where and how you can use them. Study 

the definitions of different types of traveling. Translate the sentences. 

A journey means an act of traveling to a place that is far away. 

A trip is an act of traveling to a place, especially when you stay in the 

place for a short time. 

A voyage is a journey in a boat or a ship. 

A crossing is a short journey in a ship or a boat, which goes from one 

side of a sea, lake or other area of water to the other side. 
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A drive is a journey in a car. 

A ride is a short journey in a vehicle such as a car or a bicycle or a 

horse. 

A tour is a journey during which a traveler visits several places usually 

within a fixed period of time. 

 

Assignment 1.6 Complete the sentences with the definitions above 

The … in a boat was very interesting. 

We can hire a car and go for a … in the country. 

There is a politician on a … and he wants hotel accommodation. 

Last year we decided to go for a horse … . 

The Titanic sank on its first … . 

I´d like to go on a day … to London. 

 

Assignment 1.7 Translate the following sentences from Russian into 

English: 

1. Летом туристы предпочитают отдыхать в курортном отеле на 

берегу теплого моря, где обычно много солнца и песка. 

2. Туристы обычно путешествуют с целью хорошо отдохнуть, 

развлечься, посетить достопримечательности всем известного 

турцентра. 

3. Туризм может быть как внутренним, когда турист 

путешествует в пределах одной страны, так и внешним, когда 

он выезжает за пределы своей страны. 

4. Туристы обычно останавливаются в отелях, мотелях и других 

местах отдыха, когда путешествуют. Во всех местах отдыха 

им предоставляется еда и питье. Эти услуги обеспечивают 

рестораны, кафе и бары. 

5. Туризм является очень важной доходной статьей экономики 

любой страны, поскольку он требует большого количества 

обслуживающего персонала и привлекает в страну много 

денег. 
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Assignment 1.8 Writing an article: 

Write a short article about a famous historic building/place in your 

country/city/town. In the first paragraph, write its name and location. In the 

second paragraph, write its historical details. In the third paragraph, write a 

description of its exterior/interior. End your article with recommendation. 

 

TEXT 2. RECREATION OR LEISURE TOURISM 

 

VOCABULARY. LEARN THE WORDS: 

Leisure, recreation, sights, to seek for, voucher, resort, fortnight, to hike, 

entertainment, facilities, fitness centers, contests, shows, competitions, 

animation programmes, coaches. 

 

Assignment 2.1 Read and translate the text 

Leisure tourism is a type of recreational tourism when people travel on 

holiday but not on business. The purpose of leisure tourism is having a good rest 

and getting acquainted with the well-known sights of a destination where you 

travel.  

Usually leisure travelers seek for sun, sea and sand. They choose a 

destination somewhere on the beach of the sea, buy a voucher to a resort hotel 

and stay there for a week or a fortnight. Sometimes they go to the holiday camp 

and go hiking in the forest or in the mountains. 

Leisure tourists enjoy organized entertainment and sport. The facilities at 

the resort are usually presented by swimming pools, fitness centers, saunas, 

Jacuzzis, tennis courts or golf links. Any resort hotel can offer its guests not only 

accommodation but also concerts, contests, shows, sport competitions, different 

animation programmes for children. 

Holiday-makers normally travel with their families and children. 

People can also use other methods of traveling for pleasure and travel by 

ships, by cruise-ships, by motorcars, by coaches and on foot.  

In future more and more people will travel for pleasure and visit 

different places and their famous attractions. 
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Assignment 2.2 Answer the following questions: 

1. What is leisure tourism? 

2. What do leisure tourists seek for? 

3. Where do they choose a destination? 

4. Where do they go? 

5. What do leisure tourists enjoy? 

6. What kinds of facilities can tourists find at the resort? 

7. What else can resort hotels offer? 

8. In what way do holiday-makers normally travel? 

9. How can people travel? 

10. What will people do in future? 

 

 

 

Assignment 2.3 Insert the appropriate words from the list: 

Facilities, by coaches, accommodation, animation programmes, families 

and children, pleasure, entertainment, famous attractions. 

 

1. Leisure tourists enjoy organized … and sport. 

2. The … at the resort are usually presented by swimming pools, fitness 

centers, saunas, Jacuzzis, tennis courts and golf links. 

3. Any resort hotel can offer its guests not only … but concerts, contests, 

shows, sport competitions, different … for children. 

4. Holiday-makers normally travel with their … . 

5. People can also use other methods of traveling for … and travel by ships, 

by cruise-ships, by motorcars, … and on foot. 

6. In future more and more people will travel for pleasure and visit different 

places and their …  

 

Assignment 2.4 Complete the sentences: 

1. Leisure tourism is a type of …  

2. The purpose of leisure tourism is …  

3. The facilities at the resort are usually presented by …  
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4. Any resort hotel can offer its guests not only accommodation but …  

5. People can also use other methods of traveling for pleasure and travel by 

…  

6. In future more and more people will travel for pleasure and visit …  

 

Assignment 2.5 Read the dialogue and translate it. 

 

HOLIDAYS IN SWITZERLAND 

George: Good evening, Mary. I´m glad to see you. Come in. 

Mary: Hello, George. I haven´t seen you for several weeks. You´ve been away 

from home, haven´t you? 

G.: I´ve been to Switzerland. I got back yesterday. 

M.: I hope you had a good holiday. Did you enjoy yourself? 

G.: Very much. Shall I show you some of my pictures? 

M.: Oh, do, please. I like looking at photographs! 

G.: Here they are. This is the plane that took me to Switzerland. 

M.: Oh, you went by air, didn´t you? Do you like flying? 

G.: Yes, I like flying. I think it´s much better than traveling by train and steamer. 

And of course flying is much quicker. Here´s another photograph. 

M.: That´s you, isn´t it? Who´s the girl at your side? 

G.: That´s a girl who was with me in the plane. We became quite friendly and 

spent a lot of time together. 

M.: And who´s the girl in this picture? 

G.: She´s a girl who was staying at my hotel in Interlaken. I became quite 

friendly with her too! 

M.: Well, here´s another girl! That´s three. Who´s this girl? 

G.: She´s a girl who climbed several mountains with me. She was staying at my 

hotel too. She´s fond of climbing, so we often went climbing together! 

M.: You like the girls and the girls like you. What´s this? It´s a train, isn´t it? 

G.: Yes, That´s a train on the railway that goes up the Jungfrau. 

M.: You said you went climbing! Did you go up the Jungfrau by train? That 

isn´t climbing. 

G.: The railway doesn´t go to the top! We climbed from the end of the railway. 
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M.: Here is the picture of a steamer. 

G.: That´s a lake steamer. It takes passengers round one of the two lakes at 

Interlaken. Interlaken is between the two lakes. 

M.: That´s what the name Interlaken means, isn´it? Who are these three men? 

G.: The man on the left is an Italian who has climbed most of the mountains in 

the Alps. The man in the middle is a Frenchman who has done a lot of climbing 

in the Pyreness. The third man, on the right, is a Swiss guide. He´s the man who 

took us up several mountains. You must have a good guide in the Alps. It´s 

dangerous to climb alone. 

M.: And what´s this? 

G.: That´s one of the mountain huts we slept in when we were doing a two-day 

climb. 

M.: And this? It´s a hotel, isn´t it? 

G.: Yes, That´s the hotel I stayed in while I was in Geneva for a few days. 

M.: This is a pretty little village. 

G.: Isn´t it? It´s a place where I stayed for two days after my longest climb. I 

was very tired. 

M.: And who are these people? 

G.: They´re the people at whose house I stayed in the village. 

M.: Well, you certainly had a good holiday. 

G.: Yes, I enjoyed every minute of it. I hope I shall be able to go again next 

summer. 

 

Assignment 2.6 Continue the dialogues 

1 

Peter: Hi, Mark. I´m glad to see you. Come in. 

Mark: Hello, Peter! I haven´t seen you for ages. You´ve been away from home, 

haven´t you? 

P.: I´ve been to Caucasus. I got back yesterday. 

M.: I hope you had a good holiday. Did you enjoy yourself? 

 

2 

Mark: Oh, you traveled by air, didn´t you? Do you like flying? 
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George: Yes, I do. Flying is much quicker than traveling by train. 

M.: Where did you stay? 

G.: I stayed at a hotel with my friend who climbed at mountains with me. 

M.: What hotel did you stay at? 

 

3 

Mary: How did you get to the Jungfrau? 

George: By the railway. We climbed from the end of the railway. 

M.: Did you have a guide? 

 

Assignment 2.7 Translate the following sentences from Russian into 

English: 

1. Целью рекреационного туризма является хороший отдых и 

знакомство с достопримечательностями турцентра, где вы 

путешествуете. 

2. Обычно туристы, путешествующие ради отдыха, ищут солнце, море 

и песок. Они выбирают турцентр где-нибудь на берегу моря, 

покупают путевку на курорт и проводят там неделю или две. 

3. Иногда туристы едут в лагеря отдыха или идут в поход в лес или в 

горы. 

4. Туристы наслаждаются организованными развлечениями и 

спортивными мероприятиями. Оборудование на курорте обычно 

представлено бассейнами, фитнес-центрами, саунами, джакузи, 

теннисными кортами и площадками для гольфа. 

5. Туристы могут также использовать другие способы рекреационного 

путешествия и выбрать путешествие пароходом, круизным судном, 

машиной, автобусом или путешествие пешком. 

 

TEXT 3. SPORT TOURISM 

 

VOCABULARY. LEARN THE WORDS: 

Active holiday, the purpose, physically, fitness condition, climbing, hiking, 

cycling, boating, rafting, diving, mountaineering, skiing, yacht, courage, 
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adventurous spirit, parachute jumping, skills, beautiful courses, views, horse 

riding, pony trekking, sensitive animals, provision of meals, overnight 

accommodation, remote destinations, ecological tourism, schemes, wildlife 

habitants, mountain slopes. 

 

Assignment 3.1 Read and translate the text 

Sport tourism is a kind of active holiday. The purpose of sport tourism is 

to exercise the body and to keep physically fit. Many clients like to set aside a 

week or even a few days to concentrate on trying to get fit or to improve their 

fitness condition. During sporting tours travelers enjoy natural surroundings, 

fresh air and clean water. 

Tourists combine action and relaxation during a sporting tour. Sporting 

tours may be of several kinds: climbing, hiking, boating, rafting or diving. 

Within sports tours there is water tourism, mountain tourism, mountaineering, 

skiing. 

Customers can go sailing a yacht or a small boat around the island of 

Greece or Turkey. If a client has the courage or adventurous spirit he may go 

parachuting or parachute jumping. 

Some tourists prefer golf holidays. They may learn to play golf or 

improve skills and at the same time enjoy beautiful courses and views. 

Customers may be offered horse or pony trekking. They may learn to 

ride or simply enjoy being close to these sensitive animals. They can travel at a 

slow pace and enjoy the countryside. 

Sport tours very often require preparation and special training. The tour 

instructors plan the itinerary and then they train tourists how to use sporting 

equipment. They usually explain all the details of the route, define means of 

transportation, provision of meals and overnight accommodation. 

Sporting or adventure tours may be organized to remote destinations and 

tourists are to be concerned to protect the environment of the places they visit. 

Tourists should not destroy the beauty of the places they come to see. Nowadays 

ecological tourism is becoming very popular in the Alps and other mountains. 

Tourists now follow special schemes to protect wildlife habitats and to clean up 

beaches, mountain slopes and to restore monuments. 
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Mountain tourism began in the 19-th century when tourists went to the 

mountains of Switzerland to ski in Saint Moritz. They were driven by the 

fascinating beauty of the Alps and spent their leisure time at the resorts of 

Switzerland. Then mountain tourism was divided into two types: resort tourism 

and sport or ski tourism, which is quite popular now. 

Sport tourism is popular all the year round. 

 

Assignment 3.2 Answer the following questions: 

1. What is sport tourism? 

2. What is the purpose of sport tourism? 

3. Why do many clients like to set aside a week or even a few days? 

4. What do tourists enjoy during a sporting tour? 

5. What are the kinds of sporting tours? 

6. Where can customers go during sporting tours? 

7. Can tourists improve their skills during sporting tours? 

8. What do sport tours require? 

9. Who plans the itinerary, trains tourists and explains all the details of the 

route? 

10. Do tourists care about the environment during sporting tours? 

11. What is becoming very popular in the mountains now? 

12. When did the mountain tourism begin? 

13. What are the major types of mountain tourism? 

 

Assignment 3.3: Study the synonyms; define the difference in their meaning 

and make up 5 sentences using them: 

to improve – to reform, to make better 

to enjoy – to look at with joy, to like 

to clean up – to tidy up 

to travel at a slow pace – to ride slowly 

to require special training – to need special training 

to restore mountains – to put in order 
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Assignment 3.4: Study the antonyms; define the difference in their meaning 

and make up 5 sentences using them: 

active holiday – passive holiday 

to keep fit – to keep unfit 

to concentrate – to be absent-minded 

to get fit – to become unfit 

to improve – to deteriorate 

to enjoy – to hate 

courage – discourage 

sensitive – insensitive 

slow – quick, rapid, swift 

to restore – to destroy 

 

Assignment 3.5 Complete the sentences: 

1. Many clients like to set aside a week or even a few days to 

concentrate on …  

2. Tourists combine … 

3. During sporting tours travelers enjoy … 

4. Sporting tours may be of several kinds: … 

5. Within sports tours there is … 

6. Customers can go sailing … 

7. If a client has the courage or adventurous spirit …  

8. Then mountain tourism was divided into two types: … 

 

Assignment 3.6 Insert the appropriate words from the list: 

ecological, popular, mountain, Switzerland, driven by, destroy, resort, 

restore, all the year round, wildlife habitats 

 

1. Tourists should not … the beauty of the places they come to see. 

2. Nowadays … tourism is becoming very popular in the Alps and other 

mountains. 

3. Tourists now follow special  schemes to protect … and to clean up 

beaches, mountain slopes and to … monuments. 
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4. Mountain tourism began in the 19-th century when tourists went to the 

mountains of … to ski in Saint Moritz. 

5. They were … the fascinating beauty of the Alps and spent their leisure 

time at the resorts of Switzerland.  

6. Then mountain tourism was divided into two types: resort tourism and 

sport or ski tourism, which is quite …now. 

7. Sport tourism is popular… . 

 

Assignment 3.7 Translate the following sentences from Russian into 

English: 

1. Цель спортивного туризма – тренировать  и держать себя в хорошем 

физическом состоянии. 

2. Во время спортивных туров путешественники наслаждаются 

окружающей природой, свежим воздухом и чистой водой. 

3. Спортивные туры могут быть различных видов: скалолазание, 

пешеходные экскурсии, велосипедный спорт, катание на лодках, на 

плотах и катание на лыжах. Внутри спортивного туризма – водный 

туризм, альпинизм, лыжный спорт. 

4. Клиентам могут предложить катание на лошадях и на пони. Они 

могут путешествовать с медленной скоростью и наслаждаться 

природой. 

5. Сейчас в Альпах и в других горах становится популярным 

экологический туризм. Турист должен заботиться о защите дикой 

природы и чистить пляжи, склоны гор и восстанавливать природу 

гор. 

 

TEXT 4. BUSINESS TOURISM 

VOCABULARY. LEARN THE WORDS: 

Nowadays, to provide, facilities, compartments, environment, government 

officials, to attend a seminar, an international exhibition, a trade fair, convention 

tourism, to include, fax, E-mail, telephone communication, secretarial services, 

answering services, to collect information, economic data, to arrange 

negotiations, famous sights 
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Assignment 4.1 Read and translate the text 

Business tourism is a travel for business purposes. Travelling on 

business has become one of the main sectors of the travel industry. Nowadays 

the tourist companies try to provide business travelers with all the possible 

facilities for a comfortable business journey with compartments away from other 

travelers, international telephone calls, tasty meals when they want to, and in 

general a greater control over their environment. 

Business travelers are businessmen and government officials. They often 

travel to attend a seminar, a conference, an international exhibition or a trade 

fair.  

Convention tourism, including visiting seminars and conferences has 

become a very important part of business tourism. 

There are a lot of tourist companies now providing travellings and other 

services for business tourists. They offer faxes, E-mail and telephone 

communications for them. They also provide business tourists with secretarial 

services, answering services, business-meeting arrangements. Usually airports, 

hotels and even airplanes provide business facilities for business travelers. 

In future tourist companies will provide more services for business 

travelers. They will not only provide first class services for them, but also 

collect information on markets and trade fairs, economic data, arrange 

negotiations. They will also arrange different excursions to famous sights and 

provide good opportunities for having a good rest at the destinations. 

 

Assignment 4.2 Answer the following questions: 

1. What is business tourism? 

2. What do tourist companies try to provide tourists with? 

3. Who are business travelers? 

4. What do they travel to attend? 

5. What has become a very important part of business traveling? 

6. What do tourist companies provide business travelers for? 

7. What kind of services will tourist companies provide in future? 

8. Will they arrange excursions to famous sights? 
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Assignment 4.3 Complete the sentences: 

1. Business tourism is a travel for … 

2. Traveling on business has become one of the main …  

3. Nowadays the tourist companies try to provide business travelers with all 

…  

4. Business travelers are businessmen and government …  

5. They often travel to attend a seminar, a conference, an international … 

6. Convention tourism, including visiting seminars and conferences has 

become a very important part of …  

 

Assignment 4.4 Insert the appropriate words from the list: 

trade, airplanes, services, the main sectors, exhibition, officials, 

compartments, provide, purposes, faxes, E-mail and telephone communications, 

a very important part, environment, secretarial services, comfortable business, 

to attend, airports 

 

1. Business tourism is a travel for business … .  

2. Traveling on business has become one of … of the travel industry.  

3. Nowadays the tourist companies try to … business travelers with all the 

possible facilities for a … business journey with … away from other 

travelers, international telephone calls, tasty meals when they want to, and 

in general a greater control over their… . 

4. Business travelers are businessmen and government … . 

5. They often travel … a seminar, a conference, an international … or a … 

fair.  

6. Convention tourism, including visiting seminars and conferences has 

become … of business tourism. 

7. There are a lot of tourist companies now providing travellings and other 

… for business tourists.  

8. They offer … for them.  

9. They also provide business tourists with …, answering services, business-

meeting arrangements. 
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10. Usually …, hotels and even … provide business facilities for business 

travelers. 

 

Assignment 4.5 Translate the following sentences from Russian into 

English: 

1. Деловой туризм – это путешествие с целью заниматься бизнесом. 

Деловой туризм стал одним из основных секторов индустрии 

туризма. 

2. В наши дни туристические компании стараются обеспечить бизнес-

туристов всеми возможными средствами для комфортного делового 

путешествия. 

3. Туристы обычно путешествуют для того, чтобы посетить семинар, 

конференцию, международную выставку или торговую ярмарку. 

4. Туркомпании предлагают туристам факсы, электронную почту, 

телефонную связь. Они также обеспечивают их услугами секретаря, 

автоответчиком, организацией деловых встреч. 

5. В будущем туркомпании будут не только обеспечивать их 

первоклассными услугами, но и собирать для них информацию о 

рынках и торговых ярмарках, экономическую информацию, 

организовывать переговоры. 

 

 

TEXT 5. INCENTIVE TOURISM 

VOCABULARY. LEARN THE WORDS: 

Reward, a gift, cash, challenge, to demand, personal achievement, to reduce, 

taxation deductions, mundane items, to share, sparkle, the annual leave, the 

prestige, the involvement 

 

Assignment 5.1 Read and translate the text 

Incentive tourism is a travel offered to employees as a reward for good 

results in their work. 

A holiday given as a price has more motivating power than rewarding 

employee with a gift or cash. It happens because the employee enjoys a 
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challenge presented by his company. He welcomes the competition as it shows 

that he has a position in the company that demands personal achievement. 

If the employee is offered cash as a reward, it is sure to be reduced by 

taxation deductions, spent on mundane items at home, or paid into the bank. It is 

quite clear that it is not very exciting. But if it is a free trip to a place the 

employee would never have thought of visiting together with colleagues from 

work whose company is enjoyed but usually not shared out of office hours, all 

this can add a sparkle to the reward. 

The incentive trip does not come of the annual leave. 

There is an opportunity to take the family. All together with the prestige 

of being offered an exotic trip for the achieved results in one´s work, it makes 

incentive travel very attractive. 

This kind of trip always requires the involvement of a tour operator and a 

travel agency to organize a trip. 

 

Assignment 5.2 Answer the following questions: 

1. What is incentive tourism? 

2. Why does it have more motivating power than rewarding the employee 

with a gift or cash? 

3. Why does it happen? 

4. Why does the employee welcome the competition? 

5. Is it exciting if the employee is offered cash as a reward? 

6. What can add a sparkle to the reward? 

7. Does the incentive trip come of the annual leave? 

8. What makes incentive trip very attractive? 

9. What does the incentive trip usually require? 

 

Assignment 5.3 Insert the appropriate words from the list: 

Reward, challenge, taxation deductions, mundane items, the annual 

leave, the prestige, the involvement, welcomes, motivating power, sparkle, 

exciting 

1. Incentive tourism is a travel offered to employees as a … for good results 

in their work. 
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2. A holiday given as a price has more … than rewarding employee with a 

gift or cash. 

3. It happens because the employee enjoys a … presented by his company. 

4. He … the competition as it shows that he has a position in the company 

that demands personal achievement. 

5. If the employee is offered cash as a reward, it is sure to be reduced by… , 

spent on … at home, or paid into the bank. 

6. It is quite clear that is not very… . 

7. All this can add a … to the reward. 

8. The incentive trip does not come of… . 

9. This kind of trip always requires … of a tour operator and a travel agency 

to organize a trip. 

 

Assignment5.4 Translate the following sentences from Russian into English: 

1. Поощрительный туризм имеет большую мотивацию, чем 

награждение служащего подарком или наличной суммой денег. 

Такой вид поощрения ему намного приятнее, потому что показывает, 

что его положение в компании требует от него персональных 

достижений. А поощрительный тур – это путешествие, 

предложенное сотруднику как вознаграждение за хорошие 

результаты в работе. 

2. Поощрительный тур – это бесплатное путешествие с коллегами по 

работе, чья компания ему очень приятна, в такие места, о посещении 

которых он даже и не мечтал. Все это придает особую значимость 

поощрению. 

3. Поощрительный тур не является ежегодным отпуском. Это 

дополнительный отдых, где есть возможность взять с собой семью. 

Все это делает поощрительный туризм очень привлекательным. 
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Assignment5.5 Read the text 

HOLIDAYS OUT OF THIS WORLD! 

August is holiday time and people are looking for adventure! Maybe you 

have already climbed the highest mountain or swim in the bluest sea. What’s 

next? How about a flight into space? It will soon be possible. 

The American space programme, NASA, put the first man on the Moon 

on 20 July 1969. But the Russians successfully took the first tourist into space 

on 28 April 2001. Dennis Tito, a rich American, paid $20 million for his 

holiday. He spent six days inside the International Space Station (ISS) and loved 

it! 'I spent sixty years on Earth and eight days in space,' said Tito, 'it was two 

different lives!' 

NASA’s citizen-astronaut programme stopped in 1986 after the space 

shuttle Challenger accident. The world watched as a teacher, Christa McAuliffe, 

died with the astronauts. Tito understood the dangers. If people accept the 

dangers, they should have permission to fly, he says. NASA believes that the 

safety of the space vehicles is still too low. And it wants to see lower costs 

before it sends more citizens into space. 

Thousands of people want to go into space, especially from America and 

Japan. Sub-orbital flights to space hotels will offer great views of Earth and the 

stars. The view from your window will change quickly as you go round the 

Earth every ninety minutes. Don’t forget your camera! You can also enjoy space 

sports in zero gravity – floating and turning through space like a bird! Eating 

will be funny too – can you imagine playing with blobs of water and floating 

food? And if you want to learn more about space, perhaps you will help with 

space exploration! One thing is sure – if a lot of people go, it will become 

cheaper. And remember, not long ago man flew in an aeroplane for the first 

time. Today nearly everybody flies and thinks nothing of it! 

But is space for exploration or for fun? Some people in NASA attack the 

idea of sending tourists into space. 'If we really want to learn about space we 

should spend the money on robots,' they say. It is true that robots are cheaper 

and faster than people in space. But others disagree. 'Space tourism is the only 

way that space activities can make money,' they say, 'it’s the best way forward.' 
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A holiday in space is no longer an impossible dream. Will you be ready 

to go when the first space hotel opens? 

 

Assignment 5.6 True or False?  

1. The first tourist in space was a Russian.  

2. NASA put the first man on the Moon.  

3. The US government paid $20 million for Dennis Tito’s trip.  

4. Tito thinks ordinary citizens should go into space if they want to.  

5. NASA’s citizen-astronaut programme was not successful.  

6. In NASA’s opinion, space vehicles need to be much safer and trips much 

cheaper.  

7. People, food and water float in the air when there is zero-gravity.  

8. Astronauts are cheaper than robots for space exploration.  

 

Assignment 5.7 Retell the text 

 

TEXT6. FAMILIARIZATION TOURISM 

VOCABULARY. LEARN THE WORDS: 

familiarization tour, incentive tourism, staff, educational tours, to get familiar 

with, to get acquainted with, local facilities, local attractions, personal 

experience, to promote, a benefit, a new destination, to be popular 

 

Assignment 6.1 Read and translate the text 

Familiarization tour is another part of incentive tourism. It means that a 

tourist or a business company sends its staff on education tour to other business 

companies in different destinations. The main purpose of an educational tour is 

to get familiar with the kind of service provided by different tour operators. 

During these tours the company managers get acquainted with local 

facilities, hotels, restaurants and local attractions. They study the practice of the 

tour operators or local agencies. The main purpose of travel staff on a 

familiarization or FAM tour is to get necessary knowledge from personal 

experience. After the familiarization tour the travel agency clerks know better 

what to offer and what to explain to the customers about the destination. 
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If a tour operator wants to promote a new destination he should organize 

a familiarization tour for the staff of different travel agencies that will sell this 

destination to customers. So a FAM tour is an incentive to the travel agency 

staff and a benefit to the tour operator who organizes this tour. 

FAM tours are very popular and they will become even more popular in 

future. 

 

Assignment 6.2 Answer the following questions: 

1. What is a familiarization tour? 

2. What does a tourist company do? 

3. What is the main purpose of an educational tour? 

4. What do the company managers do during these tours? 

5. Do the company managers study the practice of their tour operators? 

6. What is the main purpose of the travel staff? 

7. What do the travel clerks know better after FAM tours? 

8. What is a FAM tour to the travel agency staff and to the tour operator? 

9. Are FAM tours popular now? 

10. Will they be popular in future? 

 

Assignment 6.3 Insert the appropriate words from the list: 

popular, educational, to promote, personal, familiarization, acquainted, 

to explain, a benefit 

1. … tour is another part of incentive tourism. 

2. It means that a tourist or a business company sends its staff on … tours. 

3. During these tours the company managers get … with local facilities, 

hotels, restaurants and local attractions.  

4. The main purpose of travel staff on a familiarization or FAM tour is to get 

necessary knowledge from … experience. 

5. After the familiarization tour the travel agency clerks know better what to 

offer and what … to the customers about the destination. 

6. If a tour operator wants … a new destination he should organize a 

familiarization tour. 
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7. So a FAM tour is an incentive to the travel agency staff and … to the tour 

operator who organizes this tour. 

8. FAM tours are very popular and they will become even more … in future. 

 

Assignment 6.4 Complete the sentences: 

1. Familiarization tour is another part of …  

2. The main purpose of an educational tour is to get familiar with …  

3. During these tours the company managers get acquainted …  

4. They study the practice of …  

5. The main purpose of travel staff on a FAM tour is …  

6. After the FAM tour the travel agency clerks know better what to …  

7. To promote a new destination a tour operator organizes a familiarization 

tour for the staff that will sell … . 

 

Assignment 6.5 Translate the following sentences from Russian into 

English: 

1. Ознакомительный тур – это часть поощрительного туризма. Это 

означает, что туркомпания посылает своих служащих в 

образовательный тур в другие компании в различных турцентрах. 

2. Основной целью ознакомительного туризма является знакомство со 

всеми видами услуг, предоставляемых различными туроператорами. 

3. Во время этих туров менеджеры компании знакомятся с местными 

условиями, отелями, ресторанами и местными 

достопримечательностями. Они изучают практику туроператоров и 

местных турагентств. Основная задача служащих в ознакомительном 

туре – получить необходимые знания о турцентре, исходя из 

собственного опыта. 

4. Ознакомительный тур – это поощрение для сотрудников 

туркомпании и выгодное мероприятие для туроператора, 

организующего тур. 
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Assignment 6.6 Read the text 

Tourists help save the world 

Ecotourism is tourists travelling to natural areas and enjoying themselves 

without spoiling the places they visit. In fact, ecotourists help look after areas of 

great beauty. It sounds a very good thing. 

The United Nations says that ecotourism is important for three things: to 

conserve animals and plants, to help conserve the environment by bringing in 

money, jobs and business and to share these out to local people 

Ecotourism is popular with students. They want to travel cheaply, they 

want to help the environment, they want to visit exciting places and they are 

able to spend some months away from home. They also bring their own 

knowledge. Some of the work volunteers do, is to find information about the 

area. Scientists and governments use the information to make plans. Other work 

is looking after animals, building bridges and clearing lakes. 

This may not sound like a holiday, but the volunteers have a great time. 

They live in exciting places. The work is part of the holiday. 'I liked hard work 

and getting dirty,' said one student, who stayed free in Hungary for a year and 

worked on a farm. 

A group called Earthwatch have worked in 118 countries in 30 years. It 

has trained teachers, scientists and volunteers and helped, for example, turtles in 

the Virgin Islands. The money that Earthwatch receives, goes to local people in 

different ways. Of the money from a volunteer, 58% goes towards a scientist's 

work. 

Botswana's second largest park, Chobe, collects $1.5 million a year from 

tourists. Ecuador gets Ј100 million a year from visitors to the Galapagos. 

Governments welcome tourists because they bring money and employment to 

their country. But some governments are more interested in tourists than the 

local people. Homes were destroyed by the Taal volcano in the Philippines so 

that ecotourists could stay there. In Bangladash, in Moulvibaza, 1,000 families 

are losing their land to make way for an ecopark. 

Other problems are in the news this summer. Monkeys in east Africa are 

catching illnesses from humans. At Chobe, the animals are thought to have 

become ill from rubbish outside the building where tourists were staying. 
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Ecotourism is very important and will become more important after 

2002, as more people travel. Ecotourism helps us to find the balance between 

man and nature and between business and looking after the environment. 

 

Assignment 6.7 Find sentences in the text to support these facts. 

1. The United Nations says that ecotourism is important. 

2. Students like ecotourism. 

3. Groups like Earthwatch help local people. 

4. Governments make a lot of money from tourists. 

5. Some governments do not look after their people. 

6. Some wild animals are ill because tourists live near them. 

7. Ecotourism is a good thing. 

8. Tourism is a bad thing. 

 

Assignment 6.8 Retell the text 

 

Assignment 6.9 Points to discuss 

1. Imagine that you are a leisure tourist. Say what facilities you would like 

to have at the resort hotel for a good rest. 

2. Speak on the policy of the tourist company providing services for 

business tourists. 

3. You are a tarvel agent. Elicit advantages and disadvantages of different 

types of tourism to your client. 

4. You are an executive director of a new conpany. Present activities of your 

company. Speak about: types of tourism offered, tour packages and 

included services, popular traveling programmes. 

5. Compare and contrast different types of tourism. Choose your favourite 

one. 
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PART III. TRANSPORTATION IN TOURISM. 

 

TEXT 1. TRAVELLING BY RAILWAY 

 

VOCABULARY TO USE 

A mode of transportation, efficient, extensive, the Eurail pass, to be valid, 

specified periods, outside, speed, seating areas, to make the different class 

choice, a bunk, wagon-lit, passenger vehicle, overall, transit time, reliability, 

adverse weather conditions, bullet train, virtually, intercity trains, carriage, to 

convert, sleeping accommodation, to vary, considerably, availability, 

accommodation safety, validity, to change, to confirm, place of issue. 

Assignment 1.1 Read and translate the text: 

In many countries in Europe, Asia, In the United States and Canada 

trains present a major mode of transportation. Most foreign trains are run by 

their governments, which view efficient and extensive passenger train service as 

necessary to their people. This is a very popular form of mass transportation. In 

the European countries rail transportation is rather economical. In Europe 

tourists usually buy The European rail pass (Eurailpass), which is used for 

traveling in the 16 European countries of Germany, France, Spain, Portugal, 

Switzerland, Austria, Greece, Italy, Luxembourg, The Netherlands, Sweden, 

Belgium, Finland, Norway, Denmark and Ireland. The Eurailpass is valid for 

specified periods such as 15 or 21 days or one or three months. The pass is sold 

to tourists only outside Europe usually through a travel agent. European 

residents are required to purchase a local pass. 

European trains differ from trains in North America in speed, seating and 

sleeping areas. For example, The Tres Grande Vitesse (TGV), a long-distance 

train, operates between Paris and Lyons and on to Mrseilles at speed of 175 to 

250 miles per hour. Even at high speeds, the train is smooth enough for a glass 

of wine to sit on the table undisturbed. In seating and sleeping areas, most 

European trains are divided into first- and second class sections, with price and 

comfort making the different class choice. Passengers can pay an additional fee 

to reserve a couchette or a bunk in a second class compartment or a wagon-lit, 

which is a private sleeping compartment for one or two people in first class. 
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The Eurotunnel which opened in 1993 in Europe is a tunnel between 25 

and 45 meters below the sea bed. It operates between Folkestone in the United 

Kingdom and Sangette in France. Passenger vehicles and their occupants are 

transported through the tunnel in enclosed wagons which are brightly lit and 

airconditioned. The overall transit time for passenger vehicles through the 

system from entrance to exit of the terminal is between 50 and 80 minutes. 

Speed and reliability appeal to many travelers because the Eurotunnel trains are 

not effected by adverse weather conditions. 

The Japanese National Railroad (JNR) began the bullet train in 1964 

between Tokyo and Osaka for the Olympics. The bullet trains called MAGLEV 

(Magnetic Levitation trains) travel faster than 100 miles per hour and they have 

reduced the normally 18-hour trip to 3 hours and 10 minutes. The service and 

speed of the Japanese railroads have virtually stopped the airline industry from 

making any headway in Japan. The bullet and intercity trains are the only trains 

in the system which operate in the black. As a result JNR was divided into six 

regional passenger companies (collectively called Japan Railways) in 1987. A 

separate company leases the three bullet trains.  

Other popular foreign railways are the Orient Express from Paris to 

Istanbul, “The Palace on Wheels” in India which is a deluxe train made up of the 

original carriages used by Indian princes, and the Blue Train from Capetown to 

Pretoria in South Africa. 

In Russia there is the Trans-Siberian Special from Moscow to China. 

The trains in Russia have got “Soft class” which is equivalent to first class 

providing upholstered seats and “Hard class” equivalent to second class with 

plastic or leather seats which convert to sleeping accommodation for night travel 

as sometimes it takes several nights to get to the destination. 

For travel in foreign countries rail provides the opportunity to view the 

land and people from comfort of a train while reaching the final destination 

rested and relaxed. Generally most countries around the world offer rail travel 

but the class of services varies considerably from country to country. Travel 

agents should always check frequency of service, availability of 

accommodation, safety and standards before recommending the rail service to 

their clients. 
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To make a reservation requiring a seat or sleeping accommodation the 

travel agent would use a computer, checking availability and making the 

reservation by telephone, fax or E-mail. 

Often a reservation is not required but a railway ticket is necessary. The 

clerk is required to complete each information section of the ticket stating the 

name of the section of departure and arrival, date of travel, validity of ticket, 

class of travel, description of fare, for example, ordinary single, city saver. 

ordinary return, number of adults and children, total of fare charged and your 

travel agency code number confirming place of issue. 

 

Assignment 1.2 Answer the following questions: 

1. Where do trains present a major mode of transportation? 

2. Whom are most foreign trains run by? 

3. In which countries is the Eurailpass the tourist´s answer for traveling? 

4. Where and how is the pass sold? 

5. What are European residents required to purchase? 

6. In what way do European trains differ from trains in North America? 

7. Is the Tres Grande Vitesse smooth enough? 

8. Into what sections are most European trains divided in seating and 

sleeping areas? 

9. What makes the different class choice? 

10. What can passengers reserve? 

11. What did the JNR begin in 1964? 

12. What are the bullet train´s specifications? 

13. What has virtually stopped the airline industry from developing in Japan? 

14. What trains operate in the black in Japan? 

15. Why was JNR divided into six regional passenger companies in 1987? 

16. What are the other popular foreign railways? 

17. What are the Russian popular railways and trains like? 

18. What does railway provide for travel in foreign countries? 
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Assignment 1.3 Use the appropriate words from the list: 

The European rail pass, an additional fee, valid, a major mode of 

transportation, view, mass transportation, to purchase, passenger vehicles, a 

tunnel, seating and sleeping, reliability, lit and airconditioned.  

 

1. In many countries in Europe, Asia, In the United States and Canada trains 

present … . 

2. Most foreign trains are run by their governments, which … efficient and 

extensive passenger train service as necessary to their people.  

3. This is a very popular form of … .  

4. In Europe tourists usually buy … (Eurailpass), which is used for traveling 

in the 16 European countries. 

5. The Eurailpass is … for specified periods such as 15 or 21 days or one or 

three months.  

6. European residents are required … a local pass. 

7. European trains differ from trains in North America in speed, … areas. 

8. Passengers can pay … to reserve a couchette or a bunk in a second class 

compartment or a wagon-lit, which is a private sleeping compartment for 

one or two people in first class. 

9. The Eurotunnel which opened in 1993 in Europe is … between 25 and 45 

metres below the sea bed. 

10. Passenger vehicles and their occupant are transported through the tunnel 

in enclosed wagons which are brightly … . 

11. The overall transit time for … through the system from entrance to exit of 

the terminal is between 50 and 80 minutes.  

12. Speed and … appeal to many travelers because the Eurotunnel trains are 

not effected by adverse weather conditions. 

 

Assignment 1.4 Match the beginnings and the end of the sentences: 

1. In many countries in Europe, Asia, 

In the United States and Canada trains 

present 

a. outside Europe to tourists usually 

through a travel agent 

2. Most foreign trains are run by their b. enclosed wagons which are brightly 
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governments, which view efficient and 

extensive passenger train service  

lit and airconditioned 

3. In Europe tourists usually buy 

Eurailpass, which is  

c. as necessary to their people 

4. The pass is sold only d. to purchase a local pass 

5. European residents are required  e. used for traveling in the 16 European 

countries 

6. In seating and sleeping areas, most 

European trains are divided into  

f. a major mode of transportation 

7. The Eurotunnel which opened in 

1993 in Europe is a  

g. the Orient Express from Paris to 

Istanbul, “The Palace on Wheels” in 

India and the Blue Train from 

Capetown to Pretoria in South Africa 

8. The trains in Russia have got “Soft 

class” which is  

h. tunnel between 25 and 45 meters 

below the sea bed 

9. Passenger vehicles and their 

occupant are transported through the 

tunnel in  

i. equivalent to first class providing 

upholstered seats 

10. Other popular foreign railways are  j. first- and second class sections, with 

price and comfort making the different 

class choice 

 

Assignment 1.5 Translate the following sentences from Russian into 

English: 

1. Во многих странах Европы, Азии, в США и Канаде поезда являются 

одним из основных средств перевозки. 

2. В большинстве зарубежных стран железнодорожными компаниями 

управляет правительство, которое рассматривает надежную и 

разветвленную систему пассажирских перевозок железнодорожным 

транспортом как одну из самых необходимых для населения. Это 

одна из самых популярных форм массовых перевозок. 

3. Европейские поезда отличаются от поездов в Северной Америке 

скоростью, местами для сидения и спальными местами. 
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4. По зонам для сна и сидения большинство европейских поездов 

делятся на вагоны первого и второго класса, которые отличаются 

ценой и уровнем комфорта. 

5. Пассажиры могут дополнительно оплатить бронирование спального 

купе или полки в купе второго класса или в купе первого класса. 

6. Евротуннель, открывшийся в 1993 году в Европе, находится на 

глубине от 25 до 45 метров ниже уровня моря. 

7. Пассажиры путешествуют через туннель в закрытых вагонах, 

которые ярко освещены и оборудованы кондиционерами. 

8. Общее время проезда пассажирских поездов через систему туннеля 

от въезда до выезда из терминала составляет от 50 до 80 минут. 

 

Assignment 1.6 Read the dialogues and translate them: 

1 

MR. BROWN: I want to book two first-class tickets to Paris for 

tomorrow. 

CLERK: Sorry, we are all booked up. 

MR. B.: When is the next train to Paris? 

C.: On Monday. Will that do? 

MR. B.: What time does it leave at? 

C.: At 7 a. m.  

MR. B.: On what track does it leave? And what platform does it start 

from? 

C.: I am sorry, I haven´t got such information. You should look out this 

train. The timetable is over there. You may also consult in the information 

office. 

MR. B.: Thanks. I´ll get consultation later. Can I have an upper and a 

lower berths? 

C.: Yes, please. Singles or returns? 

MR. B.: Singles, please. 

C.: Here you are. Sleeper 5, compartment 8. 

MR. B.: Thanks. Can I pay by credit card? 

C.: Of course. 
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2 

MR. PARKER: We shall have to hurry if we are going to catch the train. 

What´s Robert doing? 

MRS. PARKER: Robert´s gone to the station with some luggage. He´s 

meeting us on the platform. 

MR. P.: Don´t pack that book, you´ll want it in the train. 

MRS. P.: I wonder whether we shall be able to buy something to eat 

there. 

MR. P.: It´s going to be a lovely day. Are you ready? 

MRS. P.: Yes, come along now. Are you sure you´ve got the tickets, 

Helen? 

MR. P.: Oh, I think I´ve left them on the table. 

MRS. P.: I´ll go in and get them. 

MR. P.: No, it´s all right, here they are in my pocket. 

 

3 

John: Oh, it´s a pity. The train has pulled out. We´ve missed it. We 

might train as far as London, and walk the rest of the way… You´ve looked out 

a train, of course? 

FRED: No, I meant to look trains up, but I couldn´t find my timetable . 

J.: It´s  a pity you didn´t. I don´t see the joke of waiting three quarters of 

an hour at the station.  

F.: There is no need to worry. Trains run every few minutes. 

J.: No, they don´t go to London… I´d better go to the booking service 

and get tickets. 

(They arrive at the station) 

Passengers are requested to arrive at platform No.4, train No56 to London. The 

departure time is 3 p. m. 

J.: I´ve just booked single tickets for the 3 o´clock train to London. Our 

train is due in ten minutes, so we shall have to be quick about it. 

F.: I´m going to take our luggage from the cloak-room. wait for me 

please. I´ll be back in a minute. 

J.: Come along! Jump up! Well, we´ve just made it!  

F.: This is our compartment. Where shall we put our luggage? 
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J.: Under the lower berth. And that bag can be put on the luggage rack. 

F.: That´s right. What time do we arrive at? 

J.: According to the timetable at 9. 15 a.m. I hope our train will keep to 

schedule. 

F.: I don´t think so. Trains can be behind schedule. Where are the 

tickets? We must produce them to a ticket collector. 

J.: Don´t worry. They are in my pocket. 

 

Assignment 1.7 Continue the dialogues 

1 

MISS B.: When does the last train for London leave? 

CLERK: Just a minute, please. It leaves at 1 p. m. 

MISS B.: Can I have a lower berth? 

C.: I am sorry, I have got only an upper berth left. Will that do? 

2 

Mr. B.: We shall have to hurry if we are going to catch the train. 

MRS. B.: Don´t pack that book, you´ll want it in the train. 

MR. B.: Come along, now. Are you sure you´ve got the tickets, Helen? 

3 

I.: I´ve just booked return tickets for the 3 o´clock train. Our train´s due 

in ten minutes. 

F.: I´m going to take our luggage from the cloak-room. Wait for me here, 

please. I´ll be back in a minute. 

I.: Come along! Jump up! Well, we´ve just made it! 

 

Assignment 1.8 Reconstruct the following situations into dialogues 

1. Imagine that you are at the information office of some railway station and 

you want some information about the trains. 

2. Mr. T´s train leaves in a few minutes. He hails a porter and asks him to 

take his trunks, suitcases to his compartment. 

3. You and your friend missed the train. You are going to take return tickets 

for the next train. 
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TEXT 2. BUS TRAVEL IN TOURISM 

 

VOCABULARY TO USE 

horse-drawn coaches, inner cities, gasoline-powered, mass transportation, inner 

city movement, short- and long-distance scheduled services, charter services, 

motor coach industry, uncelebrated areas of travel, exciting changes, expansion, 

ridership, an energy crunch, promotional strategies, good value, routing 

procedures, luxury coaches, lavatories, smooth rides, swivel seats, mystery tour, 

the lack of expectations, tour operator marketing strategy, tour arrangements,  

 

Assignment 1.1 Read and translate the text: 

Buses got their start as horse-drawn coaches in the inner cities of Europe 

and North America. The first gasoline-powered bus began service in Germany in 

the early 1900s – and was used for inner city mass transportation. Today most 

buses are still used for inner city movement, but the industry has expanded to 

include short- and long-distance scheduled services, charter services and tours. 

The motor coach or bus industry, though one of the most uncelebrated areas of 

travel, is not subject to any exciting changes and expansions. This statement is 

based on the increased interest in bus tours and the comfort factor now seen in 

buses, or motor coaches. The industry is looking promising but it has not always 

been that way. 

The use of buses increased its ridership everywhere in the world in times 

of an energy crunch such as in 1973 and 1979. After this time the industry 

changed dramatically. New tour companies entered the marketplace nearly every 

day for months. 

For example, Greyhound, the largest single bus company, which 

provides nationwide routes in the US, is now operating a system that is 22 

percent bigger than it was in 1989. The reorganization of Greyhound continues. 

Promotional strategies stress the reasons why people take a bus over 

other modes of transportation. These reasons are that a bus has good value, 

better access than other transportation modes, easy ticket and routing 

procedures, good sightseeing along its routes arrangements for large groups to 

take the same bus whether it is a charter, tour or scheduled bus. 
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The bus itself has undergone many changes to improve the likelihood of 

increased passenger loads. Buses have become luxury coaches with larger 

windows for viewing, seats that are versatile in comfort and size, lavatories with 

more space and smooth rides under almost any mad conditions. Some buses 

have swivel seats and tables that can be placed between seats for eating and 

entertainment. 

The price of a package tour is relatively low in comparison to the 

individual´s planning and traveling time and cost. Keeping the price competitive 

convinces more people that the convenience of having everything arranged is 

well worth the relatively minor additional investment. 

Another marketing strategy used by some tour companies is the mystery 

tour, in which the consumer agrees to the planned tour without prior knowledge 

of the destination. The traveler is told what type of clothing to carry ( such as 

swimsuits and shorts for warm weather destinations or jackets and gloves for 

colder weather destinations) but is not told the exact place. The excitement of 

not knowing where one is going has caught on as a very popular tour. Perhaps a 

great deal of the mystery tour success is attributable to the lack of expectations 

for the trip. Because travelers cannot have expectations of the destination or the 

route almost everything is acceptable to them. 

Another tour operator marketing strategy is to use the services of a travel 

agent increasingly in tour arrangements. In the past most tour companies tried to 

sell the tours themselves without assistance of travel agents. Several companies 

have now developed strong travel agent programs that include agent 

commissions for each tour sold. The cooperative effort should increase revenues 

for both parties. 

 

Assignment 2.2 Answer the following questions: 

1. Where and how did buses get their start? 

2. When did the first  gasoline-powered bus begin service? 

3. What does the industry include today? 

4. What is the motor coach subject to ? 

5. What is this statement based on? 

6. What did the use of buses increase? 
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7. What kind of company is Greyhound? 

8. What do promotional strategies stress? 

9. How has the bus changed to improve services? 

10. What kind of buses have we got nowadays? 

11. How much does the bus package tour cost? 

12. What is special about mystery tour? 

13. What is another tour operator marketing strategy? 

14. What have several companies now developed? 

15. What should increase revenue for both parties? 

 

Assignment 2.3 Match the beginnings and the end of the sentences: 

1. Buses got their start as horse-drawn 

coaches in the  

a. short- and long-distance scheduled 

services, charter services and tours 

2. The first gasoline-powered bus 

began service in  

b. is now operating a system that is 22 

percent bigger than it was in 1989 

3. Today the bus industry has 

expanded to include  

c. take a bus over other modes of 

transportation 

4. The motor coach or bus industry. d. to use the services of a travel agent 

increasingly in tour arrangements 

5. Greyhound, the largest single bus 

company,  

e. inner cities of Europe and North 

America 

6. Promotional strategies stress the 

reasons why people  

f. to sell the tours themselves without 

assistance of travel agents 

7. The bus itself has undergone many 

changes to improve  

g. Germany in the early 1900s – and 

was used for inner city mass 

transportation 

8. Buses have become luxury coaches 

with  

h. the mystery tour, in which the 

consumer agrees to the planned tour 

without prior knowledge of the 

destination 

9. Another marketing strategy used by 

some tour companies is  

i. is not subject to any exciting changes 

and expansions 

10. Another tour operator marketing j. agent commissions for each tour sold 
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strategy is  

11. In the past most tour companies 

tried  

k. the likelihood of increased passenger 

loads 

12. Several companies have now 

developed strong travel agent 

programs that include  

l. larger windows for viewing, seats 

that are versatile in comfort and size, 

lavatories with more space and smooth 

rides under almost any mad conditions 

 

Assignment 2.4 Define whether these sentences are true to the fact or not. 

Mark them “T” or “F”: 

1. Buses got their start as horse-drawn coaches in the coast cities of Europe 

and North America.  

2. The first gasoline-powered bus began service in Russia in the early 1900s 

– and was used for inner city mass transportation.  

3. Today most buses are still used for inner city movement, but the industry 

has expanded to include short- and long-distance scheduled services, 

charter services and tours.  

4. The motor coach or bus industry, though one of the most uncelebrated 

areas of travel, is not subject to any exciting changes and expansions.  

5. This statement is based on the decreased interest in bus tours and the 

comfort factor now seen in buses, or motor coaches. 

6. The use of buses increased its ridership everywhere in the world in times 

of an energy crunch such as in 1973 and 1979. 

7. Greyhound, the largest single bus company, which provides nationwide 

routes in the Germany, is now operating a system that is 22 percent bigger 

than it was in 1989. 

8. Promotional strategies stress the reasons why people take a bus over other 

modes of transportation.  

9. These reasons are that a bus has good value, better access than other 

transportation modes, easy ticket and routing procedures, good 

sightseeing along its routes arrangements for large groups to take the 

same bus whether it is a charter, tour or scheduled bus. 
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10. The bus itself hasn´t undergone many changes to improve the likelihood 

of increased passenger loads. 

11. The price of a package tour is high in comparison to the individual´s 

planning and traveling time and cost.  

12. Keeping the price competitive convinces few people that the convenience 

of having everything arranged is well worth the relatively minor 

additional investment. 

13. Another marketing strategy used by some tour companies is the mystery 

tour, in which the consumer doesn´t agree to the planned tour without 

prior knowledge of the destination. 

14. Another tour operator marketing strategy is to use the services of a travel 

agent increasingly in tour arrangements.  

15. In the past most tour companies tried to sell the tours themselves with 

assistance of travel agents. 

16. Several companies have now developed strong travel agent programs that 

don´t include agent commissions for each tour sold. 

 

 

 

Assignment 2.5 Use the appropriate words from the list: 

subject, good value, swivel seats and tables, dramatically, luxury 

coaches, the likelihood, modes of transportation, the marketplace, an energy 

crunch, the comfort factor, short- and long-distance, inner city, horse-drawn 

coaches 

1. Buses got their start as … in the coast cities of Europe and North 

America.  

2. The first gasoline-powered bus began service in Russia in the early 1900s 

– and was used for … mass transportation.  

3. Today most buses are still used for inner city movement, but the industry 

has expanded to include … scheduled services, charter services and tours.  

4. The motor coach or bus industry, though one of the most uncelebrated 

areas of travel, is not … to any exciting changes and expansions.  
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5. This statement is based on the decreased interest in bus tours and … now 

seen in buses, or motor coaches. 

6. The use of buses increased its ridership everywhere in the world in times 

of … such as in 1973 and 1979. 

7. After this time the industry changed …  

8. New tour companies entered … nearly every day for months. 

9. Promotional strategies stress the reasons why people take a bus over other 

… .  

10. These reasons are that a bus has … , better access than other 

transportation modes, easy ticket and routing procedures.  

11. The bus itself hasn´t undergone many changes to improve … of increased 

passenger loads. 

12. Buses have become … with larger windows for viewing, seats that are 

versatile in comfort and size, lavatories with more space and smooth rides 

under almost any mad conditions.  

13. Some buses have … that can be placed between seats for eating and 

entertainment. 

 

 

 

Assignment 2.6 Translate the following sentences from Russian into 

English: 

1. Первый автобус на бензиновом двигателе появился в Германии в 

начале XIX века и использовался для внутригородских массовых 

пассажирских перевозок. 

2. Сегодня большинство автобусов все еще используется в качестве 

внутригородского транспорта, хотя транспортная индустрия 

расширилась и включает в себя маршрутные перевозки как на 

короткие, так и на длинные расстояния, чартерное обслуживание и 

туристические перевозки. 

3. Использование автобусов для перевозок расширилось во времена 

энергетического кризиса 1973-1979 г.г. После этого туристическая 
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индустрия сильно изменилась. Новые туркомпании появлялись на 

рынке почти каждый день в течении многих месяцев. 

4. Стратегии по продвижению этого вида транспортных услуг 

выделяют причины, почему люди предпочитают автобус другим 

видам транспорта. 

5. Автобусы стали хорошо оборудованными и более доступными, чем 

другие виды транспорта, кроме того, приобрести билеты на любой 

маршрут достаточно легко. 

6. Цена автобусного тура относительно низка по сравнению с 

индивидуальными поездками. 

 

TEXT 3. AUTOMOBILE, CAR RENTAL INDUSTRY 

AND RECREATION VEHICLE TRAVEL 

 

VOCABULARY TO USE 

Transportation transition, horse-drawn carriages, private automobile ownership, 

travel habits and abilities, car rental industry, to change fleet size, perceptions, 

enhanced trip experience, recreation vehicle, the hassles, the cornerstone, 

whitewater rafting, basics, rural areas, communities, the interstates, scenic 

byways 

 

 

Assignment 3.1 Read and translate the text: 

Transportation transition from horse-driven carriages to private 

automobile ownership changed travel habits and abilities more than other factor 

in tourism, giving families more freedom of movement. No longer were people 

tied to rail and coach schedules. Before the automobile travel patterns were very 

predictable, and resorts and hotels were built along rail line and ports. The 

automobile introduced a more freedom unstructured pattern of travel movements 

never seen before. Motor hotels, motels and attractions sprang up along the 

highways and enjoyed success. 

The car rental industry is highly competitive and profitable. Car rental 

agencies have in-town and suburbs locations. But 80 percent of all car rental 



 

 

51 

 

business takes place at the airport because will pay more for a car rented at an 

airport location than for the one rented from the same company in town. The car 

rental business is rather dynamic because of its ability to change fleet size and 

structure rapidly. Most major car rental agencies get a majority of their rental 

reservations through travel agents rather than walk-ins. marketing strategies in 

the car rental industry include specialized vehicles, fly and drive programs and 

pricing differences such as unlimited mileage for a flat flee. 

The automobile will continue to be a popular mode of travel as long as 

perceptions of its benefits continue. People travel by car rather than by public 

transport because of low cost, especially for three or more people, convenience, 

flexibility in departure and travel times, route, stops, enhanced trip experience, 

easier luggage transport with less restriction, assured transportation on arrival at 

the destination and the opportunity for a relaxing and private atmosphere 

different from everyday business. 

RV (recreation vehicle) travel has all the advantages of the automobile 

plus the convenience carrying one´s home along on the trip. RV travel 

eliminates the hassles and often even the expenses of hotels and restaurants. The 

RV traveler can experience the great outdoors without really leaving the 

conveniences of modern-day life, in some ways providing the best of both 

worlds. 

Automobile travel in Europe and in the United States has a very high 

percentage of all vacation travel and continues to increase. We should first of all 

discuss family vacation trends. The family travel destination are closer to home 

and shorter. The weekend mini vacation is popular and growing even though the 

weekend vacation is still the cornerstone of the auto travel market. Families are 

being drawn to camping, educational trips and theme parks as well as adventure 

trips like whitewater rafting and ecotourism trips. The theme of going back to 

basics has increased travel to rural areas and communities. It has drawn the 

traveler of the interstates to lesser-known areas and communities. Scenic 

byways have become popular transportation routes for family travelers and 

increased tourism dollars in rural communities. 
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Assignment 3.2 Answer the following questions: 

1. What changed travel habits more than other factors in tourism? 

2. What were travelers tied to? 

3. Where were resorts and hotels built before automobile? 

4. What did the automobile introduce? 

5. Where did motor hotels, motels and attractions spring up? 

6. How long will automobile continue to be a popular mode of travel? 

7. What are the latest family vocation trends? 

8. Why do people travel rather by car than by public transport? 

9. What are the advantages of RV travel? 

10. Why are the weekend mini vacations popular and growing? 

11. What kinds of trips are families drawn to? 

12. What have become popular transportation routes for family travelers? 

 

Assignment 3.3 Use the appropriate words from the list: 

all the advantages, educational trips, horse-driven carriages, a very high 

percentage, the conveniences, flexibility, mode of travel, a more freedom, 

predictable 

1. Transportation transition from … to private automobile ownership 

changed travel habits and abilities more than other factor in tourism, 

giving families more freedom of movement.  

2. Before the automobile travel patterns were very …, and resorts and hotels 

were built along rail line and ports.  

3. The automobile introduced … unstructured pattern of travel movements 

never seen before. 

4. The automobile will continue to be a popular … as long as perceptions of 

its benefits continue.  

5. People travel by car rather than by public transport because of low cost, 

convenience, … in departure and travel times, route, stops and enhanced 

trip experience. 

6. RV (recreation vehicle) travel has … of the automobile plus the 

convenience carrying one´s home along on the trip.  
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7. The RV traveler can experience the great outdoors without really leaving 

… of modern-day life, in some ways providing the best of both worlds. 

8. Automobile travel in Europe and in the United States has … of all 

vacation travel and continues to increase.  

9. Families are being drawn to camping, … and theme parks as well as 

adventure trips like whitewater rafting and ecotourism trips. 

 

Assignment 3.4 Match the beginnings and the end of the sentences: 

1. Transportation transition from 

horse-driven carriages to private 

automobile ownership changed 

a. for family travelers and increased 

tourism dollars in rural communities 

2. No longer were people tied  b. along the highways and enjoyed 

success 

3. Motor hotels, motels and attractions 

sprang up  

c. the automobile plus the convenience 

carrying one´s home along on the trip 

4. People travel by car rather than by 

public transport because of  

d. to rail and coach schedules 

5. RV (recreation vehicle) travel has all 

the advantages of  

e. a very high percentage of all 

vacation travel and continues to 

increase 

6. The RV traveler can experience the 

great outdoors without 

f. travel habits and abilities more than 

other factor in tourism, giving families 

more freedom of movement 

7. Automobile travel in Europe and in 

the United States has  

g. the weekend vacation is still the 

cornerstone of the auto travel market 

8. The weekend mini vacation is 

popular and growing even though  

h. low cost, convenience, flexibility, 

enhanced trip experience, easier 

luggage transport with less restriction 

and the opportunity for a relaxing and 

private atmosphere  

9. Scenic byways have become popular 

transportation routes  

i. a popular mode of travel as long as 

perceptions of its benefits continue 

10. The automobile will continue to be  j. really leaving the conveniences of 
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modern-day life, in some ways 

providing the best of both worlds 

 

Assignment 3.5 Translate the following sentences from Russian into 

English: 

1. Изменение способа передвижения повлияло на привычки и 

возможности путешествующих людей больше, чем любой другой 

фактор в туризме, предоставив семьям большую свободу 

передвижения. Люди больше не привязаны к расписанию поездов и 

автобусов. 

2. До автомобиля маршруты путешествий были весьма предсказуемы, а 

курорты и отели строились вдоль железнодорожных линий и 

недалеко  от портов. 

3. Автомобиль представил больше свободы и незапланированных 

маршрутов. Вдоль дорог появились отели и мотели. 

4. Путешествие на автомобиле по Европе и США составляет очень 

высокий процент от всех перевозок и продолжает расти. 

5. Короткие поездки на выходные всей семьей становятся все 

популярнее. 

6. Поездки с ночевкой в кемпинге, образовательные туры, парки 

развлечений, экстремальные виды путешествия и экотуризм также 

являются популярным видом семейного отдыха. 

 

TEXT 4. SEA CRUISE INDUSTRY 

VOCABULARY TO USE 

sea cruise industry, fixed routes, a fixed schedule, vacationers, lack of 

passengers, reposition, tremendous, to occur, fleet, to refurnish, revenue, 

amounts, acquisitions, emergence, coastal areas 

 

Assignment 4.1 Read and translate the text: 

The sea cruise industry got its start when the airlines became a popular 

mode of trans-Atlantic transportation. Up until the late 1950s, ocean liners such 

as the Queen Mary and the Normandie were the only way to travel across the 
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ocean. These ocean liners traveled on a fixed routes and a fixed schedule. When 

air travel became the choice of both business people and vacationers for 

intercontinental transportation, the ocean liners nearly died. There are still a few 

ocean liners for those people who fear flying and have more time. The lack of 

passengers, however, required the shipping companies to take a good look at the 

competition. Although the ships were no longer needed as a major form of 

transportation, they did have alternate uses and could become a resort 

themselves, able to compete with resorts and hotels rather than with airlines. 

This is exactly what happened. 

The slogan “Being here is all the fun” became the major one for the sea 

cruise industry. Cruise lines repositioned the concept of a cruise to be a 

destination resort rather than a mode of transportation. 

With this repositioning a tremendous growth in the industry occurred. In 

1970, only half a million people cruised. In 1991 more than 1million people 

cruised. Twelve new ships were introduced in 1992 alone, bringing the Cruise 

Lines International Association Fleet to 130. By the year 2000 50 more ships 

had been built or refurnished and the passenger volume had more than doubled 

the 1992 volume to 10 million passengers. The increased number of ships is 

expected to add more than 30,000 new jobs. 

The growth trends in cruises are a positive sign for the travel industry. 

When cruise line passenger volumes increase, revenue amounts increase for 

airlines, hotels and restaurants. The positive correlation between passenger 

volume and other portion of the travel industry has encouraged cooperative 

arrangements between cruise lines and other transportation segments such as 

airlines and rail. It has also encouraged cooperative arrangements with resorts 

and attractions. 

Industry experts predict that the future of the cruise industry will bring 

merges and acquisitions as well as the emergence of a few larger lines that will 

tend to dominate the marketplace. Cruise lines are certainly the largest 

component of the cruising industry but smaller cruises on rivers, coastal areas 

and lakes are also common. 
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Assignment 4.2 Answer the following questions: 

1. When did the cruise industry get its start? 

2. How did the ships traveler cross the ocean? 

3. How did the ocean liners travel? 

4. What happened when air travel became the choice for international 

transportation? 

5. What did the lack of passengers require the shipping companies to take? 

6. What did the ships have and what could they become? 

7. What saying became major one for the sea cruise industry? 

8. What did the cruise lines do to be a destination resort? 

9. What occurred with its repositioning? 

10. How many people cruised in 1970? In 1991? 

11. How many new ships were introduced in 1992? 

12. How many ships had been rebuilt or refurnished by the year 2000? 

13. What is the increased number of ships expected to add? 

14. What presents a positive sign for the travel industry? 

15. When do revenue amounts increase for airlines, hotels and restaurants? 

16. What has encouraged cooperative arrangements between cruise lines and 

other transportation segments? 

17. What future do industry experts predict? 

18. What is also common for the cruise industry? 

 

Assignment 4.3 Match the beginnings and the end of the sentences: 

1. The sea cruise industry got its start  a. a fixed routes and a fixed schedule 

2. Up until the late 1950s, ocean liners 

such as the Queen Mary and the 

Normandie  

b. they did have alternate uses and 

could become a resort themselves 

3. These ocean liners traveled on  c. the ocean liners nearly died 

4. When air travel became the choice 

for intercontinental transportation  

d. were the only way to travel across 

the ocean 

5. The lack of passengers, however,  e. the major one for the sea cruise 

industry 

6. Although the ships were no longer f. when the airlines became a popular 
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needed as a major form of 

transportation,  

mode of trans-Atlantic transportation 

7. The slogan “Being here is all the 

fun” became  

g. merges and acquisitions as well as 

the emergence of a few larger lines 

that will tend to dominate the 

marketplace 

8.The increased number of ships is 

expected to  

h. revenue amounts increase for 

airlines, hotels and restaurants 

9. When cruise line passenger volumes 

increase,  

i. cooperative arrangements between 

cruise lines and other transportation 

segments  

10. The positive correlation between 

passenger volume and other portion of 

the travel industry has encouraged  

j. required the shipping companies to 

take a good look at the competition 

11. Industry experts predict that the 

future of the cruise industry will bring  

k. but smaller cruises on rivers, coastal 

areas and lakes are also common 

12. Cruise lines are certainly the 

largest component of the cruising 

industry  

l. add more than 30,000 new jobs 

 

Assignment 4.4 Use the appropriate words from the list: 

to compete, repositioned, the sea cruise industry, alternate uses, a good 

look, fear, vacationers, fixed routes, liners, mode 

1. The sea cruise industry got its start when the airlines become a popular … 

of trans-Atlantic transportation. 

2. Up until the late 1950s, ocean … such as the Queen Mary and the 

Normandie were the only way to travel across the ocean. 

3. These ocean liners traveled on a … and a fixed schedule.  

4. When air travel became the choice of both business people and … for 

intercontinental transportation, the ocean liner nearly died.  

5. There are still a few ocean liners for those people who … flying and have 

more time.  
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6. The lack of passengers, however, required the shipping companies to take 

… at the competition. 

7. Although the ships were no longer needed as a major form of 

transportation, they did have .. and could become a resort themselves, able 

… with resorts and hotels rather than with airlines.  

8. The slogan “Being here is all the fun” became the major one for … . 

9. Cruise lines … the concept of a cruise to be a destination resort rather 

than a mode of transportation. 

Assignment 4.5 What do the following numbers in the text refer to: 

1950, 1970, 1991, 1992, 130, 2000, 50, 10 million, 30000 

 

Assignment 4.6 Translate the following sentences from Russian into 

English: 

1. Организация морских круизов началась, когда авиаперелеты стали 

популярным способом перевозки людей через Атлантику. 

2. Нехватка пассажиров потребовала от судовых компаний обратить 

внимание на конкуренцию. 

3. Растущий спрос на проведение круизов является положительной 

тенденцией в индустрии туризма. 

4. Увеличивающиеся объемы круизных перевозок пассажиров 

увеличивают доходы авиакомпаний, отелей и ресторанов. 

5. Положительное соотношение между объемами пассажирских 

перевозок во время круизов и другими секторами индустрии туризма 

способствовало сотрудничеству между круизными компаниями и 

другими сегментами транспортных перевозок. 

6. Оно также  способствовало сотрудничеству круизных компаний с 

курортами и предприятиями индустрии развлечений. 

 

Assignment 4.7 Read and translate the following dialogues: 

1 

HELEN: Hi, Ann. Haven´t seen you for ages. Where have you been? I 

wonder what have become of you? 
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ANN: Oh, I´ve had a most exciting experience. The fact is, Dad took me 

on a cruise round Europe. 

H.: How wonderful! I suppose you´ve seen lots of interesting things. 

Where did you start? 

A.: From Plymouth. 

H.: What luck! For me, there is no travel so fine as by ship. I love to feel 

the deck of the ship under my feet, to feel the fresh sea wind blowing in my 

face. Did you call at any European ports? 

A.: We did. At each port we went ashore and made the most wonderful 

trips into the depths of the country. 

H.: By railway or car? 

A.: By coach. I was happy that I have seen Rome, Paris and Athens. 

H.: Did you have a pleasant voyage? 

A.: Rather fine, except two days after Gibraltar. It was rough in the 

Atlantic, and I had to keep to my cabin. 

H.: As to me, I am not sea-sick. Did you go ashore in Spain? 

A.: No, we didn´t. We only saw the coast from the deck. 

H.: And did you bathe in the Mediterranean Sea? 

A.: Not only there, but in the Atlantic Ocean too. There are wonderful 

beaches at some places on the west coast of France. Swimming is delightful 

there. 

H.: Well, I´m glad that your voyage was a success. And I´m going to 

cruise the Nile River aboard the Sun Boat IV. The 11-day package tour offers 

the Pyramids, Sphinx and etc. By the 25th of November I will have been to 

Egypt because the special rates are for November 25 departure. The $9 air fare 

is from major England cities. 

A.: With whom will you cruise? 

H.: With my sister. We´ve bought a last- minute 2-for-1 package tour. 

A.: Have a nice cruise! 
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2 

CUSTOMER: We´re interested in a Galapagos Islands cruise. 

TRAVEL AGENT: There is a great variety of cruises. When do you like 

to depart? 

C.: In December. 

T. A.: We can offer an 8-day trip abroad Eric, Flamingo or Letty in 

December. This cruise is discounted to $1,155 per person. It is only a cruise. 

Metropolitan Touring has 7-to 11-night Galapagos trips at $999 to $2,348 on 

selected departures of the 90-passengers Santa Cruz and the 40-passanger 

Isabella until December 23. This includes a three-to-seven-night cruise, a four-

night stay at a hotel and an excursion to the Indian market. The price varies 

according to the number of nights. 

C.: Oh, it´s interesting. What about a discount for children? 

T. A.: Children under 12 get a 50% discount. 

C.: But I´m worried about the accommodation. I´ve heard the cabins are 

very small and stuffy. I want a bit of fresh air. 

T. A.: You can get a state-room. 

C.: What about the facilities in the room? 

T. A.: Well, you can watch TV, listen to music on the multi-channel-

radio. There is a telephone if you want to speak to friends back home, a personal 

safe and a fridge for drinks as well. 

C.: There´ll be three of us. What cabin would you recommend for us? 

T. A.: If there are three of you I think you´ll have a suite. 

C.: OK, and is it available? 

T. A.: I think so. 

 

Assignment 4.8 Reconstruct the following situations into dialogues. 

1. Two tourists are on board one of the Black Sea liners. They discuss the 

pleasures of travelling by sea, on-board facilities. 

2. A clerk wants to spend his first holiday travelling by sea. The travel agent 

advises him on the tours available for the season. He is looking for the 

package tour he can afford. Use information given below. 
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TEXT 5. AIR TRANSPORT IN TOURISM 

 

VOCABULARY TO USE 

scheduled, nonscheduled, general aviation, fire prevention, law enforcement, 

drastically, domestic routes, public entities, cargo, charter air service, rental, 

versus, available, savings in price 

 

Assignment 5.1 Read and translate the text: 

Air travel is described in terms of scheduled and nonscheduled service. 

In addition to commercial flights, another part of the airline industry is general 

aviation. General aviation includes corporate fleets for use by private 

corporations, small private planes for business and pleasure and special services 

planes such as for fire prevention and law enforcement. Corporate fleets are 

becoming more popular as airline prices increase. This could pose problems for 

the airlines if their business travel drops drastically. Scheduled air carriers are 

those that operate on defined domestic or international routes for which licenses 

have been granted by the governments concerned. Scheduled services can be 

offered by private companies or public entities. In most countries the public or 

government subsidized airline will be the national flag ship carrier such as Air 

New Zealand in New Zealand. In the United States all air carriers are privately 

owned. Air carriers can be designed to carry passengers only, cargo only, or a 

combination of passengers and cargo. Nonscheduled airlines or charter air 

services are arranged to fly wherever the group has planned to visit. A charter 

refers to the rental of a plane, bus or ship for the purpose of transporting people 

from one location to another, usually at lower rates than regularly scheduled 

service. The charter service is arranged by a tour operator, although, since 

deregulation, the difference between scheduled and nonscheduled flights has 

become blurred. Many scheduled air service companies also offer charters and 

charters have been opening their services to cities with scheduled flights. 

Charter flights have much more flexibility than operators of scheduled flights by 

being able to fly in and out of their own time and even to cancel the flight if 

necessary. One major difference in charter versus scheduled carriers is the space 

available for seating. Many charter carriers have changed the seating 
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configuration to accommodate more passengers. This results in crowded 

conditions on many charter flights. The savings in price, however, usually make 

up for the uncomfortable seating arrangements. 

 

Assignment 5.2 Answer the following questions: 

1. What terms are used for the description of the air travel? 

2. What is another part of the airline industry? 

3. What does general aviation include? 

4. What is becoming more popular as airline prices increase? 

5. What could pose problems for the airlines? 

6. What are scheduled air carriers? 

7. Who offers scheduled services? 

8. What do government subsidized airlines carry? 

9. What do air carriers carry? 

10. When do nonscheduled airlines or charter air services arrange to fly? 

11. What does a charter refer to? 

12. Whom is the charter service arranged by? 

13. Who else offers charters? 

14. Whom have charters been opening their services to ? 

15. What is characteristic for charter flights? 

16. What is the major difference in charter versus scheduled carriers? 

17. What have many charter carriers changed to accommodate more 

passengers? 

18. Are many charter flights overcrowded? 

19. What do the savings in price usually make up for? 

 

Assignment 5.3 Use the appropriate words from the list: 

make up, crowed conditions, the seating configuration, nonscheduled, 

versus, flexibility, deregulation, plane, designed, owned, subsidized airline, 

scheduled, granted, pose, corporate fleets, in addition to, 

1. Air travel is described in terms of … and … service.  

2. … commercial flights, another part of the airline industry is general 

aviation. 
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3. General aviation includes … for use by private corporations, small private 

planes for business and pleasure and special services planes such as for 

fire prevention and law enforcement. 

4. This could … problems for the airlines if their business travel drops 

drastically. 

5. Scheduled air carriers are those that operate on defined domestic or 

international routes for which licenses have been … by the governments 

concerned.  

6. In most countries the public or government … will be the national flag 

ship carrier such as Air New Zealand in New Zealand.  

7. In the United States all air carriers are privately … . 

8. Air carriers can be … to carry passengers only, cargo only, or a 

combination of passengers and cargo. 

9. A charter refers to the rental of a … , bus or ship for the purpose of 

transporting people from one location to another, usually at lower rates 

than regularly scheduled service.  

10. The charter service is arranged by a tour operator, although, since … , the 

difference between scheduled and nonscheduled flights has become 

blurred.  

11. Charter flights have much more … than operators of scheduled flights.  

12. One major difference in charter … scheduled carriers is the space 

available for seating. 

13. Many charter carriers have changed … to accommodate more passengers.  

14. This results in … on many charter flights.  

15. The savings in price, however, usually … for the uncomfortable seating 

arrangements. 

 

Assignment 5.4 Match the beginnings and the end of the sentences: 

1. Air travel is described in  a. as airline prices increase 

2. General aviation includes  b. operate on defined domestic or 

international routes for which licenses 

have been granted by the governments 

concerned 
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3. Corporate fleets are becoming more 

popular  

c. corporate fleets for use by private 

corporations, small private planes for 

business and pleasure and special 

services planes such as for fire 

prevention and law enforcement 

4. Scheduled air carriers are those that  d. a plane, bus or ship for the purpose 

of transporting people from one 

location to another 

5. Scheduled services can be offered 

by  

e. terms of scheduled and 

nonscheduled service 

6. Air carriers can be designed to carry  f. wherever the group has planned to 

visit 

7. Nonscheduled airlines or charter air 

services arrange to fly  

g. a tour operator, although, since 

deregulation, the difference between 

scheduled and nonscheduled flights 

has become blurred 

8. A charter refers to the rental of  h. make up for the uncomfortable 

seating arrangements 

9. The charter service is arranged by  i. passengers only, cargo only, or a 

combination of passengers and cargo 

10. The savings in price, however, 

usually  

j. private companies or public entities 

 

Assignment 5.5 Translate the following sentences from Russian into 

English: 

1. Путешествие воздушным транспортом лучше всего описывать в 

терминах маршрутных перевозок и чартерных услуг. 

2. Маршрутные перевозчики работают на определенных внутренних 

или международных маршрутах, для работы на которых они 

получают лицензию от правительства. 

3. Полеты по расписанию могут быть предложены частными 

компаниями или общественными организациями. 
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4. В большинстве стран авиакомпании работают под национальным 

флагом. 

5. Чартерные авиакомпании организуют перевозки по маршрутам, 

запланированным группой лиц. 

6. Чартер относится к аренде самолета, автобуса или судна с целью 

перевозки людей из одного места в другое, обычно по более низким 

ценам, чем на регулярных маршрутах. 

7. Чартерные рейсы организуются по более гибкому расписанию. 

8. Чартерные перевозки обычно часто организуются туроператорами 

для доставки отдыхающих к месту назначения. 

Assignment 5.6 Read and translate the polylogues and dialogue: 

1 

FRED: We are at the airport. At what time can we check-in? 

JOHN: At 10.15. But there are lots of check-in desks. Where must we go? 

F.: This way. Do you see our flight´s number on the timetable? 

J.: Yes, there are many people. 

F.: It´s all right. The line is moving very fast… here are my ticket and passport. 

CHECK-IN-GIRL: Thanks. Would you, please, put your luggage on the 

scales?... I´m afraid there´ll be excess luggage. 

F.: What do you charge for excess? 

C.: Two pounds, please. 

F.: Here you are. 

C.: Here is a tag for hand luggage. Please, attach it to your bag. 

F.: Oh, I´m sorry. Our departure is delayed, isn´t it? 

C.: Yes, it is. There will be a delay in 20 minutes. Take your boarding card, 

please. Row 2, seat B. 

F.: I wonder whether it is a non-stop flight. 

C.: No, it isn´t. The plane will land in Bonn. You´ll have to wait about an hour 

in the terminal building. 

F.: Thanks. And when shall we arrive at Washington? 

C.: According to the timetable at 8.15 p.m. Please, go to the waiting room: soon 

the passengers will be requested to board your flight. Have a nice flight! 

F.: Thank you for the information. 
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J.: Boarding has just been announced. 

F.: Buy, I´ll call you. 

J.: Buy. 

2 

GROUND HOSTESS: Your boarding card, please. 

FRED: Just a minute. Here it is. 

GROUND HOSTESS: Thank you. Go this way, please. 

SECURITY OFFICER: May I see your hand luggage, please? 

F.: What´s the matter? 

O.: It´s our security check. It will take three minutes. 

F.: Here is my bag. 

O.: Good. Will you walk between these two posts, please? It´s a detection device 

that shows us if anyone is carrying any metal… That´s all right. Now, walk this 

way, please, and board the plane. 

3 

FRED: Here is boarding card. 

AIR HOSTESS: Row 2, seat B. Come this way, please. 

F.: May I put my bag on the upper rack? 

A.: No, you may not. According to safety regulations hand luggage is to be 

stowed under the seat in front of you. 

Flight 257 is ready to flight. 

A.: You are welcome on board of our plane! The flight lasts about six hours. 

You are requested to return to your seats. Now, please, fasten your belts and 

refrain from smoking until the signs are switched off. If you need any assistance, 

press the call button over your hand. 

F.: I´m afraid. It´s a bit rough. I´m airsick. Will you bring me a sick bag? 

A.: Just a moment. Here it is. When we´ll be at high altitude, chew sweets. 

That´ll be all right. 

F.: Thanks. 

A.: Now, we are going to serve you mineral water followed by a hot lunch. 

 

Assignment 5.7 Reconstruct the following situations into dialogues. 

1. You are at the airport. You go to complete the necessary formalities. 
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2. Mr White wanted to fly to Paris. He went to the agency and inquired if he 

could book a seat to Paris. The cleark answered that still had some seats 

available for the next day. So he paid for the ticket. The next day Mr. 

White arrived at the airport in good time to complete the necessary 

formalities. 

3. You speak to a friend of yours about your flying experience. Your 

opinions differ. You start a discussion. 

 

Assignment 5.8 Points to discuss 

1. Imagine that you are a travel agent. Your client wants to make a trip 

round Russia. Advise him on a trip by the Russian railroads. Say what you 

would do to make a railway reservation. 

2. Imagine that you want to send your client on a trip round Europe and then 

Great Britain to study the English language. Say how you would prepare 

this educational trip for your client. 

3. Imagine that you are a travel agent. Try to persuade your customer of the 

best way to get to Paris. Make up an itinerary of the journey mentioning 

the places of interest he would visit.  
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PART IV. PROFESSIONS IN TOURISM. 

TEXT 1. THE TOUR OPERATOR 

 

VOCABULARY. LEARN THE WORDS. 

the tourism business, booking agent, ticket agent, tour guide, guide-interpreter, a 

tour package, insurance, to obtain visa, a wholesaler 

 

Assignment 1.1 Read and translate the text: 

A friend of mine is in the tourism business now. He knows a lot of 

professions in tourism. When I ask him about it he usually tells me the most 

interesting things about tourism and people in it. He says that people in tourism 

are tour operators, travel agents, booking agents, ticket agents, travel 

consultants, tourism managers, tour guides, guide-interpreters, animators and 

travel writers. 

The most important person in the tourism business is the tour operator. 

The tour operator works in a tourist company. He develops tours which 

are also called tour packages. A tour package includes transportation, 

accommodation, catering, transfers, insurance, obtaining visas, excursions and 

other things. 

When developing a tour package the tour operator works with 

transportation companies or carriers, hotels, restaurants, museums and other 

suppliers of tourist services. He holds negotiations with them and establishes the 

policy of the company for the coming tourist season. He promotes and markets 

tours on the domestic and international tourist markets. He also advertises his 

tourist product in newspapers, magazines and electronic mass media. 

The main thing about the tour operator is that he is a wholesaler. He sells 

tour packages to travel agents wholesale and pays commission to them. The 

commission he pays is from 5 to 10%. Sometimes he sells tour packages direct 

to the public. 

The tour operators are the main producers in the tourist industry as they 

organize package tours. 

Assignment 1.2 Answer the following questions: 

1. What are the main professions in tourism? 
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2. What does the tour operator do? 

3. Where does he work? 

4. What does the tour package include? 

5. What are the companies the tour operator work with? 

6. How does the tour operator market the tours? 

7. Where does he advertise them? 

8. In what way does he sell tours? 

9. What does a wholesaler mean? 

10. Who is the main producer in the tourism company? 

 

Assignment 1.3 Translate the following sentences from Russian into 

English: 

1. Туроператор – это основная профессия в туристическом бизнесе. 

2. Основной задачей туроператора является разработка турпакетов, 

которые включают в себя перевозку туристов, размещение, питание, 

экскурсии, страховку. 

3. Туроператор продает турпакеты оптом в отличие от турагента, 

который продает различные туристские услуги в розницу. 

4. Кроме туроператоров в турбизнесе много других профессий, 

например, турагенты, агенты по бронированию, агенты по продаже 

билетов, консультанты, менеджеры по туризму, гиды, гиды-

переводчики, аниматоры и журналисты, пишущие о туризме. 

 

TEXT 2. THE TRAVEL AGENT 

 

VOCABULARY. LEARN THE WORDS. 

tourist product, retail, wholesale, car rentals, car hires, to distinguish, local 

advertising, costs, arrangements, special care 

Assignment 2.1 Read and translate the text: 

The travel agent is another important job in the tourist industry. He 

usually works in the travel company and sells tourist products that tour operator 

produce. But he sells tourist products retail to the public unlike the tour operator 

who sells tourist products wholesale. 
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The retail travel agent sells such kinds of tourist products as 

transportation or flights, accommodation or hotel rooms, catering or meals, 

transfers from the airports to the hotels and back, sightseeing tours or 

excursions, car rental or car hires, airway and railway tickets and so on. This is 

why the travel agents are the main sellers in the tourism industry. 

The term “retail” distinguishes him from the tour operator or packager, 

who can be considered the manufacturer or wholesaler of the tourist industry. 

The retail travel agent may do some local advertising but in this case 

costs may be shared with tour packagers or transportation companies. 

The travel agent usually offers customers all the arrangements for his trip 

without going to different places for his airplane ticket, hotel booking, car rental, 

sightseeing trips and whatever else he may want for his trip. 

In return for the customers who are brought in by the agencies the 

airlines give special care and attention to the agents. They may set aside seats on 

some popular flights just for agencies. They also give assistance to the travel 

agents in working out fares. 

The travel agents are usually paid by means of commission. 

 

Assignment 2.2 Answer the following questions: 

1. What is another important job in the tourism industry? 

2. What does he do? 

3. Where does he work? 

4. How does he sell tours? 

5. What kind of tourist products does he sell to the public? 

6. How does he serve his customers? 

7. Do they have to go to different places for their airplane tickets? 

8. Why do airlines give special care and attention to their agents? 

9. What kind of assistance can airlines give to the travel agents? 

10. Who is the main seller in the tourism industry? 

11. How is he paid? 

 

Assignment 2.3 Use the appropriate words from the list: 

hotels, sellers, transfers, important, products, catering, car rental, retail 
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1. The travel agent is another … job in the tourist industry.  

2. He usually sells tourist … that tour operator produce. 

3. But he sells tourist products … to the public. 

4. The retail travel agent sells transportation or flights. 

5. The travel agent sells … or car hires. 

6. The travel agent sells … or meals. 

7. The travel agent sells … from the airports to the … and back. 

8. The travel agents are the main .. in the tourism industry. 

 

Assignment 2.4 Translate the following sentences from Russian into 

English: 

1. Турагент обычно работает в туркомпании и продает турпродукты 

клиентам в розницу. 

2. Туроператоры разрабатывают турпакеты и продают их оптом. 

3. Турагент продает клиентам следующие продукты: перевозки, 

встречи и проводы в аэропорту, проживание , питание, экскурсии, 

аренду автомобилей, авиа – и железнодорожные билеты. 

4. Турагенты – главные продавцы в туристском бизнесе. 

 

TEXT 3. THE TOURISM MANAGER 

 

VOCABULARY. LEARN THE WORDS. 

to perform, staff, to supervise, to obtain profits, promotion, discount, negotiate, 

to select, access, equipment, to encourage 

 

Assignment 3.1 Read and translate the text: 

All managers perform the major functions of planning, organizing, 

staffing, directing and controlling. The tourism manager who works in a tourist 

company usually runs some tourist business. He supervises all kinds of 

operations in a tourist company. He also supervises the tourist company staff.  

The tourism manager plans the tourist business, he provides tour 

operations, developing of new tourist products and obtaining profits. He is in 

charge of the results. 
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The tourism manager decides on development and promotion of new 

tour packages, advertising and sales. One of his duties is to decide on prices and 

discounts. 

The manager is required to spend a lot of his time in the negotiation role. 

Negotiating may be required on contracts with suppliers, representatives of other 

tourist companies. 

The tourism manager is responsible for hiring the employees and their 

work. He selects them and provides their training, improves employees´ 

performance, reduces conflict situations, provides feedback on performance and 

encourages growth. 

The manager is also responsible for determining who in the company 

gets the resources and how much each person earns. The resources include 

money, equipment and access to the manager´s time. 

When the tourism manager is just the head of some department in a large 

tourist company he reports to the general manager. 

 

Assignment 3.2 Answer the following questions: 

1. Who performs the major functions in the tourist company? 

2. What are the main managerial functions? 

3. Where does the tourism manager work? 

4. What does he supervise? 

5. What are his main duties and functions? 

6. What is he in charge of? 

7. What does he decide on? 

8. Does he ever deal with negotiations? 

9. What is he responsible for? 

10. Who does the head of a department in a large company report to? 

 

Assignment3.3 Translate the following sentences from Russian into English: 

1. Планирование, организация, работа с персоналом, управление и 

контроль являются основными функциями менеджера по туризму. 

2. Менеджер по туризму руководит всей деятельностью туркомпании. 

Он также руководит штатом компании. 
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3. Менеджер планирует турбизнес, он занимается туроператорской 

деятельностью, разработкой новых турпродуктов, получением 

прибыли. Он отвечает за результаты деятельности компании. 

4. Одной из обязанностей менеджера по туризму является решение 

вопросов о ценах и скидках. 

5. Менеджер по туризму решает вопросы разработки и продвижения 

новых туров, рекламы и продаж. 

6. Он много занимается переговорной деятельностью с поставщиками и 

представителями других туркомпаний. 

 

 

TEXT 4. THE TOUR GUIDE 

 

VOCABULARY. LEARN THE WORDS. 

a tour guide, to accompany, a free lancer, in high season, to create, enjoyable, to 

possess, to reconfirm, a sociable person, to denote 

 

Assignment 4.1 Read and translate the text: 

The tour guide is a person who accompanies a group of tourists on a 

package tour. He is also called a tour leader, a tour manager, a tour director or a 

tour escort in the USA. The tour guide may be an employee of the tour operator 

or a free lancer who is employed in high season only. 

Usually the job of a tour guide includes meeting and accompanying 

groups of tourists. He provides commentaries, reconfirms accommodation, helps 

with luggage, sorts out problems and provides sightseeing tours. 

He is a person who generally creates an enjoyable atmosphere among 

tourists and deals with all their problems. 

The tour guide must possess the two main qualities above all: he must be 

a sociable person and have a good knowledge of many things. The knowledge of 

a foreign language is becoming more and more valued. people who speak a 

foreign language clearly and can be understood are normally at advantage. 

So the tour guide usually speaks the language of the tourists perfectly 

well. He must be able to translate well from one language to another, tell all 
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sorts of stories about his destination and answer lots of questions in foreign 

languages. 

The tour guide always knows history, geography, art and culture well. 

He knows well the history and the sights of his destination. He usually answers a 

lot of questions. 

Sometimes the term guide is used for one in charge of local sightseeing. 

And another term “conductor” is used to denote the one accompanying a group 

throughout its travels and making all the arrangements for the group. 

Some very important people in the tourist business began their careers as 

tour guides in their native destination. 

 

Assignment 4.2 Answer the following questions: 

1. What is a tour guide? 

2. What are the synonyms for “the tour guide”? 

3. Where does he work? 

4. What is he involved in? 

5. When is he usually employed? 

6. What does he provide? 

7. Does he do anything special for a group of tourists he accompanies? 

8. Why must he know languages well? 

9. What does he know well? 

10. Does he ever answer any questions? 

11. Is this the first job for many people in tourism? 

 

Assignment 4.3 Use the appropriate words from the list: 

foreign languages well, a tour escort, package, accompanying, accommodation, 

a tour leader, an employee, meeting, a lot of questions, history and geography, 

commentaries, luggage, problems, an enjoyable atmosphere, 

1. The tour guide is a person who accompanies a group of tourists on a … 

tour.  

2. He is also called … or … in the USA.  

3. The tour guide may be … of the tour operator. 

4. The job of a tour guide includes … and … groups of tourists.  
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5. He provides …  

6. He reconfirms … 

7. He helps with…  

8. He sorts out … 

9. He creates …  

10. He speaks …  

11. He answers … 

12. He knows … 

 

Assignment 4.4 Translate the following sentences from Russian into 

English: 

1. Гид – это работник туркомпании, который сопровождает 

организованные группы туристов. 

2. Гид может быть сотрудником туроператорской фирмы или 

наниматься на временную работу в разгар туристического сезона. 

3. Работа гида включает встречу и проводы туристов в аэропорту, 

расселение их в гостинице и решение всех проблем туристов во 

время отдыха. 

4. Гид обычно обеспечивает проведение экскурсии для туристов по 

достопримечательностям турцентра.  

5. Гид обычно хорошо говорит  на языке туристов, а также переводит с 

одного языка на другой. 

6. Он обладает глубокими знаниями по истории, географии, искусству 

и культуре турцентра. 

 

Assignment 4.5 Read the text 

HAPPY BIRTHDAY, BRITISH MUSEUM? 

In 1753, an English scientist called Sir Hans Sloane gave his collection 

of historical objects to the people of London, and the British Museum was born. 

Since then, it has become one of the world’s greatest museums. This year, it is 

250 years old – so happy birthday, British Museum. Or is it a happy Birthday? 

One problem for the British Museum is the Elgin Marbles – the famous 

2,500-year-old stone sculptures from the Parthenon in Athens. The Museum 
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bought them for 35,000 pounds in 1816 from Lord Elgin, the British 

Ambassador to Turkey (in those days, Greece was ruled by Turkey). The Greeks 

have asked for their return for nearly 200 years, but without success. In 1999, 

President Clinton said, ‘I think that the Marbles should go back to Greece.’ But 

the British government disagrees. It believes the Marbles belong to the world, 

not just to Greece. Most people in Britain think this is wrong, but the Museum 

refuses even to lend the Marbles to Greece for the 2004 Olympic Games! 

There is another big problem, too – money. In December 2000, the new 

Great Court was opened by the Queen. With its modern glass roof and beautiful 

stone walls, most people think it looks wonderful. But it was expensive – it cost 

100 million pounds! Now the Museum is 5 million pounds in debt. In 2001, it 

had to stop plans for a new 80-million-pound study centre. Last year, 150 people 

lost their jobs because there wasn’t enough money to pay them, and the Museum 

had the first strike in its history. 23 rooms are now only open for 3 hours a day 

because there are not enough workers. 

‘Yes, these are hard times,’ says Lord Moser, the Museum’s boss. ‘The 

Government doesn’t give us enough money. But don’t worry – the British 

Museum isn’t dead yet! It’s too important to die.’  

If you’re in London, why don’t you visit it and see why? There are 

thousands of things there that show the history of man in our world – for 

example, the famous Portland Vase, a 2,000-year-old Roman vase made of 

glass. Or the Rosetta Stone from Egypt – the world’s first example of written 

language. You can also see the famous Reading Room that was used by Karl 

Marx, Oscar Wilde and many other thinkers and writers. The Museum is free, 

and everybody’s welcome. And if you want to see the Elgin Marbles, you’d 

better hurry. Greece is still trying to get them back! 

 

Assignment 4.6 Read the text Put these sentences in the order that they 

happened. Write the letter of the first thing that happened next to the 

number (i), and so on. 

1. President Clinton talked about the Elgin Marbles. 

2. The Great Court was opened. 

3. The British Museum got the Elgin Marbles. 
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4. The British Museum had its first strike. 

5. The British Museum had to change its plans. 

6. Sir Hans Sloane gave his collection of historical objects to thepeople of 

London.  

(i) (ii) (iii) (iv) (v) (vi)  

 

 

Assignment 4.7 Are these sentences true or false?  

1. The British Museum stole the Elgin Marbles.  

2. Most people think that the Elgin Marbles should go back toGreece.  

3. The Great Court has a painted roof.  

4. The British Museum has a new study centre. 

5. The Museum has had to close some of its rooms completely.  

6. The Government doesn’t give the Museum any money.  

7. There are no natural objects in the Museum. 

8. The Elgin Marbles are older than the Portland Vase. 

9. The world’s first written language was from Egypt. 

10. You have to pay to go into the Museum.  

 

 

Assignment 4.8 Write questions so that the following numbers are the 

answers.  

since 1753                                   December 2000 

35,000 pounds                                  100 million pounds 

since 1816                                                          150 

for nearly 200 years                                               23 

2004                                                        2,000 years ago 
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TEXT 5. THE ANIMATOR 

 

VOCABULARY. LEARN THE WORDS. 

resort hotels, cruise ships, to employ, to entertain, to amuse, chief animators, on 

board a ship, to conduct, scuba-diving 

 

 

Assignment 5.1 Read and translate the text: 

Many resort hotels and nearly all cruise ships employ people who are in 

charge of the activities and are supposed to entertain and amuse the customers. 

These people are known as animators. Chief animators are often called social 

directors. They organize the activities of tourist during the day at the resort or on 

board a ship. They involve the willing and reluctant guests in action. The 

animator invites guests to take part in the fun and games. 

The chief animator or social director organizes and conducts parties, 

shows, sport or art contests, games for children and grown-ups. He 

communicates with guests a lot. 

A good animator or social director provides entertainment for the guests 

in their native language. All the guests enjoy his speaking several foreign 

languages. The animator is a very artistic person. He usually sings well, dances 

well and acts like an actor. He is always an easy-going person and a pretty good 

mixer. 

While speaking about the animator we should mention that he is the 

main entertainer in the tourist industry. 

In addition to social directors and animators resorts employ a lot of 

people to supervise activities in which the resorts specialize – golf and tennis 

pros or swimming, skiing and scuba diving instructors. 

 

Assignment 5.2 Answer the following questions: 

1. What kinds of professions are the hotels interested in? 

2. Who entertains and amuses guests at a resort hotel? 

3. What does he organize? 

4. Who is called a social director? 
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5. What does the animator involve guests in? 

6. Why does he speak several foreign languages? 

7. What does the animator do like an actor? 

8. What kind of person is the animator? 

9. What other specialists are employed in high season at a resort hotel? 

 

Assignment 5.3 Use the appropriate words from the list: 

1. Chief animators are often … social directors. 

a. called        b. calls     c. call     d. caller 

2. They … the willing and reluctant guests in action. 

a. invites     b. entertain     c. supervise    d. involve 

3. He … with guests a lot.  

a. communicate     b. communicates     c. supervise     d. supervises 

4. The social director … entertainment for the guests in their native 

language. 

a. employs   b. provides   c. communicates    d. supervises 

5. All the guests enjoy his speaking … foreign languages. 

a. one    b. two     c. a great deal of    d. several 

6. The animator is a(n) … person . 

a. dull    b. easy-going   c. naughty    d. bad 

7. The animator is the main … in the tourism industry. 

a. producer   b. entertainer    c. seller     d. supervisor 

 

Assignment 5.4 Translate the following sentences from Russian into 

English: 

1. Аниматоры обычно работают в отелях на курортах или на круизных 

теплоходах. Предполагается, что они развлекают и веселят 

отдыхающих и отвечают за времяпрепровождение гостей. 

2. Они вовлекают гостей в различные виды деятельности и приглашают 

их принять участие в играх и развлечениях. 

3. Главный аниматор организует и проводит вечера, концерты, 

спортивные состязания, игры для детей и взрослых. Он много 

общается с гостями. 
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4. Аниматор – главный специалист по развлечению гостей. Он очень 

артистичен, хорошо танцует, поет и играет на сцене как актер. Он 

легкий в общении человек и хорошо сходится с гостями. 

 

Assignment 5.5 Read the text  

IT´S CARNIVAL TIME! 

At this time of year, in cities as different as Venice and Rio de Janeiro, 

men and women are putting on masks and unusual costumes. Why? Because it's 

carnival time! The carnival tradition began two thousand years ago, with the 

Roman winter festival of Saturnalia. During the festival, people from different 

classes ate together, drank together and sometimes slept together! With the 

arrival of the Christian religion, the Roman festival became a Christian one. The 

word 'carnival' means 'goodbye to meat'. For Christians, Carnival was a time 

when they ate well and had fun before 'Lent' – a time when Christians tried to 

eat less. Carnival always ended on Shrove Tuesday, the day before Lent began. 

Carnival mostly takes place in countries like Spain, Italy and South 

America, countries with a strong Roman Catholic tradition. The most famous 

carnivals take place in Venice, Rio de Janeiro, and New Orleans. Today, the 

main idea of carnival is to wear costumes that change how you look and enjoy 

the fun. In Rio de Janeiro and New Orleans, there are exciting street parties with 

music and dancing. Thousands of people fill the streets, many in costume. In Rio 

it's traditional for men to dress as women at carnival time. In both cities, 

wonderful floats carrying people dressed in colourful costumes pass slowly 

through the streets. Musicians and dancers follow them. It's something that once 

you see, you don't forget! 

In Europe, there are fancy dress dances and masked dances. People 

spend months making their costumes. The ten-day Venice carnival is probably 

the most famous European festival. The beautiful old houses and the green 

waters of the city make it an excellent place to have a carnival. It always begins 

in the famous Piazza San Marco, probably the most beautiful city square in the 

whole world. Thousands come to the carnival and sometimes Venice is so full of 

people that the entrance to the city has to be closed. The narrow streets are full 
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of people in beautiful costumes. In the many squares of Venice, musicians play, 

and the theatres are always full. 

All you need to become part of the carnival in Venice is a mask, and you 

can find these in every shop. You can buy the masks already painted if you 

want, but many people buy a simple white mask and paint it themselves. Once 

you have your mask, you should go to a masked dance. Or, if you're wearing a 

costume, you could win a fancy dress competition. In Venice the best masked 

dances are private, but there are many dances that are open to everyone, and 

they're great fun too.  

In the last days of the carnival, there are parties by the side of the canals. 

Then on Shrove Tuesday there's always a big masked dance in the Piazza San 

Marco again. Above the square, fireworks light up the night sky. At midnight 

the bells ring above the square to tell you that it's the end of the festival. Then 

it's time to go home and become your ordinary self again . . 

 

Assignment 5.6 True or false?  

1. The carnival tradition began when Christianity arrived. 

2. Christians eat less during carnival time.  

3. People try to look different during a carnival. 

4. In Rio de Janeiro, men often dress to look like the opposite sex. 

5. The Venice carnival lasts less than a week. 

6. It can be difficult to go to some masked dances in Venice because they 

are not  

7. open to everyone.  

8. Floats are an important part of the Venice carnival. 

9. If you go to a masked dance you must wear fancy dress. 

10. There’s more dancing in the streets in Rio de Janeiro and New Orleans 

than in Venice. 

11. Winning a fancy dress competition means that people think you are 

wearing the best costume. 

12. If Venice becomes very full during the carnival, they stop people entering 

the city. 

13. There are fireworks every day during the Venice festival. 
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Assignment 5.7 Retell the text.  

 

Assignment 5.8 Speech exercises. 

1. Compare and contrast different professions in tourism. Speak about: terms 

of work, duties, personal qualities, importance, rewards. What would you 

prefer to choose. Justify your opinion. 

2. Talk to each other about how useful each profession you think can be. 

Work in pairs using phrases expressing opinions, agreeing/diaegreeing, 

preferences. Choose the most attractive one. Justify your opinion. 

 

 

Assignment 5.9 Points to ponder 

1. I´d rather be a happy dustman than an unhappy millionaire. 

2. It doesn´t matter what job you do. It´s how you do it. 

3. Strength of character may be learned at work…(Henry Drummond – 

Scottish naturalist) 
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PART V. TYPES OF TOURIST COMPANIES. 

 TEXT 1. THE TOUR OPERATOR COMPANIES 

 

VOCABULARY. LEARN THE WORDS. 

to deal with, tourist outlets, free lancers, part-time, in high season, retailers, 

extras, to promote, to pay beforehand, the guided tour, luggage handling, 

considerable savings, remote areas, accessibility, itinerary 

 

Assignment 1.1 Read and translate the text: 

There are different types of companies dealing with tourism. Among 

them are the tour operators, travel agencies, tourist information centres, tourist 

outlets and free lancers. Some people in tourism work in the tourist companies, 

other work in the tourist outlets but a lot of people work part-time and in high 

season only. They are called free lancers. 

Tour operators are the wholesalers of the tourist industry. They develop 

and produce packages tours. Packaged tours are the tour operators products that 

they offer and sell to the retailers presented in tourism by travel agencies. 

Package tours include transportation, hotel accommodation, transfers 

from and to the airport, catering, entertainment, sightseeing tours, car rentals, 

travel insurance and other extras. The first package tours usually lasted two 

weeks and the European tour operators sent their customers primarily to the 

Mediterranean coast where they could get plenty of sun and a warm sea. 

Before developing a tour package tour operator must do market research 

in order to find out the needs of the holiday-makers. Then they promote their 

tours and advertise them in mass media, colourful magazines, brochures, 

booklets, travelogues and billboards. Advertising and promotion are very 

important things in the tourist business. 

There are two main types of tours: the first is the holiday package. It has 

a holiday resort as its destination and the tours become less expensive, because a 

tourist stays in one place and everything has been paid beforehand. All-inclusive 

tours are all the fashion now, as two or three excursions are included in the 

package. That seems to be quite enough for the two-week holiday-makers. 
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The second is the guided tour that gives an opportunity to see some 

special attraction. A guide who is in charge of travel arrangements and activities 

accompanies these tours. The tour may combine travel with education. They 

require careful arrangement and coordination of accommodations, local 

transportation, luggage handling and all other details that accompany any kind 

of travel. 

There are at least three principal advantages of the package tours. The 

most obvious is the price. When the tour operators reserve airplane tickets and 

hotel rooms in blocks, considerable savings are given to the customers. 

The second advantage is the opportunity to make all travel arrangements 

in one place at one time.  

And the third advantage is the accessibility when many remote areas 

become accessible to the general public. 

Among tour operators there are major airlines and shipping companies 

which develop their own itineraries and travels. 

Sometimes tour operators work like travel agencies. Then they develop 

and sell their products themselves. 

 

Assignment 1.2 Answer the following questions: 

1. Which tourist companies deal with tourists? 

2. Why do tour operators do market research? 

3. What do tour operators usually do? 

4. What does a tour package consist of? 

5. Why are tour operators considered wholesalers in the tourist industry? 

6. What do packaged tour offer? 

7. What did the first packaged tours offer? 

8. What are the major types of packaged tours? 

9. What is the difference between a holiday package and a guided tour? 

10. What are the advantages of a packaged tour? 

 

Assignment 1.3 Use the appropriate words from the list: 

accessibility, the wholesalers, promote, advertise, packages tours, the tourist 

outlets, dealing with, market research, advantages, destination, education, 
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1. Some people in tourism work in the tourist companies, other work in …. 

2. There are different types of companies … tourism. 

3. Tour operators are … of the tourist industry. 

4. They develop and produce… . 

5. Before developing a tour package tour operator must do… .  

6. Then they … their tours and … them in mass media. 

7. It has a holiday resort as its… . 

8. The tour may combine travel with… . 

9. There are at least three principal … of the package tours. 

10. And the third advantage is the … when many remote areas become 

accessible to the general public. 

 

Assignment 1.4 Translate the following sentences from Russian into 

English: 

1. Этот туроператор разрабатывает организованные туры в Париж. Он 

всегда включает в турпакет перевозку туристов, проживание, 

питание и страховку. Получение виз также является частью 

турпакета. 

2. Как туроператору мне нравится разрабатывать два основных вида 

туров: организованные туры и туры в сопровождении гида. Я думаю, 

что многие туристы хотят получить поездку за фиксированную, 

оплаченную заранее сумму. Путешествия по типу »все включено» 

сейчас очень популярны. 

3. Туры в сопровождении гида дают хорошую возможность осмотреть 

все достопримечательности турцентра. 

4. Существуют три типа принципиальных преимуществ 

организованных туров: цена, возможность купить все услуги, 

касающиеся путешествия в одном месте: билеты, путевки, 

гостиницу, питание, трансферты и страхование. Но главное 

преимущество организованных туров – это доступность самых 

отдаленных мест. 
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Assignment 1.5 Retell the text. 

TEXT 2. TRAVEL AGENCIES 

 

VOCABULARY. LEARN THE WORDS. 

attractions, inclusive tours, coaching tours, cruising tours, the ready-made 

packages, a one-stop convenience, a chain basis, a recent trend, the best bargains 

 

Assignment 2.1 Read and translate the text: 

Travel agencies are retail tourist companies which offer many attractions 

to people. Travel agencies act like shops with different tourist products. 

Travel agencies sell tour operators´ tour packages and all kinds of tourist 

products – transportation, accommodations, sightseeing and others. Among tour 

packages are inclusive tours, charter inclusive tours, inclusive tours with 

excursions, coaching tours and cruising tours. 

Usually travel agencies form groups of tourists to participate in the 

ready-made package tours. They also make individual travel arrangements. 

Travel agencies provide their customers a one-stop convenience. The 

traveler can make all the arrangements for his trip without going to separate 

places for his airplane or railway ticket, his hotel reservation, his rental car, the 

most interesting excursions, services of a guide or a guide-interpreter, tickets to 

museums, theatres and shows. Besides he can get travel insurance and obtain 

visas from the travel agency. 

A recent trend that has developed among travel agents is to operate on a 

chain basis with several outlets. 

Travel agencies in the tourist destination provide special services 

necessary for the travelers when they stay in that area. These services include 

local sightseeing tours, arrangements for independent travels, currency 

exchange, tickets for local entertainment and so on. 

Any retail travel agency involves a great deal of contact with public. 

Many of the customers expect travel agencies to advise them on where to spend 

their vacations, where to accommodate, to what restaurants to go, which show to 

attend. 



 

 

87 

 

The successful sale of services depends on pleasing the customer when 

the travel agency serves the customer with the best bargain. 

 

Assignment 2.2 Answer the following questions: 

1. What kind of companies are travel agencies? 

2. What do travel agencies offer to people? 

3. What do they sell? 

4. What do tour packages include? 

5. What kind of packages is there among tour packages? 

6. What do travel agencies do for tourist groups? 

7. What does a one-stop convenience include? 

8. What do local travel agencies provide? 

9. What do the customers expect from the travel agencies? 

10. What does the successful sale of services depend on? 

 

Assignment 2.3 Use the appropriate words from the list: 

shops, services, travel insurance, ready-made, obtain visas, one-stop 

convenience, sightseeing tours, currency exchange, retail travel agency, 

1. Travel agencies act like … with different tourist products. 

2. Usually travel agencies form groups of tourists to participate in the … 

package tours.  

3. Travel agencies provide their customers a … . 

4. Besides he can get … and … from the travel agency. 

5. These services include local … , arrangements for independent travels, … 

, tickets for local entertainment and so on. 

6. Any … involves a great deal of contact with public.  

7. The successful sale of … depends on pleasing the customer when the 

travel agency serves the customer with the best bargain. 

 

Assignment 2.4 Translate the following sentences from Russian into 

English: 

1. Турагентства предлагают клиентам большое количество 

туристических услуг в розницу. Турагентства действуют как 
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магазины с разнообразными турпродуктами, начиная с билетов на 

самолет и заканчивая билетами в театр или на концерт. 

2. Турпакеты включают инклюзивные туры, чартерные инклюзивные 

туры, инклюзивные туры с экскурсиями и круизные туры. 

3. Многие турагентства работают на сетевой основе с несколькими 

точками розничного сбыта. 

4. Успешная работа турагентства зависит от того, остался ли клиент 

удовлетворен услугами агентства, и считает ли он, что приобрел 

лучшие услуги за свои деньги. 

 

Assignment 2.5 Retell the text. 

 

Assignment 2.6 Read the dialogue and learn it by heart 

 

Plans for the summer holidays 

Michael: What about spending our holiday in California this time? Ive always 

wanted to go to California. 

Helen: In California? Why not in Hawaii? 

Michael: Do you think we are so rich? 

Helen: I think we can afford it if we do not stay at a very expensive hotel. 

Michael: Well, I do not think so! Why not go to the West coast? California… a 

land of sunshine and golden beaches… 

Helen: OK, Ill go to the Travel Agency next week. You know what we shall 

do? Well book plane tickets in advance.  

Michael: Thats a good idea! By the way, Ive got a guide book of California. 

Lets read what it says about this wonderful land. 

Helen: Oh, what a beautiful views! The sea… I love the sea! Well swim, well 

lie in the sun and go boating… 

Michael: Yes, well take a boat trip along the coast and take pictures. 

Helen: And when we come back well make an album of our wonderful holiday 

in California! 

Michael: OK, Ill take my new camera then. I think, well enjoy our holiday 

there. 
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TEXT 3. TOURIST INFORMATION CENTRES  

 

VOCABULARY. LEARN THE WORDS. 

leisure centres, city orientations, food service, racks, the delights, folders, 

travelogues 

 

Assignment 3.1 Read and translate the text: 

In any town or city there are special places where you may always get 

any information about tours and travellings. These are tourist information 

offices. They are also called visitor information centres or tourist centres. 

They are placed at the biggest airports, railway stations, hotels, holiday 

or leisure centres and many tourist attractions. 

Tourist information offices have got office clerks who advise customers 

on car hire, excursions, coach tours, accommodations, flights and so on. They 

also give city orientations to guests. 

The clerks answer a lot of phone calls and give information on passports 

visas, the Customs and luggage, weather and climate, city public transport and 

food service. 

Tourist information office clerks speak foreign languages fluently 

because they deal with a lot of foreign visitors. 

A typical tourist information office has racks of colourful brochures that 

illustrate the delights offered by a wide variety of tours, city maps and 

guidebooks. Besides there are booklets and folders, travelogues and timetables 

in tourist information offices. Tourists get most of them free of charge. 

 

Assignment 3.2 Answer the following questions: 

1. What kind of companies are the tourist offices? 

2. Where are they situated? 

3. What kind of advice do the clerks give? 

4. What sort of information do they give? 

5. Why do they speak foreign languages fluently? 

6. What is there at the tourist information offices? 
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Assignment 3.3 Use the appropriate words from the list: 

the delights, city orientations, free of charge, colourful brochures, visitor 

information centres, fluently, city maps, guidebooks, 

1. Tourist information offices are called … . 

2. They also give … to guests. 

3. Tourist information office clerks speak foreign languages… . 

4. A typical tourist information office has racks of … that illustrate … 

offered by a wide variety of tours, … and… . 

5. Tourist get most of them… . 

 

Assignment 3.4 Translate the following sentences from Russian into 

English: 

1. В туристических информационных центрах на полках много 

брошюр, журналов, буклетов и каталогов путешествий. 

2. Служащие в туристических информационных центрах говорят 

довольно бегло на разных языках, поскольку обслуживают клиентов 

из разных стран. 

3. Служащие туристских информационных центров дают клиентам 

информацию по паспортам и визам, таможенным формальностям и 

багажу, вылетам самолетов, погоде, климату, городскому транспорту 

и общественному питанию. 

 

Assignment 3.5 Retell the text. 

 

TEXT 4. TOURIST OUTLETS 

 

VOCABULARY. LEARN THE WORDS. 

to branch out, car rental companies, ferry companies, airport terminals, office 

sights, similar services, to make bookings, to issue tickets, to give receipts, to 

keep in touch 
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Assignment 4.1 Read and translate the text: 

Nowadays travel companies have a tendency to branch out and place a 

lot of outlets within a city, a region, a country or throughout the world. There are 

outlets of travel agencies, car rentals, ferry companies and coaching companies. 

Travel agency outlets are usually located in hotels, airport terminals, 

railway stations, big department stores, at large factories, plants and office sites. 

If a travel company has got an outlet at a factory or in an office building 

it serves the employees of these companies. This outlet provides the similar 

services as other outlets and the head office of the travel company. So all the 

outlets have got the same offers and prices. 

There is usually one travel clerk at a sales outlet. He does all the work. 

He answers the phone, meets customers in person, works on the computer and 

does all the paperwork. The clerk makes booking, sells and issues tickets, 

collects money and gives receipts. He keeps in touch with the head office and 

knows all up-to-date information on tours and tickets. 

 

Assignment 4.2 Answer the following questions: 

1. What is an outlet? 

2. What kinds of outlets are there? 

3. Where are they usually situated? 

4. Whom do they serve? 

5. How many clerks are there in the outlet? 

6. What does the clerk in the outlet do? 

7. Why does the clerk know all the information? 

 

Assignment 4.3 Use the appropriate words from the list: 

up-to-date, booking, provides, hotels, car rentals, issues, office sites, branch out, 

the employees, offers and prices, paperwork, in person, in touch, 

1. Sometimes travel companies … and place a lot of outlets within a city, a 

region, a country or throughout the world. 

2. There are outlets of travel agencies, … , ferry companies and coaching 

companies. 
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3. Travel agency outlets are usually located in… , railway stations, big 

department stores, at large factories, plants and… . 

4. If a travel company has got an outlet at a factory or in an office building it 

serves … of these companies.  

5. This outlet … the similar services as other outlets and the head office of 

the travel company.  

6. So all the outlets have got the same… . 

7. He answers the phone, meets customers… , works on the computer and 

does all the… .  

8. The clerk makes… , sells and … tickets, collects money and gives 

receipts.  

9. He keeps … with the head office and knows … information on tours and 

tickets. 

 

Assignment 4.4 Translate the following sentences from Russian into 

English: 

1. Имеет ли аэропорт точку розничного сбыта какой-либо 

туркомпании? 

2. Я хочу купить путевку для недельного отдыха на Кипре. – Хорошо. 

В нашем банке есть розничная точка сбыта большой туркомпании. 

Там Вы можете купить путевку в любую страну. 

3. В этой розничной точке сбыта очень много брошюр и каталогов 

путешествий. Менеджер очень опытный. Он много знает о 

турцентрах и готов предоставить информацию о любом туре, 

вылетах самолетов, услугах на курортах. 

4. Сколько служащих в этой розничной точке сбыта? – Думаю, что 

один. Он выполняет всю работу. Он отвечает на телефонные звонки, 

беседует лично с каждым клиентом, работает на компьютере, 

выполняет всю бумажную работу. 
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Assignment 4.5 Retell the text. 

TEXT 5. FREE LANCERS 

 

VOCABULARY. LEARN THE WORDS. 

high season, low season, off-season, incoming tourism, permissions, to pay 

taxes, permanent 

 

Assignment 5.1 Read and translate the text: 

There are people in tourism who don´t work full-time for any tour 

company. They work for themselves. They work part-time or in high season 

only. They don´t work in low and off-season. They are called free lancers. 

Among free lancers there are guides, guide-interpreters, escorts, 

animators, travel writers. Tourist companies employ them for seasonal work. 

Cruising companies, resort hotels and holiday centres employ animators for 

summer high season. Travel agencies which deal with in-coming tourism 

employ guides, guide interpreters, escorts. Travel writers offer their articles to 

magazines and newspapers when they wish to. 

Free-lancers are registered. It means that, on the one hand, they have got 

licenses. Licenses prove their qualifications and give them permission to work. 

On the other hand, if they are registered they pay taxes. 

Free-lancers are as a rule members of professional associations.  

In high season free-lancers can earn a lot of money. In low and off-

season they don´t earn money in the tourism business at all and do some other 

job. Teachers work as free-lance guides, students work as escorts, actors work as 

animators. Travel writers are often permanent free-lancers. 

 

Assignment 5.2 Answer the following questions: 

1. What kind of people are called free-lancers? 

2. When do free-lancers work? 

3. How do free-lancers work? 

4. What are some of the free-lancer jobs? 

5. What kind of companies employ animators? 

6. What kind of companies employ guides, guide-interpreters and escorts? 
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7. What do travel writers do? 

8. Why are free-lancers registered? 

9. What are the advantages and disadvantages of being a free-lancer? 

 

Assignment 5.3 Use the appropriate words from the list: 

professional, high, travel writers, deal, low, full-time, part-time, escorts, resort, 

on the one hand, 

1. There are people in tourism who don´t work … for any tour company. 

2. They work … or in high season only.  

3. They don´t work in … and off-season. 

4. Among free lancers there are guides, guide-interpreters, … , animators, … 

.  

5. Cruising companies, … hotels and holiday centres employ animators for 

summer … season.  

6. Travel agencies which … with in-coming tourism employ guides, guide 

interpreters, escorts. 

7. It means that, … , they have got licenses.  

8. Free-lancers are as a rule members of … associations. 

 

Assignment 5.4 Translate the following sentences from Russian into 

English: 

1. Менеджер нашей компании нанимает на работу гидов, гидов-

переводчиков, сопровождающих и аниматоров только в разгар 

сезона. 

2. Во время “мертвого сезона” они не имеют заработков. 

3. Внештатные гиды – это обычно учителя, аниматоры – это актеры, а 

сопровождающие – чаще всего студенты. Журналисты, пишущие о 

турцентрах, это обычно писатели или журналисты из газет и 

журналов. 

4. Внештатные сотрудники работают на условиях частичной занятости 

и только в разгар сезона. Это гиды, гиды-переводчики, 

сопровождающие, аниматоры и журналисты, пишущие о туризме. 
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5. Внештатные сотрудники регистрируются и получают лицензию. 

Лицензия подтверждает их квалификацию. Они всегда платят 

налоги. Внештатные сотрудники, как правило, являются членами 

профессиональных ассоциаций. 

Assignment 5.5 Retell the text. 

 

Assignment 5.6 Points to discuss 

1. Imagine that you are a travel agent. Describe your working day. 

2. Speak  to your friend and advise him where to go to find information on 

various destinations. 

3. You are a businessman (woman) and want to invest in a tiourism industry. 

Compare and contrast different types of tourist companies and make the 

most challenging and profitable decision. 

4. You want to make winter holidays with your family. Where you would 

apply to: 

 to get information about available trips 

 to buy a tour package 

Justify your choice 
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PART VI. HOSPITALITY BUSINESS 

 

TEXT 1. HOSPITALITY AS ONE OF THE MAJOR ASPECTS OF THE 

WORK OF THE TOURIST COMPANIES AND TRAVEL AGENCIES 

 

VOCABULARY. LEARN THE WORDS. 

Hospitality, catering, accommodation, the flows of tourism, seasonality, 

manpower planning, perishability, non-utilization, constitutive part, campsites, 

caravans, holiday villages 

 

Assignment 1.1 Read and translate the text: 

Hospitality is an important part of the tourism industry. Tourism and 

hospitality are very closely connected as travelers always need a place for 

accommodation and catering. The accommodation sector is central to tourism. 

The flows of tourism are directly influenced by the size of the accommodation 

sector, by the quality it offers, and by its possibility to adapt to demand. 

Accommodation depends on the following factors: 

Seasonality – as its economic activities are seasonal and accommodation 

implies a great flexibility in structures. 

Manpower planning – as this industry is labour-intensive. It requires 

accurate forward planning of temporary employment. 

Perishability – as its product cannot be stocked. Accommodation 

products that are not consumed cannot be stored for use at a future date. Non- 

utilization in hospitality is rather expensive. 

The success of tourism depends on the quality of the hospitality and 

customer service and the efficiency of the operation provided by the staff of the 

hotel. 

The hospitality product consists of the following constitutive parts and 

services provided by them: 

Built accommodation or alternative accommodation presented by hotels, 

holiday centres or campsites, caravans and cruise ships; 

Individual or collective accommodation presented by second homes or 

holiday villages; 
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Profit-and-non-profit making accommodation presented by hotels or 

holiday camps for children and social tourism. 

The hotel is the traditional form of tourist accommodation. It creates 

direct and indirect employment and provides an important source of foreign 

currency. 

 

Assignment 1.2 Answer the following questions: 

1. Is hospitality an important part of the tourism industry? 

2. Why are tourism and hospitality closely connected? 

3. What are the flows of tourism influenced by? 

4. What are the major factors which accommodation depends on? 

5. What is rather expensive in hospitality? 

6. What does the success of tourism depend on? 

7. What is the structure of the hospitality product? 

8. What is the peculiarity of the constitutive parts of the tourist product? 

9. What is non-profit making accommodation? 

10. Why is hospitality so important? 

 

Assignment 1.3 Use the appropriate words from the list: 

central, expensive, accommodation and catering, the tourism industry, be 

stored, influenced, a great flexibility, labour-intensive, accommodation 

1. Hospitality is an important part of … .  

2. Tourism and hospitality are very closely connected as travelers always 

need a place for … .  

3. The accommodation sector is … to tourism.  

4. The flows of tourism are directly … by the size of the accommodation 

sector, by the quality it offers, and by its possibility to adapt to demand.  

5. Accommodation depends on seasonality  as its economic activities are 

seasonal and accommodation implies … in structures. 

6. The accommodation industry is … . It requires accurate forward planning 

of temporary employment. 

7. The product of the … cannot be stocked.  
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8. Accommodation products that are not consumed cannot … for use at a 

future date. 

9. Non- utilization in hospitality is rather … . 

 

Assignment 1.4 Translate the following sentences from Russian into 

English: 

1. Гостиничный сервис является важной частью индустрии туризма. 

2. Туризм и гостеприимство тесно связаны между собой, поскольку 

путешественникам всегда нужно место для размещения и питания. 

3. Размещение зависит от времени года, поскольку экономическая 

деятельность гостеприимства носит сезонный характер, и 

размещение всегда подразумевает большую изменчивость своих 

структур. 

4. Успех туризма во многом зависит от качества гостеприимства и 

потребительских услуг, а также от эффективности деятельности 

служащих отеля. 

5. Структура гостиничного продукта представлена следующими 

составными частями: здания гостиниц, центров отдыха или лагеря, 

круизные суда, дачные дома или дачные поселки, на приносящие 

прибыли общежития и детские лагеря отдыха. 

 

TEXT 2. PROFESSIONS IN HOSPITALITY 

 

VOCABULARY. LEARN THE WORDS. 

the hotel business, the receptionist, the front office of the hotel, the check-in, the 

concierge, knowledgeable, fluency, hotelier, the resident manager, the night 

manager 

 

Assignment 2.1 Read and translate the text: 

There are various professions in hospitality business. One of the most 

important is the profession of the receptionist who works in the front office of a 

hotel. 
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The receptionist is in charge of the check-in. She meets and greets 

guests, registers them and assigns rooms to them. Her main duty is to provide 

the brief and convenient check-in procedure. 

The receptionist must help guests do the hotel formalities. She asks the 

guest to fill in a registration card and to sign it. She also answers the phone and 

takes messages for the hotel guests. The receptionist also provides the check-out 

formalities. 

The concierge must help the guests with the information about the hotel, 

the city and make travel arrangements. She must be knowledgeable, fluent in 

many foreign languages and have an outgoing personality. Fluency in English, 

French and German is a must for her. Besides, she must be computer literate, 

have a pleasant telephone manner and a positive helpful attitude. She actually 

acts as a travel agent: she books flights, tours and visits. 

The concierge must help guests in all ways. 

The hotel manager is just a professional hotelier. For the hotel guests the 

hotel manager is the host who must offer hospitality to the guests. 

For the hotel staff he is the person who must establish the policy of the 

hotel and its operations. 

There may be different management positions in a hotel: the assistant 

manager, the resident manager, the night manager. 

The assistant manager helps the manager and manages the hotel when 

the manager is not present. 

The resident manager permanently lives in the hotel. 

The night manager is on duty during the night. 

 

Assignment 2.2 Answer the following questions: 

1. Which is the most important profession in the hotel business? 

2. What are the duties of the receptionist? 

3. What must a concierge do? 

4. What kind of person is the concierge? 

5. Who is the hotel manager for the guests? 

6. What is he for the hotel staff? 

7. Who establishes the policy of the hotel? 



 

 

100 

 

8. Which are the major management positions in hospitality? 

9. What do these managers do? 

 

Assignment 2.3 Use the appropriate words from the list: 

on duty, assistant, books, assigns, to fill in, convenient, computer literate, 

establish the policy, management positions, 

1. The receptionist  meets and greets guests, registers them and … rooms to 

them.  

2. Her main duty is to provide the brief and … check-in procedure. 

3. The receptionist asks the guest … a registration card and to sign it. 

4. Besides, the concierge must be … , have a pleasant telephone manner and 

a positive helpful attitude.  

5. The concierge actually acts as a travel agent, she … flights, tours and 

visits. 

6. For the hotel staff he is the person who must … of the hotel and its 

operations. 

7. There may be different … in a hotel: the assistant manager, the resident 

manager, the night manager. 

8. The … manager helps the manager and manages the hotel when the 

manager s not present. 

9. The night manager is … during the night. 

 

 

 

Assignment 2.4 Match the beginnings and the end of the sentences: 

1. The receptionist is  guests do the hotel formalities. 

2. The receptionist must help  provides the check-in formalities 

3. The receptionist asks  the guests with the information about 

the hotel, the city and make travel 

arrangements. 

4. The receptionist in charge of the check-in. 

5. The concierge must help be knowledgeable, fluent in many 

foreign languages and have an 
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outgoing personality. 

6. The concierge must be to fill in a registration card and to sign 

it. 

7. The concierge must computer literate, have a pleasant 

telephone manner and a positive 

helpful attitude. 

8. The hotel manager the host who must offer hospitality to 

his guests. 

9. The hotel manager must establish is just a professional hotelier. 

10. The hotel manager is the policy of the hotel and its 

operation. 

 

Assignment 2.5 Translate the following sentences from Russian into 

English: 

1. Одна из самых важных профессий в гостеприимстве – это профессия 

администратора по приему гостей, который работает в лобби отеля. 

Администратор отвечает за регистрацию гостей. Она встречает, 

приветствует гостей, регистрирует их и отводит им комнаты. Ее 

главная обязанность – обеспечить быструю и удобную процедуру 

регистрации гостей в отеле. 

2. Консьерж должна помогать гостям с информацией об отеле, городе, 

а также способствовать в приобретении билетов. Она должна быть 

знающей, бегло говорить на многих иностранных языках и быть 

общительным человеком. Говорить бегло на английском, 

французском, немецком языках – ее обязанность.  Она на самом деле 

работает как турагент. Она заказывает рейсы, туры и посещение 

достопримечательностей. 

3. Менеджер отеля – это профессиональный хотельер. Для гостей отеля 

– он гостеприимный хозяин, который должен предлагать хороший 

прием гостям. 

4. Для служащих отеля – он человек, который устанавливает политику 

отеля и его деятельность. 
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TEXT 3. THE DEPARTMENTS AND SERVICES OF THE HOTEL 

 

TEXT 3.1 THE FRONT OFFICE 

 

VOCABULARY. LEARN THE WORDS. 

to provide, the front office, the reception desk, booking, guest registration, a 

specific task, the cashier, key service 

 

Assignment 3.1.1 Read and translate the text: 

There are different departments at the hotel that provide a nice welcome 

to the guests. One of the major ones is the front office.  

The front office is in the lobby of the hotel. It consists of the reservation 

department and the reception desk of the front office. 

The reservation department provides booking of the hotel rooms. 

The front desk provides sale of rooms, guest registration, key service, 

message and mail service, guest accounts. Each employee in the front office has 

got a specific task. 

The booking clerk will help the guests to arrange a booking. 

The receptionist will help the guest to check in. He meets and greets him 

and asks the guests to fill in a registration form and assign a room to him. Before 

a receptionist assigns a room, he or she will check the guest´s booking and the 

available accommodation. 

When the guest checks out he wants someone to help him with accounts. 

The cashier at the front desk will do it. 

 

Assignment 3.1.2 Answer the following questions: 

1. Where is the front office of the hotel? 

2. Who works at the front office? 

3. What functions does it provide? 

4. What are the main duties of the receptionist? 

5. What is the main duty of the booking clerk? 

6. What does the cashier do? 
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Assignment 3.1.3 Use the appropriate words from the list: 

the reservation department, the booking clerk, the lobby, nice welcome, the 

reception desk, assign a room, booking, to check in 

1. There are different departments at the hotel that provide a … to the 

guests.  

2. The front office is in … of the hotel.  

3. It consists of … and … of the front office. 

4. The reservation department provides … of the hotel rooms. 

5. … will help the guests to arrange a booking. 

6. The receptionist will help the guest … .  

7. He meets and greets him and asks the guests to fill in a registration form 

and … to him.  

 

Assignment 3.1.4 Translate the following sentences from Russian into 

English: 

1. В отеле много разных служб, которые обеспечивают хороший прием 

для гостей отеля. 

2. Администрация отеля обеспечивает продажу комнат, регистрацию 

гостей, работает с ключами и счетами гостей, обеспечивает прием 

сообщений для гостей, почтовое обслуживание. 

 

TEXT 3.2 THE BELL SERVICE 

 

VOCABULARY. LEARN THE WORDS. 

to run errands, the bell service, the bell captain, bellman, the room appliances  

 

Assignment 3.2.1 Read and translate the text: 

When hotel guests come to the hotel and check in they expect someone 

to show them to their rooms. They also want someone to help them with their 

luggage and sometimes to run errands for them. All these duties are provided by 

the bell service of the hotel. 

At the head of the bell service is the bell captain. He directs bellmen. 
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When the guest is given a room number the bellman gets the key and 

escorts the guest to his room. In the room the bellman must show the guest 

where the light switches are. He must also explain how to use the room 

appliances: the TV-set, telephone, air-conditioning.  

In some hotel the bellman helps the guests with their luggage. Very often 

he uses a cart to move the luggage. 

 

Assignment 3.2.2 Answer the following questions: 

1. Who shows the guests to the rooms? 

2. Who helps the guests with their luggage? 

3. Who runs errands for the hotel guests? 

4. Who is at the head of the bell service? 

5. What does the bellman do for the hotel guests? 

6. What kinds of appliances are there in the hotel room? 

 

Assignment 3.2.3 Use the appropriate words from the list: 

a cart, to run errands, escorts, the bell captain, appliances, to show, the light 

switches, 

1. When hotel guests come to the hotel and check in they expect someone … 

them to their rooms.  

2. They also want someone to help them with their luggage and sometimes 

… for them.  

3. At the head of the bell service is … . 

4. When the guest is given a room number the bellman gets the key and … 

the guest to his room. 

5. In the room the bellman must show the guest where … are.  

6. He must also explain how to use the room … : the TV-set, telephone, air-

conditioning.  

7. Very often he uses … to move the luggage. 

 

Assignment 3.2.4 Make up sentences from the following words: 

1. They, to help, with, for, want, and sometimes, to run errands, them, also 

their luggage, them. 
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2. At, the bell captain, of, the, bell, the head, service, is. 

3. When, the room, is, given, number, the guest, the, room, guest, his, 

escorts, gets, the key, the, bellman. and, so. 

4. In, must, the bellman, the room, switches, show, where, the, light, the, 

guest, are. 

5. He, also, how, to explain, the room, must, appliances, to use. 

6. In, helps, with, hotels, the bellman, the, gusts, some, their luggage. 

7. Very, he, a cart, to move, often, the luggage 

 

Assignment 3.2.5 Translate the following sentences from Russian into 

English: 

1. Когда гости приезжают в отель и регистрируются, они ожидают, что 

кто-то покажет им комнаты, поможет с багажом и окажет им другие 

услуги. 

2. Всем этим занимается служба посыльных отеля. 

3. Ее возглавляет старший посыльный, который руководит всеми 

посыльными и связан с администрацией отеля. 

 

TEXT 3.3 THE HOUSEKEEPING DEPARTMENT 

 

VOCABULARY. LEARN THE WORDS. 

the housekeeping department, to care, to supervise, a chambermaid, bed linen, a 

towel, a waste baskets, tissues, rubbish, master keys, extra bedding, rollaway  

 

Assignment 3.3.1 Read and translate the text: 

The housekeeping department cares about cleaning the guestrooms. 

At the head of the housekeeping department is the housekeeper. He 

supervises the chambermaids. 

Chambermaids prepare the rooms before the guests check in. Usually the 

housekeeper tells the maids to clean the rooms or to make up the rooms. He may 

also ask them to scrub down the bathrooms or change the bed linen and the 

towels. The main duties of the chambermaids are to air the rooms, to make the 



 

 

106 

 

beds, to dust the furniture, to vacuum the floor, to wash the bathroom, to empty 

the waste baskets. 

Chambermaids use carts to carry suppliers: soap, tissues, bed and bath 

linen. There are containers for supplies: soap, bed and bath linen. There are 

containers for dirty linen and rubbish in the carts. 

Chambermaids use master keys to provide security for the hotel rooms. 

The housekeeping service provides extra bedding or rollaways. 

 

Assignment 3.3.2 Answer the following questions: 

1. What is the main function of the housekeeping department? 

2. Who is at the head of the housekeeping department? 

3. What are the main duties of the chambermaids? 

4. What is there on the chambermaid´s cart? 

 

Assignment 3.3.3 Use the appropriate words from the list: 

carts, to scrub down, the chambermaids, bedding, to dust, clean, waste 

1. The housekeeper supervises… . 

2. Usually the housekeeper tells the maids to … the rooms or to make up the 

rooms.  

3. He may also ask them … the bathrooms or change the bed linen and the 

towels.  

4. The main duties of the chambermaids are to air the rooms, to make the 

beds, … the furniture, to vacuum the floor, to wash the bathroom, to 

empty the … baskets. 

5. Chambermaids use … to carry suppliers: soap, tissues, bed and bath linen. 

There are containers for supplies: soap, bed and bath linen. 

6. The housekeeping service provides extra … or rollaways. 

 

 

 

Assignment 3.3.4 Translate the following sentences from Russian into 

English: 

1. Служба горничных отвечает за уборку номеров. 
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2. Во главе службы находится старший отеля, который руководит 

работой горничных. 

3. Горничные готовят номера до приезда гостей. 

4. Они делают генеральную уборку комнат. 

5. Они всегда моют ванные комнаты и меняют помтельное белье и 

полотенца. 

 

TEXT 3.4 THE TELEPHONE DEPARTMENT 

VOCABULARY. LEARN THE WORDS. 

a switchboard, to handle, outside calls, lond-distance 

 

Assignment 3.4.1 Read and translate the text: 

Any hotel provides its guests with the regular telephone service. There 

are usually the pay phones in the lobby and the house phones in the rooms. 

The house phone is the system of phones throughout the hotel. The 

switchboard operator controls all in-coming and out-going calls. The operator 

has to handle all the outside calls. They may be local, long-distance and 

international. If someone calls to find a hotel guest, the operator will connect 

him.  

If the guests want to make a long-distance call the telephone operator 

will help them too. 

The telephone operator can connect the guest with any hotel service: the 

front office, the housekeeping, the bell service, the room service, the concierge. 

The hotel guest may ask the operator to wake him up, to page him, to send a 

telegram. The telephone operator will never refuse any service to the hotel guest. 

 

Assignment 3.4.2 Answer the following questions: 

1. Who provides the guests with the regular telephone service? 

2. What kinds of phones are there at the hotel? 

3. What is the house phone? 

4. Who controls all in-coming and out-going calls? 

5. Who has to handle all the outside calls? 

6. What will the operator do if someone calls to find a hotel guest? 
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7. What will the operator do if the guests want to make a long-distance or an 

international call? 

8. What can the telephone operator connect the guest with? 

9. What other services will the operator provide? 

 

Assignment 3.4.3 Use the appropriate words from the list: 

service, pay, regular, long-distance, wake him up, switchboard, house, handle, 

connect, 

1. Any hotel provides its guests with the … telephone service.  

2. There are usually the … phones in the lobby and the … phones in the 

rooms. 

3. The … operator controls all in-coming and out-going calls.  

4. The operator has to … all the outside calls.  

5. They may be local, … and international. 

6. If someone calls to find a hotel guest, the operator will … him.  

7. The hotel guest may ask the operator to …, to page him, to send a 

telegram.  

8. The telephone operator will never refuse any … to the hotel guest. 

 

Assignment 3.4.4 Translate the following sentences from Russian into 

English: 

1. Любой отель обеспечивает своих гостей регулярной телефонной 

связью. 

2. Обычно в холле отеля находятся платные телефоны. 

3. Гостиничные внутренние телефоны находятся в комнатах отеля. 

4. Оператор на коммутаторе контролирует все входящие и исходящие 

звонки. 

 

TEXT 3.5 THE SECURITY DEPARTMENT 

 

VOCABULARY. LEARN THE WORDS. 

robbery, burglary, flood, valuable things, a safe-deposit box, lost and found 

office, restrooms, fire drills, an emergency exit, a first-aid kits, injury 
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Assignment 3.5.1 Read and translate the text: 

The hotel security department must protect the guests of the hotel from 

all dangers: robbery and burglary, fire and flood. 

At the head of the security department is the security officer. 

The guests may keep their valuable things in a safe-deposit box. The 

security department is ready to protect the guests in case of any crime. 

The security department is in charge of the lost and found office. Usually 

the guests lose or leave their things around. And the security staff should take 

care of their purses and wallets, handbags and umbrellas, hats and coats left in 

bars or restaurants, restrooms or lobbies. 

The security department provides fire drills for all the hotel employees. 

Each hotel employee must know all the hotel emergency exits. 

The security department is also in charge of the first-aid kits throughout 

the hotel in case of an injury. 

 

Assignment 3.5.2 Answer the following questions: 

1. Which department must protect guests from all dangers? 

2. What kinds of dangers must it protect the guests from? 

3. Who is at the head of the security department? 

4. Where must the guests keep their valuable things? 

5. What should the security department take care of? 

6. What does the security department provide for all the hotel employees? 

7. In what case is the security department in charge of the first-aid kits? 

 

Assignment 3.5.3 Use the appropriate words from the list: 

fire drills, purses and wallets, lost, a safe-deposit box, found, robbery, in case 

of, the security officer, in charge, emergency, restrooms, 

1. The hotel security department must protect the guests of the hotel from all 

dangers: … and burglary, fire and flood. 

2. At the head of the security department is … . 

3. The guests may keep their valuable things in … .  

4. The security department is ready to protect the guests … any crime. 

5. The security department is in charge of the … and … office.  
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6. The security staff should take care of guests´ … , handbags and 

umbrellas, hats and coats left in bars or restaurants, … or lobbies. 

7. The security department provides … for all the hotel employees. 

8. Each hotel employee must know all the hotel … exits. 

9. The security department is also … of the first-aid kits throughout the hotel 

in case of an injury. 

 

Assignment 3.5.4 Translate the following sentences from Russian into 

English: 

1. Отдел охраны отеля должен оберегать своих гостей от всех видов 

опасности: кражи, кражи со взломом, пожара или наводнения. 

2. Отдел охраны отвечает за работу стола находок. 

3. Служба безопасности отеля обеспечивает противопожарные учения 

для всех служащих отеля. 

4. Каждый служащий отеля должен знать все запасные выходы отеля. 

 

TEXT 4 CATERING AT THE HOTEL 

 

VOCABULARY. LEARN THE WORDS. 

reception, convention, exhibition, luxurious, coffee shops, snack bars, cuisine, 

pantry, dining-halls, cocktail lounges, a la carte menus, table d´hôte menus, 

brunch, refreshments 

 

Assignment 4.1 Read and translate the text: 

There are a lot of different eating and drinking places available for 

visitors at the hotel. They are luxurious restaurants, formal luxury restaurants, 

informal restaurants, coffee shops, snack bars, fast food restaurants, night clubs 

and bars. Not all the hotels have this range of catering facilities. The 

superdeluxe and deluxe hotels have a wide range of restaurants and bars of 

different types and cuisines. Some of them are open round the clock. All 

expensive hotels have a round-the-clock room service when food and drinks are 

served into a guest´s room. Other hotels may have one restaurant, one coffee 

shop and one bar. 
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At the head of the food and beverage department is the food and 

beverage manager. The food and beverage department includes a kitchen, a 

pantry, dining-halls, bars and cocktail lounges. 

The food and beverage department serves individuals and small groups 

of customers. When it serves individuals it serves a la carte menus. When a 

restaurant serves groups it provides table d´hôte menus. 

A hotel restaurant may prepare all kinds of meals. It may serve light 

meals such as a continental breakfast and full meals such as full English 

breakfast, lunch or dinner. It may also serve brunch that means late breakfast or 

early lunch. 

The food and beverage department is in charge of room service too. 

The catering department of the hotel deals with preparing and serving 

big parties. It also supplies food and drinks. It provides special catering 

personnel. 

The catering department comes in when there is a banquet, a reception, a 

presentation, a convention or an exhibition. It serves refreshments during 

meetings, between seminars, at presentations. It arranges tea and coffee breaks. 

The catering department handles all kinds of banquets: both public and 

private. Public banquets are company dinners, business receptions, press 

conferences or fashion shows. Some of the private banquets are wedding 

receptions, birthday parties or dinner dances. The catering department has got 

special function rooms with facilities to seat any number of guests and to 

arrange the tables in any order. Those may be banqueting rooms or banqueting 

suites. 

 

Assignment 4.2 Answer the following questions: 

1. What kinds of eating and drinking places are there at the hotel? 

2. Which hotels have a wider range of eating and drinking places? 

3. What is a round-the-clock service? 

4. Who is at the head of the food and beverage department? 

5. What kinds of meals are served at the hotel restaurant? 

6. What is brunch? 

7. Which department is in charge of catering at the hotel? 
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8. What kinds of parties does the catering department serve? 

9. What are public banquets? 

10. What private parties does the catering department provide? 

 

Assignment 4.3 Use the appropriate words from the list: 

continental, breakfast, provides, hotels, beverage, round the clock, a pantry, 

expensive, a la carte, supplies, luxurious restaurants, table d´hôte menus, 

1. They are …, formal luxury restaurants, informal restaurants, coffee shops, 

snack bars, fast food restaurants, nightclubs and bars. 

2. Some of them are open … . 

3. All … hotels have a round-the-clock room service when food and drinks 

are served into a guest´s room.  

4. Other … may have one restaurant, one coffee shop and one bar. 

5. The food and beverage department includes a kitchen, …, dining-halls, 

bars and cocktail lounges. 

6. The food and … department serves individuals and small groups of 

customers. 

7. When it serves individuals it serves … menus.  

8. When a restaurant serves groups it provides … . 

9. It may serve light meals such as a … breakfast and full meals such as full 

English …, lunch or dinner. 

10. It may also serve brunch that means late breakfast or early lunch. 

11. It also … food and drinks. 

12. It … special catering personnel. 

 

Assignment 4.4 Translate the following sentences from Russian into 

English: 

1. В гостинице много разнообразных мест для гостей, где можно 

получить еду и напитки. Это шикарные рестораны, рестораны 

национальной кухни, обычные рестораны, кофейни, буфеты, бары 

быстрого обслуживания, ночные клубы и бары. Не все отели имеют 

такое разнообразие в обслуживании услугами питания. 



 

 

113 

 

2. В пятизвездных и четырехзвездных отелях имеется широкий спектр 

ресторанов и баров различных типов и национальных кухонь. 

3. В дорогих отелях имеется круглосуточное обслуживание, когда еда и 

напитки могут подаваться в номера гостей круглосуточно. 

4. Иногда в отеле есть один ресторан, одна кофейня и один бар. 

5. Во главе отдела питания и напитков находится менеджер по 

питанию, который руководит работой кухни, кладовой, обеденных 

залов, баров и коктейль-баров. 

6. Отдел питания имеет дело с обслуживанием больших вечеров. Он 

также поставляет еду и напитки. Он обеспечивает специальный 

персонал по питанию. 

 

Assignment 4.5 Read the polylogue and translate it 

John: Shall we dinner in this restaurant? They serve good meals here and the 

prices are reasonable. 

Fred: Well. Let´s go more quickly, please. I´m very hungry. 

Waiter: What can I do for you? 

J.: We´d like to have dinner. Are there any vacant seats in the corner? 

W.: Yes. Take your seats at the table on your right. It is vacant. Here is the 

menu. Make your choice. 

F.: What shall we have? A three-course dinner, I suppose. 

J.: I´m thirsty. Let´s have a glass of mineral water first. 

F.: I prefer iced tea. Waiter! A glass of mineral water and iced tea, please. 

J.: What shall we have as a starter? As for me I´ll have fish salad.  

F.: But I´ll have vegetable salad. Would you like any soup? I´ll have 

chickensoup and roast beef for the main course. 

J.: I like your choice. I´d rather have the same. 

W.: Have you made your choice yet? 

F.: Yes. We´d like to begin with salads. One fish salad and one vegetable salad, 

please. 

W.: What would you like to follow? 

F.: Chicken soup and roast beef, please. 

W.: Very good. What vegetables would you like? 
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J.: Oh, French fries, I think. What about you, Fred? 

F.: Me too. Please, serve us as quickly as possible. We are in a hurry. 

W.: Don´t worry. I´ll serve you in no time. 

J.: Could you bring the bill straight away, please? We´d like to pay separately. 

W.: Sure. $35, please. 

J.: Here is your money. Keep the change. 

F.: Do you accept traveler´s checks? 

W.: Yes. 

 

Assignment 4.6 Continue the conversation 

1 

John: Shall we have supper in this restaurant? They serve good meals here. 

Alan: Well, I´m very hungry. 

Waiter: What can I do for you? 

J.: We´d like to have supper. Are there any vacant seats in the corner? 

 

2 

F.: What shall we order? A three-course dinner, I suppose. 

J.: I leave the choice to you. 

F.: What would you say to some salad, fish soup, roast beef and orange juice? 

 

TEXT 5 PROFESSIONS IN CATERING  

 

VOCABULARY. LEARN THE WORDS. 

a food and beverage manager, a specialist chef, a pastry chef, to peel, china, 

dishes, a napery, a storekeeper, a busboy, a bartender, a wine steward 

 

Assignment 5.1 Read and translate the text: 

All the hotels have a restaurant or a few restaurants. There are a lot of 

employees working in them. 

The restaurant manager is in charge of the restaurant policy and 

operations. He decides on the image of the restaurant. He has to plan its 

business. The restaurant manager has to decide on purchases and sales. He hires 
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the restaurant staff and provides their training. Often the restaurant manager has 

to decide on the type of cuisine and the types of menus. 

At the head of the food and beverage department is the food and 

beverage manager. He manages the department and is in charge of the work of 

the chefs, the kitchen and the pantry. 

The chef works in a restaurant or in the food and beverage department of 

the hotel. The kitchen supervisor is the head chef. He is in charge of specialist 

chefs, cooks and kitchen helpers. 

A restaurant may have different specialist chefs in charge of different 

dishes. There is a soup chef, a sauce chef, a vegetable chef, a pastry chef and 

others. 

The cooks do the actual cooking of meals. The chefs supervise them. 

The kitchen helpers wash, peel and cut up the vegetables, wash and cut the meat. 

All the necessary things for serving guests such as china, dishes, 

glassware, napery, facilities for warming up the dishes are kept in the pantry. 

The pastry chef also dispatches food and beverages within the department. 

The wine steward recommends and services wine to the guests. The 

main person in the wine-hall is the maitre d´hotel. He meets, greets and seats the 

customers. 

Waiters and waitresses serve food to the customers. They take orders and 

bring food to the tables. 

The busboy cleans the tables, pours water and brings rolls for the 

customers. 

The duty of the bartender is to mix and pour alcoholic drinks for 

customers at the bar. 

The caterer is at the head of the catering department. He provides 

different services from the restaurant. A caterer arranges and prepares parties, 

banquets and large group meals. He deals with large quantities of food and 

beverages. He manages the employees who serve conventions. Conventions use 

a lot of hotel facilities and catering services. 

The good name of a restaurant or a hotel´s kitchen depends on the work 

of all the people in catering. The reputation of the hotel also depends on it. 
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Assignment 5.2 Answer the following questions: 

1. What are the duties of the restaurant manager? 

2. Who decides on the type of cuisine and the types of menus? 

3. Who hires the restaurant staff and provides their training? 

4. Who is in charge of the work of the chefs? 

5. Who manages the work of the specialist chefs? 

6. What kinds of specialist chefs work in the kitchen of the restaurant? 

7. What do the cooks do? 

8. Where are the dishes kept? 

9. Who is in charge of the pantry and what does she do? 

10. Who recommends and serves wine to the guests? 

11. Who is the main person in the dining-hall? 

12. What do the waiters do? 

13. What are the duties of the busboy? 

14. Who mixes and pours alcoholic drinks? 

15. What does the caterer do? 

16. What does the success of the hotel depend on? 

 

Assignment 5.3 Use the appropriate words from the list: 

serve food, dishes, busboy, kitchen supervisor, the maitre d´hotel, pastry, in 

charge, purchases and sales, to the tables, actual cooking, cuisine, staff, 

supervise, wine, peel and cut up, seats, 

1. The restaurant manager has to decide on … . 

2. He hires the restaurant … and provides their training.  

3. Often the restaurant manager has to decide on the type of … and the types 

of menus. 

4. The … is the head chef.  

5. He is … of specialist chefs, cooks and kitchen helpers. 

6. A restaurant may have different specialist chefs in charge of different … . 

7. There is a soup chef, a sauce chef, a vegetable chef, a … chef and others. 

8. The cooks do the … of meals.  

9. The chefs … them.  

10. The kitchen helpers wash, … the vegetables, wash and cut the meat. 
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11. The … steward recommends and services wine to the guests. 

12. The main person in the wine-hall is … . 

13. He meets, greets and … the customers. 

14. Waiters and waitresses … to the customers.  

15. They take orders and bring food … . 

16. The … cleans the tables, pours water and brings rolls for the customers. 

 

Assignment 5.4 Translate the following sentences from Russian into 

English: 

1. Менеджер ресторана отвечает за политику ресторана и его работу. 

Он занимается вопросами имиджа ресторана. Ему приходится 

планировать работу ресторана и решать вопросы закупок и продаж. 

2. Менеджеру ресторана часто приходится решать вопросы выбора 

кухни и меню. 

3. Менеджер отдела еды и напитков отвечает за работу шеф-поваров, 

кухни и кладовой. 

4. Пищу для ресторана готовят на самом деле повара. Шеф-повара 

руководят ими. Помощники по кухне моют, чистят и режут овощи, 

моют и режут мясо. 

5. Все необходимое для обслуживания гостей: фарфор, тарелки, рюмки, 

стаканы, салфетки, средства для мытья посуды, - хранятся в 

кладовой. 

6. Сомелье рекомендуют и подают гостям вино. 

7. Официанты и официантки подают гостям еду. 

8. Руководитель отдела питания организует и готовит вечера, банкеты 

и еду для большого количества гостей. 

9. Доброе имя ресторана или кухни зависит от работы всех 

сотрудников отдела питания. 

 

Assignment 5.5 Read the polylogue and translate it 

Fred: Hello! Do you have a table for two, please? 

Waiter: Good evening! Certainly. Would you like to have a drink in the bar first 

and I´ll bring the menu. 
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John: What a good idea! What would you say, Fred? 

F.: I don´t mind. 

J.: (in the bar) What would you like? 

F.: As for me I´ll have scotch. And what about you, John? 

J.: I would rather have a glass of red wine. 

W.: So, one scotch and a glass of red wine. Here is the menu. 

F.: What shall we have to start with? The prawn cocktail is very good, I suppose. 

J.: I´d rather have a bit of fish-jelly. What shall we have to follow? 

F.: Do you know what I´d like? Something typically Italian. 

J.: Well. There are seven sauces to have with the spaghetti. You can have 

spaghetti with mushrooms, chicken, beef and lobster sauce. I´ve made my 

choice and I recommend you to try spaghetti with lobster sauce. 

F.: Lobster sauce? All right, that sounds nice. I´ll try it. 

J.: We´ll have one prawn cocktail and one fish-jelly to start and spaghetti with 

lobster sauce to follow. 

W.: Very good. And what would you like for desert? 

J.: What´s there for desert today? 

W.: Ice-cream, fruit, pies. I´d recommend you to try apricot pie. 

F.: OK, two pieces of apricot pie. 

W.: Any coffee, sir? 

F.: I´d rather have a cup of tea. And what about you, John? 

J.: I´ll have the same. May we have the bill, please? 

W.: Sure. I´ll bring it immediately. 

F.: Look, John. If you don´t mind, I´ll pay. 

J.: No. This is on me. You can pay next time. I think there is a mistake in the 

bill. What does this amount for? 

W.: Drinks are on the house. Service is included. 

J.: Oh, I see. Here you are, waiter. Keep the change. 

F.: We enjoyed, thank you. 

 

Assignment 5.6 Continue the conversation 

1 

Waiter: Have you made your choice yet? 
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Fred: Yes. We´d like to begin with salads. One fish salad and one vegetable 

salad, please. 

W.: What would you like to follow? 

2 

W.: What would you like for desert? 

J.: What´s there for desert today? 

W.: Ice-cream, fruit pies. I´d recommend you to try apple pie. 

3 

J.: May we have the bill, please? 

W.: Sure. I´ll bring it immediately. 

F.: Look, John. If you don´t mind, I´ll pay. 
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PART VII. HOTELS 

 

TEXT 1. CLASSIFICATION OF HOTELS IN HOSPITALITY (Part 1) 

 

VOCABULARY. LEARN THE WORDS. 

array of services, room rate, transient, moderate hotels, mid-scale hotels, upscale 

hotels, luxury hotels, deluxe hotels, convention hotels, resort hotels, residential 

hotels, convention participants, national grading system 

 

Assignment 1.1.1 Read and translate the text: 

The types of hotels available to travelers provide a great variety and 

array of services. There are different classifications of hotels in Russia and 

abroad. 

They can be classified by purpose of guest stay, length of stay and by 

room rate. 

The purpose of guest stay is a classification that includes pleasure or 

resort, business or conference. 

Length of stay classification is either transient or resident. 

Classification by room rate includes economy/budget or inexpensive 

hotels, moderate or mid-scale hotels, upscale or expensive hotels, and luxury or 

deluxe and superdeluxe hotels. 

According to the purpose of traveling people the hotels are divided into 

commercial hotels, convention hotels, resort hotels and residential hotels. 

The commercial hotel is for business travelers. It is situated in the centre 

of a big city. 

Convention hotels are for convention participants. They usually have a 

lot of convention facilities such as meeting rooms, exhibit areas, good 

banqueting services, faxes, E-mail, good telephone service. 

Resort hotels are for holiday-makers. They have a lot of recreation 

facilities such as swimming pools, fitness centres, sports grounds. 

Residential hotels are for long-term or permanent residents. Guests live 

there for long periods of time. 
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Hotels are also graded according to the range of services and quality of 

comfort. They are rated from 1-star to 5-star or even 7-star hotels. This system is 

known as French or European. The more stars the hotel has the higher the 

quality and wider range of services it provides. 

There are also national grading systems like the crown system in Great 

Britain, the key system in Sweden or the letter system in Greece. In the United 

States of America the hotels are graded as superdeluxe, expensive, moderate and 

inexpensive. 

Superdeluxe or 5-star hotels are very luxurious hotels which provide all 

possible conveniences. 

Deluxe hotels are luxury hotels of a lower class. 

All other hotels may be rated as inexpensive hotels and often reffered to 

as budget, economy, second or tourist class hotels. 

 

Assignment 1.1.2 Answer the following questions: 

1. How can the hotels be rated? 

2. What are the three major types of classification of hotels? 

3. What are the main groups of hotels according to the purpose of stay? 

4. What are the main groups of hotels according to the length of stay? 

5. What are the main groups of hotels by room rate? 

6. What do these classifications include? 

7. Whom does the commercial hotel usually serve? 

8. Where are they situated? 

9. What is the main purpose of convention hotels? 

10. What are the main facilities of convention hotels? 

11. Whom do resort hotels serve? 

12. What are the major facilities of resort hotels? 

13. Do residents of residential hotels live there for short or long periods of 

time? 

14. What is the typology of the star system based on? 

15. What are the other grading systems? 

16. What do superdeluxe hotels provide? 

17. What is the budget hotel? 
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Assignment 1.1.3 Use the appropriate words from the list: 

key, graded, letter, banqueting, facilities, residential, room rate, business, 

convention, participants, crown, sports, transient or resident, telephone, 

commercial, exhibit, swimming, permanent 

1. Length of stay classification is either … . 

2. Classification by … includes economy/budget or inexpensive hotels, 

moderate or mid-scale hotels, upscale or expensive hotels, and luxury or 

deluxe and superdeluxe hotels. 

3. The hotels are divided into … hotels, … hotels, resort hotels and … 

hotels. 

4. The commercial hotel is for … travelers.  

5. Convention hotels are for convention … . 

6. They usually have a lot of convention … such as meeting rooms, … areas, 

good … services, faxes, E-mail, good … service. 

7. Resort hotels have a lot of recreation facilities such as … pools, fitness 

centres, … grounds. 

8. Residential hotels are for long-term or … residents. 

9. Hotels are also … according to the range of services and quality of 

comforts. 

10. They are also national grading systems like the … system in Great 

Britain, the … system in Sweden or the … system in Greece. 

 

 

Assignment 1.1.4 Find the required definitions and complete the sentences: 

 

1 The commercial hotel is a) for convention purposes 

2 Resort hotels are b) for long-term or permanent stay 

3 Residential hotels are  c) very luxurious hotels which provide 

all possible conveniences 

4 Superdeluxe or 5-star hotels are d) luxury hotels of a lower class 

5 Deluxe hotels are  e) for holiday-makers 

6 Convention hotels are f) for business travelers 

7 The purpose of the guest stay is a g) inexpensive hotels and often 
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classification that includes referred to as budget hotels 

8 Classification by room rate includes h) pleasure or resort, business or 

conference 

9 All other hotels may be rated as  i) inexpensive hotels, moderate hotels, 

upscale hotels and luxury hotels 

10 Length of stay classification is 

either 

j) the range of services and quality of 

comforts 

11 Hotels are also graded according to k) transient or resident 

 

Assignment 1.1.5 Translate the following sentences from Russian into 

English: 

1. Существуют различные классификации отелей в России и за 

рубежом. 

2. Отели можно классифицировать в соответствии с целью поездки, 

длительностью пребывания и стоимостью номеров. 

3. Классификация в соответствии со стоимостью номеров включает в 

себя деление отелей на экономичные, бюджетные или «недорогие» 

отели, «средние» или отели среднего класса, «дорогие» отели, отели 

класса «люкс» и «суперлюкс». 

4. Отели также классифицируются в соответствии с набором услуг и 

качеством предоставляемого сервиса. 

5. Они делятся на отели от 1-звездного до 5-звездного и даже 7-

звездного. Эта система известна как французская или европейская. 

 

TEXT 1. CLASSIFICATION OF HOTELS IN HOSPITALITY (Part2) 

 

VOCABULARY. LEARN THE WORDS. 

pleasant sceneries, chains, parking lots, lobbies, a spotless bath, moorage, a 

management agency, the remainder, recreation facilities, the rental fee, concept, 

a vacation segment, revenues, repeat customers 
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Assignment 1.2.1 Read and translate the text: 

There are also hotels located in pleasant sceneries of the countryside. 

They are called “inns”. They provide comfortable but informal accommodation. 

The word “inn” has come from the early days of travel. Nowadays this word is 

used in the name of the big hotel chain known as the “Holiday Inn”.  

Another type of a hotel is called “motel”. It offers accommodation to 

tourists traveling by car. Motel provides parking lots for the tourists´ cars 

opposite to their motel rooms, which is a great comfort for travelers. Besides 

most motels have a door to the parking lot from each room. As a result, motels 

generally have little use for large lobbies. In a motel guests are provided a with 

comfortable, clean room, a spotless bath and good beds. 

Like motels there are also boatels at the beach front with moorage for 

the guests´ boats and yachts. Besides there are floatels which are floating hotels 

on water. 

At the airports one can find airwates which are the airport hotels for air 

passengers. They provide accommodation for traveling people staying for one 

night only.  

Nowadays there are the newest types of accommodation that are popular 

with the travelers. They are called condominiums or condos. In a condominium 

the apartments are owned by individuals. In many cases, the owner uses the 

condominium a few weeks each year and rents it out through an independent 

management agency for the remainder of the year. The management agency 

maintains grounds, roads and recreation facilities and provides security and 

cleaning services for a percentage of the rental fee. Condominiums are located 

in the resort areas and they are used as second homes for recreation. 

Time-sharing is another concept of buying a vacation segment, usually 

of two weeks, in condominium unit. The owner owns only the two-week 

segment, not the entire unit. The segment is scheduled so that only the owner 

may use it at a time. Some time-share companies allow and encourage their 

owners to swap segments to allow the owner to go to a new resort each year 

rather than to the same one year after year. 

Most hotels try to attract their customers by presenting intangible 

products to satisfy the customer. The intangible product such as the smiles and 
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“we will help you” attitudes of employees, increases revenues and helps to 

provide quality service to the customers. All large hotels and hotel chains are 

interested in repeat customers, so they often look for the rating hotels and motels 

have been given to the outside groups. For example, in the USA the Mobil 

Travel Guide gives the five-level rating system which is as follows: *Good, 

better than average; **Very good: ***Excellent: ****Outstanding; 

*****One of the best in the country.  

The five-star rating is different to achieve but is sought after by many of 

the luxury hotels. 

 

Assignment 1.2.2 Answer the following questions: 

1. Where are the inns situated? 

2. What is the difference between a hotel and an inn? 

3. What do inns provide? 

4. What does the motel provide? 

5. Why is the floatel a great comfort for travelers? 

6. What is the name of the hotel at the airport? 

7. What do the airwates provide? 

8. What type of accommodation is now popular with travelers? 

9. What is a condominium? 

10. Where are the condominiums located? 

11. Who owns a condominium? 

12. For how long does the owner use a condominium? 

13. Who helps him to rent it? 

14. What does the management agency maintain? 

15. What does it provide? 

16. What is the second home for recreation? 

17. What is time-sharing? 

18. How is the segment scheduled? 

19. What do the companies allow and encourage their owners to do? 

20. What do the hotels try to attract their customers by? 

21. What increases revenues? 

22. What are all hotels interested in? 
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23. What do the customers look for to know about hotels? 

24. What is the star rating? 

 

 

Assignment 1.2.3 Use the appropriate words from the list: 

the resort areas, repeat customers, attract, to swap, buying a vacation segment, 

individuals, hotel chain, recreation facilities, an independent management, air 

passengers, floating hotels, the beach front, traveling by car, pleasant sceneries 

1. There also hotels which are located in … of the countryside. 

2. Nowadays this word is used in the name of the big … known as the 

“Holiday Inn”.  

3. Another type of a hotel is called “motel” that offers accommodation to 

tourists … . 

4. Like motels there are also boatels at … with moorage for the guests´ boats 

and yachts.  

5. Besides there are floatels which are … on water. 

6. At the airports one can find airwates which are the airport hotels for … . 

7. In a condominium the apartments are owned by … .  

8. In many cases, the owner uses the condominium a few weeks each year 

and rents it out through … agency for the remainder of the year.  

9. The management agency maintains grounds, roads and … and provides 

security and cleaning services for a percentage of the rental fee.  

10. Condominiums are located in … and they are used as second homes for 

recreation. 

11. Time-sharing is another concept of … , usually of two weeks, in 

condominium unit. 

12. Some time-share companies allow and encourage their owners … 

segments to allow the owner to go to a new resort each year rather than to 

the same one year after year. 

13. Most hotels try to … their customers by presenting intangible products to 

satisfy the customer.  

14. All large hotels and hotel chains are interested in … , so they often look 

for the rating hotels and motels have been given to the outside groups. 
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Assignment 1.2.4 Find the required definitions and complete the sentences: 

1 Inns are hotels a) traveling by car 

2 Boatels are located b) floating hotels on water 

3 Motels offer accommodation to 

tourist 

c) located in pleasant sceneries 

4 Floatels are d) for air passengers 

5 Airwates are the airport hotels e) at the beach front  

6 A condominium or condo is a 

building where 

f) in the resort areas 

7 Condominiums are located g) buying a vacation segment, usually 

for two weeks, in a condominium unit 

8 Time-sharing is another concept of h) the apartments are owned by 

individuals 

9 Condominium are used as i) the smiles and “we will help you” 

attitudes of employees 

10 The intangible product is presented 

by 

j) second homes for recreation 

 

Assignment 1.2.5 Translate the following sentences from Russian into 

English: 

1. Гостиницы типа «inn» обеспечивают комфортное, но 

«неформальное» проживание. Они располагаются в красивых 

местах в сельской местности. 

2. Мотель предлагает размещение туристов, путешествующих 

на автомобиле. Мотель предоставляет им парковочные места 

для машин туристов напротив окон из номеров, что является 

большим удобством для путешественников. В мотеле гостям 

предоставляются удобные, чистые комнаты, очень чистые 

ванные комнаты и удобные спальные места. 

3. «Ботели» располагаются на берегу моря с причалом для лодок 

гостей отеля. «Флотели» являются плавающими  отелями на 

воде. 
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4. В кондоминиуме квартиры находятся во владении 

собственников. Собственник пользуется кондоминиумом 

только в течении нескольких недель в течение года. В 

остальное время года он сдает ее через независимое 

агентство. 

5. Агентство содержит в надлежащем порядке территорию, 

дороги, сооружения кондоминиума и обеспечивает 

безопасность и услуги по уборке за счет процентов, 

отчисляемых от суммы сбора за аренду апартаментов. 

 

Assignment 1.2.6 Read and retell the text 

MOTEL 

Motel is also called motor inn. It was originally a hotel designed for 

persons traveling by automobile, with convenient parking space provided. 

Motels serve commercial and business travelers and persons attending 

conventions and meetings as well as vacationers and tourists. The automobile 

became the principle mode of travel by 1950 in the United States and by the 

1960s in Europe and Japan; and motels were built as near as possible to 

interstate highways, just as hotels had been built as near as possible to railroad 

stations. Most motels provide an informal atmosphere compared to hotels, often 

the guest transports his own luggage to and from his room. Most but not all 

motels have restaurant facilities and many have swimming pools; most rooms 

contain a television set. 

Motels originated as series of separate or attached roadside cabins, 

independently operated. But when professional management took over, their 

size increased, and the chain concept became popular. Franchising operation, in 

which it is allowed to go into business for himself under the widely advertised 

name of a chain of motels, thus realizing the benefits of a chain of motels, has 

achieved remarkable growth of several chains. 
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TEXT 2. THE INEXPENSIVE HOTELS IN HOSPITALITY 

 

VOCABULARY. LEARN THE WORDS. 

a warm welcome, sleeping accommodation, bath and lavatory arrangements, 

laundry facilities, a lounge area, lodging, washbasin 

 

 

 

 

Assignment 2.1 Read and translate the text: 

There are a lot of large and small comfortable inexpensive hotels all over 

the world. They are also called one-star hotels according to the European 

classification. 

The hotels come in all shapes and sizes. The hotels have one thing in 

common – a warm welcome, the traditional friendliness and hospitality. 

Although facilities vary from place to place, the inexpensive hotels 

provide good but inexpensive comfortable sleeping accommodation. They are 

equipped with comfortable rooms which are modestly furnished. Bath and 

lavatory arrangements are offered, but they are not provided in every bedroom. 

Washbasins are provided in every bedroom. Laundry facilities are provided on a 

self-catering basis. 

There is a large lounge area in the inexpensive hotel. A good TV-set and 

the use of the phone are provided there because not every room is fitted with 

them. 

The residents are provided with meals. But they are usually limited to 

nonresidents. 

The inexpensive hotels offer low prices. That is why they are so popular 

with the guests who can not pay much money for their lodging. 

The inexpensive hotels are situated away from convenient means of 

transportation. So, their location is not always convenient. They are situated in 

quiet country places, by beautiful lakes and far from the bustling city centres. 
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Assignment 2.2 Answer the following questions: 

1. What is another term for an inexpensive hotel? 

2. What do inexpensive hotels have in common? 

3. Which facilities are provided in inexpensive hotels? 

4. How are they furnished? 

5. What kinds of facilities are provided in the lounge of the inexpensive 

hotel? 

6. How are meals provided in the inexpensive hotels? 

7. What kind of guests accommodate in the inexpensive hotels? What are the 

prices like? 

8. What may still attract the guests in the inexpensive hotels? 

9. Where are the inexpensive hotels usually situated? 

 

Assignment 2.3 Use the appropriate words from the list: 

washbasins, self-catering basis, prices, convenient, shapes and sizes, 

friendliness, sleeping, European, bustling, furnished, lounge area, lavatory 

arrangements 

1. They are also called one-star hotels according to the … classification.  

2. The hotels come in all … . 

3. The hotels have one thing in common – a warm welcome, the traditional 

… and hospitality. 

4. Although facilities vary from place to place, the inexpensive hotels 

provide good but inexpensive comfortable … accommodation.  

5. They are equipped with comfortable rooms which are modestly … . 

6. Bath and … are offered, but they are not provided in every bedroom.  

7. … are provided in every bedroom.  

8. Laundry facilities are provided on a … . 

9. There is a large … in the inexpensive hotel. 

10. The inexpensive hotels offer low … . 

11. The inexpensive hotels are situated away from … means of transportation. 

12. They are situated in quiet country places, by beautiful lakes and far from 

the … city centres. 
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Assignment 2.4 Say whether the following statements are true (T) or 

false (F) 

1. There are few large and small comfortable inexpensive hotels all over the 

world. 

2. They are also called five-star hotels according to the Euripean 

classification. 

3. The hotels come in all shapes and sizes. 

4. These hotels always give a warm welcome to their guests. 

5. Facilities never vary in all the inexpensive hotels and they do not provide 

good sleeping accommodation. 

6. They are equipped with comfortable rooms which are modestly furnished. 

7. Bath and lavatory arrangements are not offered in every bedroom. 

8. Washbasins are usually provided in every bedroom. 

9. Laundry facilities are provided on a self-catering basis. 

10. A good TV-set and the use of the phone are provided in every room. 

11. The residents are never provided with meals. 

12. The inexpensive hotels offer very high prices. 

 

Assignment 2.5 Translate the following sentences from Russian into 

English: 

1. Большие и маленькие, уютные и недорогие  отели, расположенные 

по всему миру, согласно европейской классификации называются 

также 1-звездными отелями. 

2. Хотя оснащение недорогих отелей везде неодинаковое, они все 

предоставляют хорошее, совсем недорогое, удобное размещение. 

Они оборудованы уютными, скромно обставленными номерами. 

3. Гостям предлагаются ванные комнаты с туалетами, но они есть не в 

каждом номере. Услуги прачечной предоставляются на основе 

самообслуживания. 

4. Гости отеля обеспечиваются питанием. Но эта услуга недоступна для 

тех, кто не проживает в отеле. 
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TEXT 3. THE MODERATE HOTEL 

 

VOCABULARY. LEARN THE WORDS. 

bedside lights, wake-up calls, a lavatory, beach hotels, a lounge 

 

Assignment 3.1 Read and translate the text: 

The hotels which offer a higher standard of accommodation than 

inexpensive hotels are called 2-star hotels according to the European 

classification. 

The facilities provided there are TV-sets in some bedrooms, bedside 

lights in the rooms and wake-up calls. Only 20 per cent of bedrooms contain a 

private bathroom or a shower with a lavatory. 

The rooms are not air-conditioned which is a disadvantage for resort and 

beach hotels in hot countries. 

There is a TV-set in the lounge. Guests are assisted with luggage. 

A bar and a restaurant are not available in every moderate hotel. But 

guests may have hot morning tea or hot breakfast. 

The moderate hotels are usually situated far from the centres of the 

cities. Transportation may not be very good. 

These hotels have reasonable prices. 

 

Assignment 3.2 Answer the following questions: 

1. Which facilities do 2-star hotels provide? 

2. What is a disadvantage for resort hotels in hot countries? 

3. Where are TV-sets provided in the 2-star hotels? 

4. Are the guests assisted with the luggage when they come to the moderate 

hotel? 

5. Is the bar available in any moderate hotel? 

6. What meals are provided in the moderate hotels? 

7. Where are the moderate hotels usually situated? 

8. What about the transportation from the moderate hotels? 

9. Are the prices very high? 
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Assignment 3.3 Use the appropriate words from the list: 

transportation, assisted, reasonable, lounge, situated, hot breakfast, available, 

air-conditioned, beach, contain, lavatory, facilities, wake-up, higher standard 

1. The hotels which offer a … of accommodation than inexpensive hotels 

are called 2-star hotels according to the European classification. 

2. The … provided there are TV-sets in some bedrooms, bedside lights in 

the rooms and … calls.  

3. Only 20 per cent of bedrooms … a private bathroom or a shower with a 

… . 

4. The rooms are not … which is a disadvantage for resort and … hotels in 

hot countries.  

5. There is a TV-set in the … . 

6. Guests are … with luggage. 

7. A bar and a restaurant are not … in every moderate hotel. 

8. But guests may have hot morning tea or … . 

9. The moderate hotels are usually … far from the centres of the cities. 

10. … may not be very good. 

11. These hotels have … prices. 

 

Assignment 3.4 Say whether the following statements are true (T) or 

false (F) 

1. The hotels which offer a higher standard of accommodation than 

inexpensive hotels are called luxury hotels according to the European 

classification. 

2. The facilities provided there are TV-sets in some bedrooms, bedside lights 

in the rooms and wake-up calls. 

3. Only 70 per cent of bedrooms contain a private bathroom or a shower 

with a lavatory. 

4. The rooms are always air-conditioned which is a disadvantage for resort 

and beach hotels in hot countries. 

5. There is a TV-set in every room of the moderate hotels. 

6. Guests are never assisted with luggage. 

7. A bar and a restaurant are available on every floor in moderate hotel. 
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8. Guests may sometimes have hot morning tea or hot breakfast. 

9. The moderate hotels are usually situated in the centres of the cities. 

10. Transportation is always very good. 

11. These hotels have very high prices. 

 

Assignment 3.5 Translate the following sentences from Russian into 

English: 

1. Оснащение, предлагаемое в номерах среднего класса, включает 

телевизор, настольную лампу, иногда душ или ванную. Номера в 

отелях среднего класса не оборудованы кондиционерами, что, 

несомненно, является недостатком курортных и пляжных отелей в 

жарких странах. 

2. В отелях среднего класса нет бара или большого ресторана. Но 

гостям предлагается чай или горячий завтрак утром. 

3. Отели среднего класса располагаются далеко от центра города. 

Транспорт также не всегда хороший. 

 

TEXT4. THE EXPENSIVE HOTEL 

 

VOCABULARY. LEARN THE WORDS. 

well-appointed, a private bathroom, a lavatory, wake-up calls, hair-dryers, 

porterage, a half-board basis 

 

Assignment 4.1 Read and translate the text: 

The 3-star hotels are also called expensive hotels according to the 

European classification. 

These hotels are very spacious, comfortable and well-appointed. 

Practically all bedrooms contain a private bathroom or a shower with a lavatory. 

There is air-conditioning in many expensive resort or beach hotels in hot 

countries which is a great advantage. Wake-up calls, room service, hair-dryers 

and porterage are offered. 
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All guest rooms are fitted with a telephone, a radio and a TV-set. There 

is a private parking near all expensive hotels. Dogs and other pets are admitted 

in many expensive hotels. 

All expensive hotels have a restaurant and a bar. So meals are offered on 

a half board basis. Coffee or tea in the morning and substantial evening meals 

are always provided in the expensive hotels. 

The location of the expensive hotels is usually rather good. Convenient 

transportation is also available. 

 

Assignment 4.2 Answer the following questions: 

1. What is another name for expensive hotels according to the European 

classification? 

2. What kind of hotels are expensive hotels? 

3. Which facilities are offered in the expensive hotel? 

4. Where can you park your car in the expensive hotel? 

5. Are animals admitted in the expensive hotels? 

6. What is a great advantage of the expensive hotels in hot countries? 

7. What kinds of service are provided in the expensive hotels? 

8. How are meals provided in the expensive hotels? 

9. Where are the expensive hotels usually situated? 

10. Is transportation available? 

 

Assignment 4.3 Use the appropriate words from the list: 

admitted, substantial, half board, location, contain, expensive, spacious, 

available, fitted, private parking, air-conditioning, great advantage, calls 

1. The 3-star hotels are also called … hotels according to the European 

classification. 

2. These hotels are very …, comfortable and well-appointed. 

3. Two third of bedrooms … a private bathroom or a shower with a lavatory.  

4. All guest rooms are … with a telephone, a radio and a TV-set. 

5. There is a … near all expensive hotels. 

6. Dogs and other pets are … in many expensive hotels. 
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7. There is … in many expensive resort or beach hotels in hot countries 

which is a … . 

8. Wake-up …, room service, hair-dryers and porterage are offered. 

9. So meals are offered on a … basis. 

10. Coffee or tea in the morning and … evening meals are always provided in 

the expensive hotels. 

11. The … of the expensive hotels is usually rather good. 

12. Convenient transportation is also … . 

 

Assignment 4.4 Translate the following sentences from Russian into 

English: 

1. Дорогие 3-звездные отели очень просторны, удобны и хорошо 

оборудованы. Практически во всех номерах есть ванная или душ с 

туалетом. 

2. Все комнаты для гостей оборудованы телефонами, радио и 

телевизором. Кондиционерами оснащены все номера  в курортных и 

пляжных отелях жарких стран, что является большим 

преимуществом. В таких отелях вас могут разбудить утром, а также 

предложить обслуживание в номере, фен и услуги носильщика. 

3. Рядом со всеми 3- звездными отелями есть частная автомобильная 

парковка. Все отели принимают домашних животных. 

                                                                                                                                                                                                                                                                                                                                                                                                      

Assignment 4.5 Read the dialogue and polylogue translate them 

1 

MRS. Smith: Good morning. 

RECEPTIONIST: Good morning, ma´am. I´m at your service. 

MRS. S.: I´d like a double room with a bath. 

R.: Have you made a reservation? 

MRS. S.: Oh, yes. I reserved one double room by telephone last week. 

R.: In whose name, ma´am? 

MRS. S.: Mrs. Smith, please. 

R.: Yes, ma´am. We have reserved a room for you. Room 300. It´s quiet and 

comfortable. 
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MRS. S.: How much does it cost? 

R.: $ 70 a day, ma´am. How long are you going to stay at our hotel? 

MRS. S.: Seven days. Shall we pay in advance? 

R.: Yes, please. You can pay at cashier´s desk to your right. Will you register? 

Fill in this form in block letters, please. Write your address, name, profession 

and duration of stay. 

MRS. S.: Is that all? 

R.: Yes, ma´am. Give me your passport, please. 

MRS. S.: Here you are. 

R.: Thanks. Here´s your key. The porter will show you up to your room. 

PORTER: Your luggage, please. 

MRS. S.: These two trunks are mine. 

PORTER: This way, please. Floor, please? 

MRS. S.: Fifth. 

2 

MRS. Smith: I´m checking out tomorrow morning. Please, make out the bill. 

PECEPTIONIST: Just a moment, ma´am. Here´s your bill. 

MRS. S.: Where´s the cashier´s desk? 

R.: It´s over there. 

MRS. S.: Will you send my luggage down? 

R.: Certainly, ma´am. Have you enjoyed our hotel? 

MRS. S.: Oh, yes. Service and meals were good. We have visited the Hermitage, 

the Russian museum, several theatres and concert halls. 

R.: Glad, you liked it here. 

 

Assignment 4.6 Reconstruct the following situations into dialogues. 

1. You are a travel agent trying to arrange accommodation for two students 

from Russia. The receptionist informs you about the facilites at the hotel. 

2. You are going to leave the hotel. 
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TEXT 5. THE DELUXE AND SUPERDELUXE HOTELS 

 

VOCABULARY. LEARN THE WORDS. 

exceptionally, public rooms, banquet halls, up-to-date, amenities, full-length 

mirror, beauty parlours, brunch, private parking lots, all-night lounge service 

 

Assignment 5.1 Read and translate the text: 

The deluxe and superdeluxe hotels are exceptionally well-appointed 

hotels. A high standard of comforts and services is offered to the guests. They 

are known under the name of 4 and 5-star hotels according to the European 

classification. 

These are exceptionally luxurious hotels. Extremely comfortable and 

luxurious guestrooms are offered to the guests. Perfectly appointed public rooms 

are provided for the needs of the guests: lounges, banquet halls, conference 

rooms. 

There are private bathrooms with shower and a lavatory in all bedrooms. 

All bedrooms are fitted with a telephone, a colour TV-set and a radio. 

In a superdeluxe hotel all guestrooms are fitted with up-to-date 

equipment and amenities: room telephones, colour TV-sets, home videos, 

background music, mini-bars, full-length mirrors, excellent furniture. 

A variety of recreational facilities is provided for the guests: swimming 

pools, health clubs and fitness centres, saunas, solariums, beauty parlours. 

Where gambling is allowed the superdeluxe hotels contain casinos and night 

clubs. 

The deluxe and superdeluxe hotels provide all-night lounge service and 

all-night room service. Private parking lots are provided for the guests. 

A variety of restaurants and bars cater for the needs of all kinds of 

visitors. They are open for breakfast, brunch, lunch, dinner and supper. 

The superdeluxe hotels have got a very high proportion of employees to 

guests and guestrooms. It means that a large number of people are employed to 

serve the guests. The proportion may be three employees to one guestroom. The 

employees are perfectly trained to meet the high standards of service. 
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The resort or beach hotels in hot countries offer private swimming pools. 

The rooms are fitted with air-conditioning and mini-bars. Saunas and solariums 

are also provided. 

The deluxe and superdeluxe hotels have excellent locations in beautiful 

neighbourhoods and convenient transportation means. 

The prices are rather high but the guests get their money´s worth. 

 

Assignment 5.2 Answer the following questions: 

1. How are the deluxe and superdeluxe hotels also called? 

2. What kind of accommodation is offered in the deluxe and superdeluxe 

hotels? 

3. What are the guestrooms fitted with? 

4. What sorts of services are provided in the deluxe and superdeluxe hotels? 

5. What sort of recreational facilities are provided in the deluxe and 

superdeluxe hotels? 

6. What kinds of meals are offered in the deluxe and superdeluxe hotels? 

7. What sorts of facilities are provided in the deluxe resort hotels? 

8. What is the proportion of employees to one guestroom in the superdeluxe 

hotels? What does it mean? 

9. Where are the deluxe and superdeluxe hotels located? 

10. What are the prices like? 

 

Assignment 5.3 Use the appropriate words from the list: 

money´s worth, solariums, fitness, locations, high proportion, hot countries, 

transportation, to serve, all-night, room, gambling, casinos, recreational, up-to-

date, appointed, exceptionally, 

1. The deluxe and superdeluxe hotels are … luxurious hotels. 

2. Perfectly … public rooms are provided for the needs of the guests: 

lounges, banquet halls, conference rooms. 

3. In a superdeluxe hotel all guestrooms are fitted with … equipment and 

amenities. 

4. A variety of … facilities is provided for the guests: swimming pools, 

health clubs and … centres, saunas, solariums, beauty parlours. 
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5. Where … is allowed the superdeluxe hotels contain … and night clubs. 

6. The deluxe and superdeluxe hotels provide … lounge service and all-

night … service. 

7. The superdeluxe hotels have got a very … of employees to guests and 

guestrooms. 

8. It means that a large number of people are employed … the guests. 

9. The deluxe and superdeluxe hotels have excellent … in beautiful 

neighbourhoods and convenient … means. 

10. The resort or beach hotels in … offer private swimming pools. 

11. Saunas and … are also provided. 

12. The prices are rather high but the guests get their … . 

 

Assignment 5.4 Translate the following sentences from Russian into 

English: 

1. Отели класса «люкс» и «суперлюкс» – это исключительно хорошо 

оборудованные отели, где гостям предлагается высокий стандарт 

удобств и услуг. Они известны как 4-5 звездные отели. 

2. Это исключительно роскошные отели. Гостями предоставляются 

чрезвычайно удобные и хорошо оборудованные номера. 

3. Все комнаты оснащены самым современным оборудованием и 

удобствами: телефон в номере, мини-бары, зеркала в полный рост, 

великолепная мебель. 

4. Гостям предлагается большое разнообразие возможностей для 

отдыха: бассейн, оздоровительные клубы, фитнес-центры, сауны, 

солярии, салоны красоты. При наличии лицензии на азартные игры в 

этих отелях имеются казино и ночные клубы. 

5. В отелях класса «люкс» и «суперлюкс» осуществляется 

круглосуточное обслуживание в номерах и гостиных отеля. 

6. Огромное количество ресторанов и баров заботятся о питании гостей 

отеля. Они организуют обслуживание во время завтрака, второго 

завтрака, ланча, обеда и ужина. 

7. В отелях класса «люкс» и «суперлюкс» очень высокий процент 

обслуживающего персонала по отношению к гостям и номерам 



 

 

141 

 

отеля. Пропорция может составлять 3 служащих на 1 номер. 

Обслуживающий персонал хорошо подготовлен, чтобы 

соответствовать высоким стандартам обслуживания. 

 

Assignment 5.5 Continue the dialogues 

1 

PECEPTIONIST: Hi! Can I help you? 

MR. Brown: I´d like a single room with a bath. 

R.: Have you made a reservation? 

MR. B.: Oh, yes, I have. 

R.: In whose name, sir? 

 

2 

MRS. White: Good morning. 

PECEPTIONIST: Good morning, ma´am. What would you like? 

MRS. W.: I´ve reserved a double room by telephone. 

R.: What´s your name, please. 

MRS. W.: Mrs. White. 

3 

RECEPTIONIST: Will you register? Fill in this form in block letters, 

please. Write your address, name, profession and duration of stay. 

MRS. Smith: Is that all? 

4. 

Mr. Parker: I´m checking out this afternoon. Is the bill ready? 

PECEPTIONIST: Yes, sir. Here you are. 

MRS. P.: Where´s the cashier´s desk? 

R.: It´s over there. 

 

 

Assignment 5.6 Act as an interpreter 

- Здравствуйте. Лагуна бич клуб. 

- Good morning. This is Ann Smith. I´m trying to arrange accommodation for 

some businessmen. I wonder what facilities your club offers. 
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- «Лагуна бич клуб» - это 4-х звездная гостиница. Она окружена парком и 

находится недалеко от аэропорта. 

- I wonder what room facilities there are. 

- Все двухместные комнаты оборудованы спутниковым телевидением, 

телефоном, есть ванная. В люксе, который прекрасно меблирован, имеется 

сауна и небольшая кухня. 

- I´d like to know what sport facilities the club provides. 

- У нас есть фитнес-центр, поле для игры в гольф, а также условия для 

занятий водными видами спорта и многое другое. 

- And what about a restaurant? 

- К вашим услугам два ресторана, предлагающие национальную и 

европейскую кухни. 

- That´s good. Anything else in the way of facilities? 

- Да. Мы располагаем также бизнес-центром, который оснащен 

современным оборудованием. 

- Thank you for the information. 

 

TEXT 6. RUSSIAN HOSPITALITY TODAY 

VOCABULARY. LEARN THE WORDS. 

prime tourist destination, well-maintained attractions, hotel chains, a risky 

venture, the hotel establishment 

 

Assignment 6.1 Read and translate the text: 

Russian tourism today has got two country´s prime tourism destinations: 

Moscow and Saint Petersburg. These cities offer some of Russia´s most famous 

and well-maintained attractions. Besides these two cities are best positioned to 

provide the necessary infrastructure to attract travelers. All major hotel chains 

are located in Moscow and Saint Petersburg. Moscow is planning to construct a 

chain of 3-star hotels and some fashionable 4- and 5-star hotels in the center of 

Moscow. 

The Russian regions also have got plans to boost travel. The group of 

Russian cities – Suzdal, Vladimir, Yaroslavl, Kostroma and Ivanovo, known as 

the “Golden Ring of Russia” – is going to change its policy concerning the hotel 
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establishment and build a lot more of 3-star hotels in all major cities of the 

region. The same policy of improving the hotel market takes place in some other 

tourist destinations of Russia such as Lake Baikal, Siberia and the Far East. 

The managers of the hotel market know that hotel construction is a risky 

venture and it is better to proceed with great caution and capitalize on profitable 

projects. 

 

Assignment 6.2 Answer the following questions: 

1. Which are the two country´s prime tourist destinations? 

2. What do these cities offer? 

3. What do they provide to attract travelers? 

4. Where are the major hotel chains located? 

5. What does Moscow hope to construct in future? 

6. What are the regions going to do? 

7. What are they going to build? 

8. Which are the tourist destinations of Russia? 

9. What is it better to do? 

 

Assignment 6.3 Use the appropriate words from the list: 

hotel market, boost, located, attractions, risky venture, prime, positioned, attract 

travelers, to construct, establishment, destinations 

1. Russian tourism today has got two country´s … tourism destinations: 

Moscow and Saint Petersburg. 

2. These cities offer some of Russia´s most famous and well-maintained … . 

3. Besides these two cities are best … to provide the necessary infrastructure 

to … . 

4. All major hotel chains are … in Moscow and Saint Petersburg.  

5. Moscow in future hopes … a chain of 3-star hotels and some fashionable 

4- and 5-star hotels in the center of Moscow. 

6. The Russian regions also have got plans to … travel.  

7. The group of Russian cities known as the “Golden Ring of Russia” is 

going to change its policy concerning the hotel … . 
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8. The same policy of improving the … takes place in some other tourist … 

of Russia such as Lake Baikal, Siberia and the Far East. 

9. The managers of the hotel market know that hotel construction is a … and 

it is better to proceed with great caution and capitalize on profitable 

projects. 

 

Assignment 6.4 Translate the following sentences from Russian into 

English: 

1. В Российском туризме существует 2 основных туристических 

центра: Москва и Санкт-Петербург. Эти города предлагают самые 

знаменитые и хорошо сохранившиеся достопримечательности. 

2. Все основные сети отелей находятся в Москве и Санкт-Петербурге. 

В будущем в Москве будет построена сеть из более чем двадцати                        

3-звездных отелей и несколько 4-5 звездных отелей в центре 

Москвы. 

3. Российские регионы также планируют развивать туризм. Они 

намереваются построить  больше 3- звездных отелей во всех 

основных городах региона. Эту политику улучшения гостиничного 

бизнеса поддерживают в таких регионах, как Сибирь и Дальний 

Восток. 

4. Менеджеры гостиничного бизнеса знают, что строительство отелей – 

это весьма рискованное предприятие и лучше всего им заниматься с 

большой осторожностью и вкладывать деньги в прибыльные 

проекты. 

 

Assignment 6.5 Act as an interpreter 

- Can you provide a night accommodation? 

- Вы забронировали номер? 

- Yes. I´ve reserved a single room last week. My name´s Mr. Green. 

- Да, сэр. Ваша комната 400. Она тихая и спокойная. 

- How much does it cost? 

- $ 10 в сутки. Сколько времени вы пробудете в нашем отеле? 

- Three days. Shall I pay in advance? 
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- Да. Зарегистрируйтесь, пожалуйста. Вот бланки. Заполните бланк 

печатными буквами. Напишите адрес, фамилию, профессию, 

продолжительность пребывания. 

- Is that all? 

- Да. Вот ваши ключи. 

- Thank you very much. 

 

Assignment 6.6 Reconstruct the following situations into dialogues. 

1. You want to have a room reserved for a number of businessmen who 

come in two days and are going to stay at the hotel for a week. 

2. You want to have a room reserved for a friend of yours who wants to live 

in a single room with a bath. 

3. You are going to visit London. Make a room reservation in a hotel with 

the help of Hotel Accommodation Service by phone. 
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